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HE Naef reputation as leaders in the development 
of synthetic aromatics is reflected in the success of 


these latest creations: 


IRROZOL 


An absolutely modern compound, adaptable for any floral odor. 


JONQUIFLEUR 


Jonquil— Genet type, useful in Narcisse odors. 


POLYANTHA 


An artificial Tuberose — replaces the natural product 
with good results. 


LILANTHEME 


A new and wonderful Naef creation — an outstanding Lilac, 
reasonably priced. 


GLYCINE 


An excellent sweetener of the Wisteria type. 


JESSAMEA 


Can replace natural Jasmin successfully to the extent of fifty 
percent—another recent Naef development. 
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Guaranteed Quality 
“StaffAllen’s” 


T is not a sufficient guarantee of the quality of an essential oil that it 
of be pure and unadulterated. An oil may be said to be absolutely pure 
when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 
Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of “quality” as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : : New York 


OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 


and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 


The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so-many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 


UNGERER & COMPANY : : New York 
BOTU D. PAPPAZOGLOU, S. A., Kazanlik, Bulgaria 
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Established 1906 


The Campaign Against “Paris” Labels 
ESPONDING to many requests received during 
the last few weeks on account of the activities 

of the Federal Trade Commission in issuing cita- 
tions and orders to manufacturers of perfumes and 
similar products sold under a “Paris” label, we 
propounded a series of questions to the Commission 
in an effort to clarify its position in this campaign. 
The answers to these questions constitute a clear 
exposition of the position of the Commission on 
the use of the “Paris” label. They are as follows: 


, 


1. The use of the word “Paris” on labels 
is considered correctly applied only when 
this is the bona fide address of a manufac- 
turer, although there is some doubt as to 
how far this might be strictly enforced. 

2. The Commission will not approve a 
“Paris and New York” label used by a 
company which maintains a purchiasing 
ofice in Paris and manufactures in this 
country. 

3. The mere retention of a Paris office 
with no direct representation is a subter- 
fuge which is strongly condemned. 


With this position of the Commission, we are in 
hearty agreement. It has been our contention from 
the start that the use of the word “Paris” on prod- 
ucts manufactured wholly in the United States was 
not only misleading to the public but a distinct dis- 
service to the cause of American perfumery. It 
contributes nothing useful to the American perfume 
and toilet preparations industry but does in fact 
perpetuate in the minds of the buying public the 
idea of French superiority. 

In this country, we have been particularly suc- 
cessful with certain lines of toilet preparations. 
American creams are preferred to all others, even 
in France. American powders are admittedly su- 
perior. In beauty treatment lines the French manu- 
facturers are eagerly availing themselves of the 
prestige of American names by purchasing success- 
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ful American treatment houses through which their 
products now reach the public without reference to 
France or Paris. 

The same, but for the lack of courage of those 
American manufacturers who are hypnotized by a 
sense of French superiority, might well be the case 
in other products, even perfumes. But it cannot 
be accomplished as long as manufacturers invest 
their products with the French atmosphere and 
falsely label them “Paris” or “France” when they 
are not manufactured there. 

We had hoped that a campaign of education 
within the industry might check the tendency to 
parade under false colors and that the industry it- 
self with far seeing courage might correct this 
abuse. Since that was not to be, we are glad that 
the Federal Trade Commission has taken a hand 
in the matter. It has our full support in this cam- 
paign and will have whatever small measure of 
assistance we can give it. If the industry will not 
sweep its own house we are glad the Commission 
has seized the broom and we hope that it will make a 
good job of it. 


A Check on Censorship 
DECIDED check upon the censorship of ad- 
vertising assumed by the Federal Trade 

Commission should result from the decision of the 
Circuit Court of Appeals for the Sixth Circuit, 
sitting in Cincinnati. This is the well-known 
“Marmola” case in which the Commission issued 
a “cease and desist” order directing the manufac- 
turer of “Marmola,” an alleged obesity cure, from 
making certain statements upon its labels regard- 
ing the curative value of their product. 

In effect, the Court held that the Federal Trade 
Commission Act gave the Commission authority 
to proceed only in cases in which unfair competition 
was definitely proven and not in cases in which the 
Commission might think that possible harm to the 
public might result from claims on the labels or 
in advertising to the public. 
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In passing, the Court indicated that the Com- 
mission should in the future restrain its activities 
in collaboration with the American Medical Asso- 
ciation and the several “Better Business Bureaus” 
throughout the country. It has been the practice 
of the A. M. A. and the Bureaus to bring complaints 
to the attention of the Commission in cases which, 
in their judgment, needed attention. Most of these 
have been complaints of false claims of curative 
properties against manufacturers of proprietaries. 

The Commission has also attempted at various 
times to dictate the wording of labels on flavoring 
extracts and food products, going in one instance 
at least, directly contrary to the Food and Drugs 
Act in its citations. The Federal Court fortunately 
blocked its efforts in this case and from the present 
decision, may be expected to hold the Commission’s 
activities within reasonable bounds in the future. 
For that we are duly thankful. 

We hold no brief for those who falsely label their 
products with curative claims or otherwise and we 
condemn anything that savors of the misleading 
in advertising. But we have watched with some 
misgivings the recent activities of the Trade Com- 
mission along censorship lines and we are pleased 
to see at least a partial check upon its censorship 
activities in the interest of independent business. 
A curb on unfair competition is one thing. A 
general censorship of advertising is quite another. 
We are far from convinced that the latter is either 
necessary or desirable; but if something along the 
line is needed, it should be in hands other than 
those of the American Medical Association and the 
Federal Trade Commission. 


Explorers and Perfumes 


oe time ago, we commented on the fact that 
Admiral Byrd had taken huge quantities of 
soap and a Boy Scout or two into the Antarctic, 


wondering how the two could be reconciled. Well, 
the Admiral is back with new honors, the Boy Scout 
too, and the soap, so far as we have been able to 
learn, proved very useful to the expedition. 

Now it develops through the researches of a Paris 
savant, that Columbus, generally credited with dis- 
covering America and other virtues, possessed the 
pleasant habit of “sprinkling himself liberally with 
perfumes, particularly attar of roses and odor of 
black currants.” We also find that he had freckles, 
but that he did not use a lotion for them, possibly 
because no one had yet developed a guaranteed 
freckle remover at that early date. 

Other explorers have left cakes of soap on moun- 
tain peaks and a few have reported feeding it to 
native Eskimo guides and retainers with excellent 
effect upon their digestion and morale. 

Here is a possible new market, as yet undeveloped. 
Explorers are always with us. And think of the 
high grade testimonials which can be secured from 
these hardy adventurers or even from the Eskimos 
themselves who will find the soap “deliciously de- 
lightful.” 





OUR ADVERTISERS 


GEO. G. McCASKEY 
New York City 


AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW, 
432 Fourth Ave., New York City. 
GENTLEMEN: I am very pleased to be able to 

report most satisfactory results from our adver- 

tisement appearing first in your January issue of 
this year. This really is our first venture in the 
field of advertising, and if results obtained from 
trade mediums in general are as gratifying as 
those obtained through yours, we feel that we 
shall have to advertise some of our other lines. 

We take this occasion to extend to you our 
appreciation of the courteous manner in which 
you have handled our business. 

Very truly yours, 
Gro. G. MCCASKEY. 





A Crusader Passes 

7. HARVEY W. WILEY is dead. ... 

The words convey but little of the sense of 
personal loss which the food and the drug industries 
fee] at the passing of one who accomplished so much 
for their betterment. Working against almost in- 
superable opposition and in the face of almost 
prohibitive odds, Dr. Wiley literally forced the 
passage of the Pure Food and Drugs Act in 1906. 
From that time until a brief month before his death 
when he appeared before a Senate committee to 
protest against what he believed to be lax measures 
of enforcement, this grand character never ceased 
to battle for the preservation of his victory. 

Great causes produce great men, but in the case 
of Dr. Wiley, the process was reversed. He pro- 
duced, nourished and brought to full fruition the 
great cause to which his life was devoted. He 
brought benefits to industries which wanted none 
of them. The worth of his work to the public can 
scarcely be estimated. 

Dr. Harvey W. Wiley is dead, but the spirit of 
this great crusader will ever lead those who will 
carry forward the work in which his life was spent. 


Short Summer Weeks 


Ww* are pleased to report that for the second 
year, the essential oil and allied trades in 
New York are closed all day Saturdays during 
the months of July and August. This innovation, 
started with some misgivings last year, proved so 
successful and satisfactory in practice that it is 
being repeated and will doubtless become a regular 
feature. Consumers of essential oils and similar 
products, who are accustomed to purchase from 
New York as a center, will, we hope, co-operate 
again this year as they did a year ago and send in 
week-end orders a day earlier so that business may 
be conducted without loss or delay. 
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Industrial Alcohol Control Remains in Dr. Doran’s Hands 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Prohibition Transfer Accomplished 


With Supervision by Justice Department— 


New Regulations Issued 


tion enforcement from the Treasury to the De- 

partment of Justice on July 1, with the proviso 
that the former still would exercise chief jurisdiction 
over industrial alcohol permits, apparently left the 
main features of this administrative work unchanged 
while making some openings for experiments in matters 
of a minor nature. 


Sy tan salon July 10.—The transfer of prohibi- 


Throughout the long Congressional progress of the 
Williamson Transfer Act, which brought about the 
enforcement changes, there was a unanimity of ex- 
pression that the administration work should not be 
shifted, this idea being expressed both by government 
officials and witnesses before House and Senate com- 
mittees representing many of the major industrial users 
of industrial alcohol in its numerous forms. 

The consensus of their testimony was that this is 
such an intricate procedure, and so fraught with the 
necessity of understanding the particular needs of 
individual groups, that to tamper with the machinery 
would be a useless procedure, especially as the in- 
dustrial alcohol users have been as cooperative as 
possible—and considerably more so than legally re- 
quired—in voluntarily aiding the government to secure 
the desired results. 


Doran Heads Permit System 

Thus the bill, as finally passed, left Dr. James M. 
Doran, former prohibition commissioner in the Trea- 
sury, in charge of the Industrial Alcohol Bureau in 
that government department, but charged him with 
cooperating with the new prohibition commissioner 
in the Department of Justice. 

The extent of this cooperation has yet to be defined, 
but the physicial proximity of the offices of Dr. Doran 
and of Amos W. W. Woodcock, who became director 
on July 1, holds a promise of few delays in the issuance 
of permits. 

The offices of ‘the newly created prohibition bureau, 
headquarters of Mr. Woodcock, are on a floor of the 
Southern Railway Building almost directly above those 
of Dr. Doran. Thus the two officials may maintain 
constant touch with each other. 

So tentative are the plans for the cvoperation of 
the Treasury and Justice Departments in the matter 
of permit issuance that no official has been willing to 
commit himself concerning them, other than to reiterate 
that there will be no change in the work. Only in 
those cases in which no reputable manufacturer ever 
has been concerned will the Department of Justice 
take a hand, it was said, and then it will act in the 
customary status of a prosecuting arm of the law. 

The manufacturers of perfume, Dr. Doran empha- 
sized recently (today, at this writing), will be virtually 





unaffected by the change, and this construction also 
was placed on the law by Mr. Woodcock, who dis- 
claimed any authority over the permissive features 
of enforcement. 


Approval of Department of Justice 

The new law stipulates that permits for specially 
large consignments of industrial alcohol must be held 
by the Treasury officials for ten days before they are 
approved, for the purpose of giving the Department 
of Justice ample time to approve the applicants. 

In order to expedite this procedure, Dr. Doran stated 
that he is experimenting with a new form of applica- 
tion blank, which may be filled out in duplicate so that 
a copy of it may be sent without delay to the Depart- 
ment of Justice. Applications for permits for normal 
quantities are exempted from this provision of the law, 
although it does not define “excessive” or “normal,” 
this, like many other phases of such laws, being left 
to the discretion of officials acquainted with the sub- 
jects considered. 

An indication that this probably will not involve 
any lengthy unwinding of “red tape” was given, how- 
ever, in the Senate committee hearings on the bill. 
At that time, it was shown clearly that the intent of 
the farmers and sponsors of the bill was only to give 
the Department of Justice opportunity to check their 
records to see if applicants had a clear record before 
making their applications, rather than to open the 
way for extended investigations which would interfere 
with legitimate business. 

In fact, those witnesses who appeared on behalf 
of this measure before the committee expressed entire 
satisfaction with the bill as it finally was passed. 

There will be some duplication of work, it appears, 
in the handling of permits. 

Districts Unchanged 

The twelve administrative districts of the United 
States, for purposes of prohibition enforcement, remain 
unchanged, except that they are under the Depart- 
ment of Justrice instead of Treasury officials. Applica- 
tions for alcohol permits pass through them to Dr. 
Doran, as before, and even greater speed in the han- 
dling of routine matters has been promised by Mr. 
Woodcock, who, among other changes, announced that 
he would probably institute a system whereby district 
supervisors would be required to render daily reports 
to him. This would imply that their duties in admin- 
istrative work also would be speeded up. 

Beyond this, it is impossible at the present time to 
predict what effect the change in enforcement super- 
vision may have. 

The next month should, however, give a fair idea 
of the working out of this cooperative system, reveal- 
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ing whether it is practicable or whether, as some fear 


has been expressed, Dr. Doran’s work may be hampered 
by the fact that he is endeavoring to work independent- 
ly ina without authority 
other than that granted by an untested law and the 


department where he is 


courtesy and harmony which always has existed in 


dealings between the Treasury and Justice depart- 
ments. 
Text of Regulations 
On July 9, supplemental regulations were issued 


keeping in effect with a few exceptions, the regulations 
in force on June 30 until September 1, by which date 


it is expected that new and revised regulations will be 


ready for issuance. The text of the supplemented 
regulations is as follows: 
“To all officers and employes of the Bureau of 
Industrial Alcohol and the Bureau of Prohibition: 
“(1) All regulations relating to permits, and all 
forms for application, bonds, permits, records and 


reports, prescribed by the Commissioner of Prohibition, 
or jointly, by the Commissioner of Prohibition and the 
Commissioner of Internal Revenue, with the approval 
of the Secretary of the Treasury, under the national 
prohibition act and amendments and 
thereto, and the act of March 3, 1927, and in force on 
June 30, 1930, are hereby adopted and continued in 
force with the following exceptions until Sept. 1, 1930, 
after which date they shall be void and vf no further 
effect: 

“(A) The 


supplements 


term ‘Bureau of Prohibition,’ ‘Com- 
missioner of Prohibition,’ ‘Prohibition Administrator,’ 
and ‘Assistant Prohibition Administrator,’ appearing 
in all such regulations relating to permits and such 
forms for application, bonds, permits, records and re- 
ports shall mean respectively the Bureau of Industrial 
Alcohol, Commissioner of Industrial Alcohol, Super- 
visor of Permits, and Assistant Supervisor of Permits. 

“(B) All applications for permits to be issued for 
more than 90 days (including renewals, amendments, 
and supplements thereof to extend for more than 90 
days), under the national prohibition act as amended 
and supplemented, shall be filed in quadruplicate. The 
Supervisor of Permits shall immediately stamp the 
date of receipt of all copies and furnish one complete 
copy thereof to the Prohibition Administrator for the 
district in which applicant proposes to carry on his 
business, either by personal delivery or by mail. The 
dates of mailing or delivery of each copy shall be 
entered on Form 1411-A. Should applications be 
delivered personally the employee delivering the same 
shall secure receipt therefor. This receipt should give 
the applicant, his address the nature of the privilege 
applied for, and the number assigned thereto, together 
with the date and hour of delivery. These receipts 
shall be filed with the application; and if a joint re- 
ceipt is taken appropriate reference thereto should be 
made in each application filed. A complete copy of 
each application (with the exception of applications 
for and “J” permits) shall also be forwarded 
to the Commissioner of Industrial Alcohol. 

“(C) Permits to be issued for more than 90 days 
(including amendments and supplements 
thereof, to more than 90 days), issued 


“co” 


renewals, 
extend for 
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pursuant to the national prohibition act, as amended 
and supplemented, shall be executed in quadruplicate 
and one complete copy thereof forwarded to the pro- 
hibition administrator for the district in which the 
applicant proposes to carry on his business. No ap. 
plication for a permit of any of the following classes 
shall be approved or permits issued until after the ex. 
piration of 10 days after the date of the mailing or 
delivery of the copy of the application to the Prohibition 
Administrator, nor without the approval and concur. 
rent of the Prohibition Administrator in any case where 
he has indicated his intention to act jointly with the 
supervisor of permits: Classification or authorization: 
(a) Manufacture and sale of intoxicating liquor other 
than alcohol; (b) sale at wholesale; (c) transporta- 
tion; (h) authorized withdrawals over 200 gallons 
annually, or increases to more than that amount for 
use in manufacturing; (i) authorized withdrawals 
over 200 gallons annually or increases to more than 
that amount for use and sale; (1) manufactures of 
cereal beverages; (p) operation of concentration ware- 
houses, and industrial alcohol plants, bonded ware- 
houses, denaturing plants, agencies of industrial alcohol 
plants, dealers in specially denatured alcohol, and 
users of specially denatured alcohol, authorized with- 
drawals over 50 gallons monthly. 


“A complete copy of each permit (except ‘C’ and 


‘J’) shall also be forwarded to the Commissioner of 
Industrial Alcohol. 
“(D) Any permit or any renewal or amendment of 


any permit may be granted on or after July 1, 1930, 
if the application therefor was made prior to July 1, 
1930, without the filing of a copy of such application 
with the Attorney General or the Prohibition Adminis- 
trator. 

“(E) Complete copies of all proceedings for the 
revocation of permits under the national prohibition 
act shall be filed by the Supervisor of Permits with the 
Prohibition Administrator of the district. 

“(F) Any proceedings pending on the effective date 
of this order may be maintained and prosecuted or 
defended by the officers or employee on whom the pro- 
hibition reorganization act of 1930, or this order, con- 
fers or imposes the function of maintaining, prosecut- 
ing or defending a similar pending begun after the 
effective date of that act. Nothing in this order shall 
be construed to affect the validity of any act done, 
power exercised, or order decision or finding made, or 
to relieve any person from any liability incurred 
before the effective date of this order. 

“(2) This order shall take effect at 
July 1, 1930. 

“(Signed) A. W. Mellon, Secretary of the Treasury; 
William D. Mitchell, Attorney General.” 


12:01 a. m, 


Lipstuck 


He—Your lipstick is coming off. 

She—No, it isn’t. 

He—It is. 

She—I’m sure it isn’t. 

He—Listen! Any time I get as close as this te & 
girl her lipstick is coming off !—Punch. 
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“Colden Peacock” in 


1¥ OLDEN PEACOCK, Inc., of Paris, Tenn., has this 
(5 past month redressed its entire line of cosmetics 
The 
shite jars with their rose and white labels bearing the 
eacock, the mark under 
roducts are sold, form an attractive as well as a prac- 


in new, modernistically designed package. 


registered trade which the 


tical ensemble. Each jar is wrapped in cellophane and 
sealed with a “GP” sticker. 
In so many instances lines vary the shape and color 


of the different items so that one container seems to 
bear no resemblance whatsoever to other items. This 
is not the case with Golden Peacock products. The 


bottles, powder box, and other of the packages are in 
harmony with the general makeup, bearing labels simi- 
lar to those used on the jars, and also wrapped in the 
popular cellophane. In this way each product of the 
complete line is connected with the whole. The 
chaser does not have to associate several different types 
“Golden 
The outer containers, white boxes with the 


pur- 


of bottles, jars and boxes to remember the 
Peacock.” 
same rose and white labels, are also uniform for the 
entire set of products. 

The “Golden Peacock” drawn on each label is another 
excellent means of connecting name with product. In 
the early part of 1928, the name of the company was 


changed from the Paris Toilet Co. to the Golden 
Peacock with this purpose in mind—of having the 
company name coincide with its registered trade 
mark. 


Among the numerous products which go to make up 
the Golden Peacock line are a complete set of treat- 
ment creams, composed of mazda cream, 
(cold) cream, hand cream, vanishing 
ine, etc.; also “Drosol” liquid, a skin freshener, a 
nuscle oil, hair preparations,—a hair tonic and a 
yrilliantine—a depilatory, bath salts, face powder 
ind many others. 

Of the more recent additions to the line 
is their bleach cream, which they 
claim to be the largest selling 
bleach in America with wide 
distribution as well in 


cleansing 


cream, droso- 


Europe, South 
America 

and the 

East. 
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New Garb 


In the early stages of the development of the 
the 
Co., Herbert W. Fisk played an important part. 
Fisk Pratt 
rechnology, in mater of 


prod- 
Toilet 
Mr. 


Institute of 


ucts when company was known as Paris 


chemist from 
Brooklyn, the 
After 


graduated as a 


alma many 


well-known chemists. considerable experience 


in the perfumery and 


cosmetic industry he was re- 
tained by the Paris Toilet Co. to develop a line of 
toilet preparations, and with these products the 
Golden Peacock line was started. 


This year under the able direction of Paul Edwards 
recently appointed manager for 
the with head- 
quarters in Chicago, and Maurice Tyler, sales manager 
for the southern states an effort is 
being Will T. Jr., president of 
the advises, is backed “by far 
largest, most comprehensive and most appealing adver- 


divisional sales the 


company in middle and eastern states 


increased sales 
which, Warren, 
company 


made 


being the 


tising campaign ever launched by Golden Peacock.” 
Standard and wemen’s magazines are the basis of 
this increased 1930 advertising drive. 


The company initiated its sales campaign in Cleve- 


land in 1922, under the active direction of Will 
T. Warren, Jr., at that time general manager 
and now president of the company. Later it 
was taken to Columbus, Indianapolis and Cincinnati. 


So encouraged were they with the line that a nation- 


al sales 


campaign was _ in- 
stituted. Each vear has 
found the line mak- 
ing most satis- 


factory head- 
way. 
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Trade Commission’s Orders to Perfumers 
W ASHINGTON, July 10.—Two well known names 


in the perfume business figured prominently in 
cases before the Federal Trade Commission during the 
past month, while the commission turned its attention 
to several alleged practices in this business. 
Houbigant, Inc., what 
was alleged to be a partial price-fixing action, while 
similar charges brought against Coty, Inc., still 
pending a hearing. A third manufacturer, C. H. 
Selick, Inc., maker of perfumes compounded in this 
country, was ordered by the commission to alter the 
names of his product so that they would not give the 
impression that the domestic perfumes bottled by him 
were of foreign origin, 


was ordered to desist from 


are 


Following a hearing by the commission, the follow- 
ing order relating to the Houbigant company finally 
was handed down: 

“It is now ordered that the respondent, Houbigant, 
Inc., its officers, agents, representatives, servants and 
employees do cease and desist from directly or indirect- 
ly carrying into effect a system of uniform resale 
prices in which respondent, its customers and agents 
undertake to prevent others from obtaining the com- 
pany’s products at less than the prices designated by it: 

“(1) By 
understandings with dealers, or any of them, that re- 
spondent’s products are to be resold by such dealers 


entering into contracts, agreements or 


at prices specified or fixed by respondent; 
“(2) By procuring either directly indirectly 
from its dealers promises or assurances that the resale 


or 
prices fixed by respondent will be observed by such 
dealers; 

“(3) By requesting dealers to investigate and re- 
port to respondent the name of other dealers who do 
not maintain respondent’s designated resale prices; 

“(4) By upon 
from dealers concerning price cutting 


acting reports or communications 
on respondent’s 
products by other dealers, by desiring assurances that 
respondent’s designated resale prices will be observed. 

“It is further ordered that the respondent, Houbigant, 
Inc., shall within sixty days after the service upon 
it of a copy of this order, file with the commission a 


report in writing setting forth in detail the manner 
and form in which it has complied with the order of 
forth.’ 


cease and desist hereinbefore set 

The Selick involving a practice 
have been fairly general heretofore, was sweeping in 
its requiring that the 
using “directly or indirectly the word ‘Paris’ and/or 
the word ‘France’ on the labels of bottles of perfumes 
by it and by it sold, 
sale, or shipped in interstate commerce 
and/or the of bottles of 
unless such perfumes be manufactured or compounded 


order, believed to 


demand, manufacturer cease 


manufactured or, compounded 


for 


offered 


on containers said perfume 


in Paris, France, or in France.” 

The commission also found that Samuel Dach, doing 
business as the Columbia Novelty Company, had printed 
of offered to 
who 


advertisements premiums 
canvassers, of them 
perfumes distributed by him. 


the stipulations handed down, these being 


misleading 


many children, retailed 


Among 
reports on anonymous cases in which respondents have 
from practices judged unfair, was 


agreed to desist 
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Survey of Retail Drug Trade 
{ N intensive study of drug store merchandising 
L methods to be in St. Louis, has bee, 


decided upon at a conference in the Commerce Depart 
ment between officials of the Department, representa. 


centered 


tives of retail druggists and of more than twenty 
national associations whose products are sold through 
drug stores among them being the American Manv- 
facturers of Toilet Articles. The field work for the 
survey, which may require a year to complete, yilj 
get under way about October 1st according to present 
plans. 

The survey will be conducted by the Commerce De. 
partment in cooperation with the various private busi. 
ness interests concerned, the latter to be represented 
by the “National Drug Store Survey Committee” which 
was named at meeting. Personnel and 
office equipment and space will be contributed by the 
business interests to supplement such appropriations 
as are available from official sources. 

According to tentative plans, the fundamental phases 
of the survey include five major classes of informa. 
tion; namely, (1) retail costs; (2) retail processes and 
store arrangement; (3) wholesale and manufacturing 
(4) study of credit conditions and causes of 
business failures; and (5) market survey. 

In addition to the information which will probably 
be gathered from about ten stores in St. Louis, includ. 
ing chain store units, it is planned to select one o 
more stores recognized as very high class and success. 
ful independent outlets which will be studied as ex. 
amples of good merchandising. 

In the language of the conference “it is proposed t 
find out a great many things about a few stores in 
one city rather than a things about 
about country.” In 


yesterday’s 


costs; 


few numerous 
the effect St. 
Louis is being selected to serve as a national labora- 


stores scattered 
tory for a study of retail drug store problems. 

The officers of the are: 
Robert L. Lund, vice-president, Lambert Pharmacal 
Company, St. Louis, Mo.; vice-chairman—R. E. L. 
Williamson, Man. Dir., U. R. E. Druggist, Inc., Balti- 
more, Md.; secretary—W. H. Lamont, secretary, Retail 
Association of St. St. Mo.; 
treasurer—Julius Riemenschneider, chairman, execu- 
tive committee, Chicago, Illinois. 


committee Chairman 


Druggists Louis, Louis, 


another company charged with attempting to fix the 
retail prices of its products. Another agreed to cease 
using French names on domestic perfumes or toilet 
water, such as “Lioret-Paris-New York,” “Narcisse,” 
“Eau de Toilette,” 
in which manufacturers of cuticle preparations had 
the syllables “oil” or “oyl” in their 
trade names, when their products were found to con- 


and two anonymous cases were cited 


used words or 


tain no oil. 


The Danger Line 
The esteemed Literary Digest is worried lest long 
skirts will increase traffic accidents, because the women 
can’t move with their accustomed freedom of limb, but 
we believe that hazards will be offset by the men hav- 
ing their minds set more on driving than formerly.— 


Ohio State Journal. 
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Retailer’s View of Consumer Advertising 
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Merchandise Qualities and Values 


Now the First Consideration 


by Leroy Fairman 


‘NOME years ago an advertising agent devised the 
now familiar scheme of selling the retailer by 
placing before him a portfolio of beautiful ad- 

vertisements which were shortly to ap- 

pear in magazines or newspapers reach- 
ing practically every man, woman and 
child in his community. 

These advertisements, said the manu- 
facturer’s eloquent salesmen, extolled a 
product or line of products in such allur- 
ing and convincing terms, that the public 
would storm the doors of the dealer 
fortunate enough to have the goods in 
stock; and here and now was the grand 
opportunity to stock up heavily before 
the demand began. 

It was a good idea. It is still a good idea—if pre- 
sented fairly and carried out as promised. In thous- 
ands of cases it has given the retail merchant a chance 
to see just how and to what extent a product was to be 
advertised to his customers, and enabled him to be 
prepared to meet a public demand which in due time 
made itself felt and grew to permanently important 
dimensions. Scores of products could be mentioned 
which, introduced in this manner, now rank among the 
biggest sellers on the dealer’s shelves. 

But, like so many other good ideas, this one has been 
misused; in many cases the promised advertising, start- 
ing off with a glorious flourish, soon “petered out” and 
made no further appearance. The dealer, having stock- 
ed up heavily on faith in the manufacturer’s promises, 
was left to hold the bag, as the saying is. So many 
dealers have found themselves in this unpleasant and 
often expensive position, that they take with a whole 
handful of salt all promises of future advertising, and 
cast a very suspicious eye at the impressive portfolio 
with its handsome advertisements. Unless the manu- 
facturer is well known to them, and considered worthy 
of full credence, or actual orders to magazines and 
newspapers for the proposed advertising are exhibited, 
they think sadly of the number of times they have held 
the bag in the past, and refuse to sign on the dotted 
line. 

Druggists Not Impressed 


There now appears on the merchandising horizon 
still another negative aspect of this scheme of “merch- 
andising advertising,” as it is often called, and I am 
indebted to an authoritative and significant article in 
The Retail Druggist for some interesting facts con- 


. cerning it. 


This aspect of the situation has to do with the re- 
fusal of the alert and progressive druggist to be 
stampeded into stocking a line of goods, even though it 
is unquestionably to be advertised heavily to his trade. 





The question, “What effect does a manufacturer’s 


consumer advertising have in inducing you to make 


your initial purchase of a line of merchandise?” was 
asked a number of representative drug- 
gists in various cities and towns in the 
middle west. 

Almost unanimously they replied, “None 
at all.” 

Said one: “Some manufacturers ap- 
parently have the idea that the dealer is 
interested, first of all, in the supposed 
saleability of merchandise and the ar- 
rangements that have been made to en- 
able him to get a steady and profitable 
business from it. This idea is wrong. 

“What the dealer has to be sold on at 
the outset is the merchandise itself—its appearance, 
quality, performance and all-around worth. 

“Just because an alleged demand has been estab- 
lished or a condition of consumer acceptance created 
is not sufficient reason for us to stock anybody’s 
merchandise. 

“We are fully aware that we can sell almost any- 
thing in our line if the proper advertising push is 
placed behind it. But we expect to be in business here 
for a good many years to come. 

“The selling we can do today, next week, and next 
month, does not interest us nearly so much as some of 
the people who are trying to sell us goods seem to 
believe. We are building a solid business for the 
future. 

“Quality and worth of the merchandise we handle, 
therefore, has to be the first and chief essential. If 
we should stock our store with certain goods merely 
because they will sell, we would run the risk of getting 
nowhere in the long run. 

“That is why a salesman coming in here with a port- 
folio of good advertising that is planned, or is being 
done, for his product fails to interest us—unless we 
know the product or he first convinces us of its sterl- 
ing qualities.” 


Product Must Have Worth 


This is the viewpoint of the enlightened tradesman; 
his way of saying something which, being interpreted, 
means that it is futile and foolish to attempt, through 
advertising, to cram down the public throat a piece of 
merchandise for which it has no appetite. 

The dealer who says, “You must first convince me 
of the quality and worthwhileness of your merchan- 
dise,” really means, in consumer language, “you must 
convince me that your product is of the nature and 
quality which the people of this community really need 
and want, which will give them a full money’s worth 




















































































































294 AMERICAN PERFUMER & 
in honest service, and which will so thoroughly satisfy 
them that they will come back for it again and again.” 

This conception of good merchandising is as old as 
trade itself; any other conception has always, in the 
end, resulted disastrously to all concerned. 

Many thought differently; 
many still think differently, as is shown by tremendous 
efforts to the 
needs of the people to whom they are advertised. 
fault this con- 
Some of them are so short-sighted as to picture 
Spend 


manufacturers have 


popularize merchandise unsuited to 


Advertising men are largely at for 
dition. 
advertising to prospective clients as infallible. 
money enough, in ways sufficiently forceful and allur- 
ing, they say, and anything can be sold to anybody! 
Millions have been spent, and are being spent, on this 


obvious fallacy. 

The manufacturer, too, is greatly at fault. Let us 
suppose—in order to avoid the possibility of appearing 
to shy a brick at any neighbor’s head—that a manu- 


facturer perfects a lotion which will impart a lovely 
curl to normally hair. He looks 
about him and sees thousands of people with straight 
hair; surely a big percentage of these wish they had 
curly hair, and would jump avidly at the chance of 
fulfilling that ambition overnight at the cost of a mere 
fifty cents! 


straight, stringy 


He tries his product out on such of his family and 
friends as are goodnatured enough to try it, and it 
works like a charm. 
office, and they 
over it. A few friendly druggists stock it, put it on 
their windows, urge it upon their customers. It being 
a novel idea, a lot of people who will literally try any- 
thing once, buy it. 

A little would show that the same identi- 
cal project was tried out as long ago as 1872; thai it 
has bobbed up now and then ever since, and that in 
1902 somebody spent a small fortune trying to put it 
over. A 
communities, 


He tries it out on the girls at the 


naturally enough—go into raptures 


research 


thorough, impartial test in a few selected 
extending enough 
would prove that the thing is a perfect flop. But no 
such research, no such test, is made. The infatuated 
manufacturer plunges on a national scale and in course 
of time finds out for himself, at his own expense, what 
others have discovered long ago. 

This hypothetical case may be stated in exaggerated 
terms, but practically the same conditions exist, prac- 
tically the same sort of experience is being gained, by 
many manufacturers, right now. 

Such futile enterprises place a burden upon adver- 
tising which it cannot carry. The purpose of adver: 
tising is to spread abroad the facts, the news, con- 
cerning which will meet satisfactorily an 
actual or potential. public need; not to force upon an 
unwilling public something which will not represent an 
honest money’s worth, and not render a needed service. 

The manufacturer doesn’t get anywhere who, by un- 
profitably large expenditures, forces the sale of mer- 
chandise which does not meet these requirements and 
definitions. The dealer doesn’t get anywhere who per- 
mits himself to be dazzled by such advertising expenses, 
and stocks unworthy articles, or goods unsuited to his 
trade. By offering such merchandise he inferentially 
recommends it; and as the trusted purchasing agent 
of his customers in a certain sense betrays that trust. 

If, as now appears, druggists generally are awaken- 


over a long period, 


products 
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ing to a more complete realization of these facts, it js 
indeed a healthy indication. The policy stated in the 
The Retail Druggist article 
will not only make for better retailing conditions, but 
will be to many lesson in 
sound merchandising which they will be compelled to 
learn, and to apply to their own affairs, whether they 
wish to or not. : 


above quotations from 


manufacturers an object 


The retailer who questions first the quality of mer. 
chandise and its fitness to the needs of his community, 
and considers its advertising afterwards, is of course 
the type of dealer who caters to his regular customers 
and knows that he must stand or fall by the service he 
renders them. There are, in large towns and cities, 
many druggists whose trade is, or seems to be, largely 
transient. Such stores, located in down town shopping 
districts, catch the shopping trade as it flows past their 
doors. Their business is large, and they sell to all 
classes of people, from practically all quarters of the 
cities in which they are located. They have no special 
type or kind of trade; hence they can successfully sell 
many and various classes of merchandise which would 
be unfitted for the neighborhood store. 


Down-town Store Different 


As all is fish that comes to such merchandising nets 
as these; and as, in order to secure a large volume 
of this transient trade, such stores must present a very 
wide selection of goods, they cannot be, and do not 
need to be, so careful as to qualities and values as 
does the neighborhood store. They depend upon growth 
of population and advantageous location for the 
their business, rather than upon careful 
selection of However, they know a 
merchandising fallacy when they see it, and no mere 
advertising schedule will persuade them to stock a line 
whose permanent saleability is questionable. Their 
shelf room is valuable, and so is their time. Their 
overhead is heavy; they must have a fast turnover of 
goods of proved popularity, if nothing more. 

All this does not mean that the retail druggist has 
no faith in advertising, or fails to welcome the ad- 
vertising which the manufacturer does in his com- 
munity. Every druggist quoted in the article de- 
scribed makes that perfectly plain. No line of busi- 
ness has had more convincing evidence of the power of 
advertising than has the drug trade. You can stand 
in any drug store and count, upon the counters and 
shelves, scores of articles which have won national 
success of the most sweeping character through ad- 
vertising; articles which represent a surprising per- 
centage of the druggist’s total business. The power of 
advertising to create and hold business is not ques- 
tioned; the issue is simply that the druggist has found 
that his best interests are served by watching out for 
the best interests of his customers. 

Toilet products are, in many respects, fortunately 
situated. Most powders, creams, perfumes and other 
staples have unquestioned merit. They are much alike 
in basic characteristics; their points of difference are 
slight; divergent characteristics of texture or fragrance 
appeal to the individual taste; in so far as quality is 
concerned, the consumer might buy any one of a dozen 
brands and be equally well served. Both the manu- 
facturer and the retailer must feel out the public, and 

(Continued on Page 296) 


growth of 
merchandise. 
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Methods of Retail Display 


Carefully Prepared Instruction Sheets Will 


Aid Him in Following Your Ideas 


by E. J. Clary, New York, Merchandising Expert 


EFERENCE is made in this article to the smaller 
retailer of perfumery—the independent druggist 
and the small general store. As for the bigger 
outlets, they have their own display specialists and the 
manufacturer can do very little for them except in the 
case of special counter and window setups and even 
then he is in the hands of the retailer. 
The fact is that of the smaller drug stores, 
which form a very important division of perfumery 
retailing in this country, make a very mediocre show- 


most 


ing in the way of perfumery and cosmetic displays. 
Where it is merely a matter of showing the stock on 
counter, in show case or on an aisle table, the druggist 
is apt to go wrong for the simple reason that he “piles 
up” this kind of merchandise very much as he piles up 
staples, sundries, patent medicines and whatnot. 

The perfumer has a decided interest in getting his 
whether he is furnishing any 
It has been pretty 


goods shown rightly 
special equipment for the job or not. 
well proven that perfumery needs a special kind of 
display even where only the goods itself is the subject. 
I do not refer to fancy fixtures but merely to the ar- 
rangement of perfumery package units. The 
trouble seems to be that in the smaller drug stores, 
perfumery stocks are bunched right in with other toilet 
accessories and specialties upon which basis their sale 


great 


is certainly retarded. 

On the other hand, this writer has known druggists 
in outlying who gave their perfumery 
special and isolated display with surprisingly profit- 
able results. 


even areas 


Where perfumery is treated as a specialty 
line, separated from associated articles on the counter 


and in the cases, the sale automatically becomes 
heavier. 

Hence, it is the perfumery manufacturer’s job to 
help by sugges- 
tion and demon- 


stration the ad- 
vantages of hand- 
ling the line to the 
best advantage. 
Perfumers 
finding 
results where they 
are carrying on 
educational cam - 
paigns this 
line—a plan which 
has proven its pos- 
sibilities in other 
trades with mer- 
chandising and 
distributing prob- 
lems which are 
similar. One of 


are 
excellent 


along 





Two TypicaAL City WINDOW DISPLAYS 


these methods is the furnishing of printed suggestions 
as to proper display of the perfumery, a copy of which 
goes with each shipment or, as in some cases, separate- 
ly by mail. The same information is also being con- 
veyed through field men and through jobbers’ salesmen, 
though these channels are usually inadequate to prop- 
erly cover a large number of small perfumery outlets, 
scattered over a wide tradinz area. 

While the perfumery inventories of small drug stores 
are naturally small, they are small because the drug- 
gist so often persists in looking upon the stocks as 
merely a portion of his toilet accessory line. The fact 
is that perfumery is sold along totally different lines 
than face powders, cold lotions and soaps. 
“Buried” in the toilet goods counters and cases, the 
perfumery stocks are deprived of the special display 
they require and the result is that the dealer places 
small faith in the salability of his perfumery stocks. 

After all, one of the strongest selling features of the 
present day perfume is the container and this alone 
would call for special and outstanding display. It also 
calls for isolated display. 


creams, 


The small retailer needs to be persuaded that per- 
fumery is a profitable unit of the store’s stock all by 
itself. He goods—he should 
segregate perfumery. The printed sheets that have 
come to the attention of this writer have been regularly 
followed by a large number of druggists of the type 
referred to. 


segregates his rubber 


Instructions Are Simple 


One such printed sheet has these objectives: 

(a) To persuade the druggist to segregate his 
perfumery from toilet lines, in 
case, counter and window display. 

(b) To stack 
the contain- 
ers to the 


goods 


best advan- 
tage. 
(c) To display 


them in 
the proper 


light. 
(d) To get fre- 
quency and 


regulari t y 
of perfum- 
ery display. 
(e) To sell per- 
fumery as 
a separate 
entity of 
stock, 


The printed sl'ps 






























































296 AMERICAN PERFUMER & 
of this kind that have been examined do not particu- 
larly stress the brand of perfumery with which they 
have been shipped; rather the suggestions are general 
and are intended to set the druggist right on his entire 
it cannot be denied that 
advan- 


line of perfumes. However, 
certain brands have 
tageous display and that the manufacturer is perfectly 


justified in giving detailed suggestions as to the hand- 


special requirements in 


ling of his line. 

A Boston retail druggist, doing a perfumery business 
of over $3,500.00 a year, said recently to this writer: 

“Two years ago a perfumer’s salesman suggested 
that we separate our perfumery stocks from other lines 
and push them as a separate stock unit. Previously, 
we had never done that; we had treated perfumery 
the same as other stocks, giving the same amount of 
attention and the same amount of display. We lumped 
it in with our toilet goods and toilet accessories. 

“Just as soon as we got a special perfumery case and 
made special exclusive perfumery displays we began 
to do some real brisk business in this line. From about 
$1,800.00 a year we jumped our turnover to almost 
$3,500.00 in 1928. This was traced directly to the 
isolation of perfumery stocks and their exclusive setup 
on our counter.” 

Perfumers have found by experience that the smaller 
retailers do not regularly use perfumery window setups 
no matter how attractive because of the demand made 
upon their space by other varied lines. 

But the next best thing with the small outlets is to get 
them to show the stock itself under the best possible 
conditions. 

For instance: a Brooklyn, N. Y., druggist was piling 
up his perfumery stock in mass display on top of the 
His brands and types were jumbled 
But it 
per- 


toilet goods case. 
and mixed. It looked like a markdown sale! 
wasn’t—it was composed of good old standard 
fumery brands. This druggist was persuaded to select 
sample containers of each of his brands, put them in a 
special counter case, with symmetrical arrangement of 
the containers and an attractive background. He had 
been handling the artistic containers like patent 
medicine stocks—had overlooked the possibilities of 
artistic presentation of a luxury that sells so largely 
upon appeal to the eye as well as the nose. 

This same condition has been noted throughout the 
country upon a recent trip which resulted in contact 
with over 850 retail druggists. 

The manufacturing perfumer, then, is the one who 
can do much to offset this slipshod and unprofitable 
handling of perfumery stocks. So long as the sug- 
gestions do not involve any great expense upon the 
part of the retailer, he will usually cooperate in getting 
the mest in sales from his perfumery stocks. 

Once the factory has struck upon the best arrange- 
ment of containers on the average Crug store counter, 
a simple sketch with a multigraphed sheet will serve. 
Show them how to properly stack and show the goods. 

By its very nature, perfumery should be displayed 
behind glass and the special fixture is an investment 
that every small retailer should be encouraged to se- 
cure and use. Perfumery stocks need protection from 
theft, from dust and dirt and from handling; at the 
same time they need to be brought out and kept out 
where the public can see them and buy them. 
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Plan Eastern States Exposition 
RACTICALLY line of industry and com. 
merce will be represented in the Industrial Arts 
division of the 14th annual Eastern States Exposition 
from Sept. 14 to 20 inclusive, and an even greater 
diversity for the 1930 fall show in the industria] ex- 
hibits is indicated by the demands of manufacturers 
and merchandisers for exhibition space both in the in. 
door and outdoor display sections. 

Space reservations by Industrial Arts department 
exhibitors were 15 per cent greater on July 1, than 
on the corresponding date last year, approximately 70 
cent being 1929 exhibitors returning again this 
season. Many new numbers produced during the last 
12 months will be given their premier showing at the 
Eastern States Exposition, and the prospect of a de- 
cided upswing in business during the early fall and an 
opportunity to reach a wide and prosperous New Eng. 
land market has been responsible in a large measure 
for the early demand and sale of exhibition space this 
season. 

Another factor of importance to exhibitors is the 
steady growth in Eastern States Exposition attend- 
ance. In 1928 the total attendance was 281,000 and 
last year this was increased to 313,000. A proportion- 
ate gain is anticipated this year, particularly in view 
of exceptipnal feature attractions, new buildings and 
additions to plant and equipment. 


every 


per 


Retailer’s View of Consumer Advertising 


(Continued from Page 294) 


find out who the users of the individual 
product, and where they are. 

But in novelties, new types of products for new uses 
or widely different for old both the 
manufacturer and the retailer are sadly misled if they 
that of advertising money, beautiful 
copy in periodicals of great circulation, or lavish and 


merchandising “stunts” 


are logical 


products uses, 


believe weight 
ornate window displays and 
can put over a product which would not, in some de- 
gree, win public acceptance without any advertising 
at all. 

Years ago, when, in all lines of business, there were 
comparatively few products marketed, and these copied 
one another more or less closely, the public had small 
grounds for choosing one in preference to another, and 
weight of advertising money could and did win leader- 
ship. Today the market is crowded with an enormous 
number of brands; there is a type, or grade, or style, 
for every taste, and the fittest rise to the top. The 
manufacturer’s job is to find his market; the retailer’s 
problem is to select those lines which will in the end 
build up his business by rendering the best service to 
his trade. Then, and only then, can advertising fune- 
tion properly and profitably. 


Tung Oil Receipts Larger First Quarter 1930 


Imports of tung oil received into the United States 
during March totaled 11,678,742 pounds, valued at 
$1,299,198, as against 8,811,711 pounds, having a value 


of $1,105,030 for the same month of 1929. Compara- 
tive import figures for the first quarters of 1929 and 
1930 were respectively, 26,185,604 pounds, value 
$3,291,158 and 31,118,020 pounds, value $3,574,339. 
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Factory Management in Cosmetic Industry 


Continuation of Discussion of Wage Payments and 


New Systems for Such Work 


by C. F. Peehl 


N the last article in this magazine which was 
written on wage payment, there was just a 


general discussion on the various wage payments. 
This list far from 
There are numerous other 
Diener, Baum, Ficker, Sherman, Wenner- 
lund, Knoeppel, Parkhurst, Bigelow, and 
There really 
wage 


was being complete. 


systems, as 


various group combinations. 


is an endless chain of systems. 


Every one of them will have some one to 


champion the cause. Each plant no 
matter how small or large has its own 
individual problems. Location, type of 


factory, class of help, product, manage- 
ment are some of the factors controlling 
selection. 

The proper system for a large size plant will not be 
discussed. Generally, a large plant will have a corps 
of engineers on hand who are able to thoroughly study 
all conditions and prescribe the proper method. In 
most cases, straight piece work and a group bonus 
method of payment is very effective. 

In a small size plant it is suggested that a low 
guarantee wage with a straight piece rate be adopted. 
For example: For an operator who has not come up 
to the standard on production the pay will be: 

8 (Hours worked) X .35 (low hourly rate) 
per day. 

For an operator who has come up to standard the 
pay will be: 

400 (pieces finished) 
$4.00 per day. 


This will be an hourly rate of 50 cents. 


$2.80 


X $1.00 (rate per hundred) 


A plan like 
the above is really not a straight piece rate but has 
been called the Manchester plan. The advantages to 
this plan can be enumerated as follows: 

1. It is very simple and can be easily adopted. 

2. It simplifies cost and pay roll work. 

3. It guarantees a low rate for learners and instills 
in them ambition to produce more (become efficient). 

4. It gives the operator the highest rate of increase. 

5. It helps to make scheduling dependable. 

6. It also can be used on a time rate basis. That 
is, instead of expressing the rate in money, you can 
express it in time. 

If the type of work is such that you can divide the 
workers in classes of unskilled, repetition-routine, 
semi-skilled, skilled and highly skilled, a plan known 
as Standard-Time System would be very effective. This 
plan has been in operation very successfully at the 
Westinghouse Electric & Manufacturing 
The fundamentals of this system are a day rate, a 
standard-time rate and time allowance. As in all sys- 
tems a time allowance is established with careful time 
studies. 


Company. 





It operates by setting a definite day rate and a 
standard-time rate on each class of work. A person 
being hired would then know exactly what money he 
can expect and just what is asked of him 
if he wants to increase his earnings. Of 
course, the standard-time rate is higher 
than the day rate. 

There are several advantages; as, 

1. It helps the pay roll department as 
it is very easy to calculate earnings. 

2. It gives an incentive for operator to 
become efficient. 

3. By watching operations that are not 
up to standard and checking the reason 


for the fall-down, it keeps the factory 

efficient. 
The first step in setting standards is to engage a 
time study man. You must be very careful in the 


selection of this man as there certainly will be antag- 
onism and criticism in the management when they find 
a time study man around. His characteristics should 


be: 


Needed Characteristics 


1. Tact: 
of both the 
make it necessary for 


He must be able to win over the confidence 
foreman and the His job will 
him to change methods of opera- 
and ask worker to 


workers. 


tion, lower rates of some jobs 
increase production. 


2. Education: In some plants there are men who 
have night school and familiar with 
mathematics and English. If one of these is of very 
aggressive type he will make an ideal time study man. 
He, at least, will understand the problems of the other 
workers. As a rule it is better to hire a young college 
man, who has had a technical training. 


gone to are 


> 


3. Accuracy: 
are 


This is very important. When rates 
established it has always been a policy not to 
change them. Of course at times it has been neces- 
sary to make changes, but it should be avoided. Con- 
stant changes will destroy the confidence the workmen 
have in time study work. 

4. Initiative: As studies are made there will be 
many opportunities for observing lost motion. The time 
study man must take advantage of everything he sees 
going on around him and must have the necessary 
“pep” and initiative to suggest a change. In the 
opinion of the writer this is one of the most important 
functions of a time study. 

Certain equipment is necessary for time study such 
as: Split second stop watch, slide ruler, time study 
form, writing board, speed indicator. 

The time study form must fit the factory. The 
reason for having a form is to keep the records of 
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observation in a systematic way and to be sure that 
all the important data are taken when a study is made. 
It has often happened after a study has been made 
that an important item left out, the 
operator’s name, his rated efficiency or the time the 
study Such apparently trivial things 
as the time of the study being in the morning or after 


was such as 


was started. 
lunch hour or late at night will play a very important 
part in the final analysis. 

On the form there is space allotted for calculations. 
These on a sheet. 
With the calculations on the same form you will always 


calculations can be made separate 
be able to make a quick check on your results. In 
the far all 
work even if becomes 
smudged and dirty. 


A speed indicator becomes very necessary when you 


writer’s opinion it is superior to have 


done on one sheet the sheet 


are taking studies on a machine. For example, if you 
were taking a study on several cream filling machines, 
you should take the speed of your motor and machine. 
It is possible that the motors on your cream fillers are 
all running at the same R. P. M., but due to different 
size of pulleys your machines are producing different 
quantities. This topic will be discussed more fully 
under the heading of standardization. Electrical shops 
all have indicators for sale. 


Procedure of Time Study 


After selecting the man, the material, the next step 
becomes procedure. The best this go 
out and do it and keep at it until you have accom- 
plished what you set out for. 

There is considerable prelimary work necessary to 
be done. Go to the department you are to analyze, 
look over the equipment, watch the various operations 
that will come in your study, talk to the foreman and 
explain your reason for being there, stressing the point 


advice on is to 


that you are there to help him. Obtain earning 
tapacity of various operators and their apparent 


efficiency. Also, check up on their length of service. 
Your next step is to take the study and to note the 
time. This part to an observer seems to be one of the 
easiest operations, but actually turns out to be the 
most difficult. There is considerable skill in taking a 
study. There is so much repetition of operation that 
the tendency is to careless. Proper studies 
will note all interruptions. When you are timing more 
than one operator at a time, you must be very alert, 


become 


quick, and steady. Stand behind and to one side 
of the operator. Do not get in his way or interrupt 
him in his work. Do not pick on one operator for 


all studies. Go around the entire room. 

No one study should be used for the final setting of 
standards. There should be several studies made and 
whenever possible separate studies made by different 
people. One should check the other. The studies are 
then analyzed with due consideration given for fatigue, 
mechanical equipment, and the human element. It is 
impossible to give the correct allowance for fatigue. 
It should not be less than 10 per cent. 

The final step to be taken is to write up specification. 
This means that you write in detail the correct pro- 
cedure of the job through the factory together with 
the standard on payment. The procedure must be 
constantly checked as operators have a tendency to do 
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their methods. 


methods may be more efficient. 


things by own In some cases, their 
In such instances, jt 
is well to change the procedure, placing a new study 


on the job and compensating the worker for his idea 


Payroll Department Important 
The pay-roll department plays a very important part 
in the wage payment plan. In a very small plant One 
girl is sufficient to handle the entire plant. 
be capable of handling figures. 


She must 
It is very detrimental 
to the installation of a new system to have mistakes 

A worker will always fing 
him. 


made in the workers’ pay. 
an that is against 
an uneducated type they will find someone at home 
to do their calculations. 


error Even if they are of 
If errors happen frequently 
they become suspicious of the system and do every. 
thing possible to work against the change. It iss 
very good plan to have the time study man check al] 
the time 
low or two high. 


cards, investigating all those that are too 


A simple service card is advisable. One card should 
be enough for the week unless an operator is constantly 
changing his job. In the cosmetic industry one weekly 
card would be sufficient in practically all cases. In 
cases of group workers, one card can be devised to 
take care of the entire group. 


Advantages of the System 

It is natural from a manager’s standpoint to ques- 
tion the results that can be expected from the installa- 
tion of scientific wage payment plan. An answer that 
should satisfy the small plant owner is that the large 
plants have all adopted some form of scientific manage- 
ment. It certainly becomes a less difficult job to handle 
There definite results that 
can be expected and looked for. 

1. Wages will necessarily increase. You will notice 
that the worker has found a new incentive to work 
harder. After the first week he will find an increase 
in his pay check. This fact alone will be an incentive 
for him to increase production. 

2. Accidents should be lessened to 


a small plant. are some 


a great degree. 


The time study man has laid out a definite routine 
of the work. This routine will necessarily be the 
safest method of doing the job. If it is filling powder 
boxes, he will see to it that the operator wears a 
respirator. This instruction will appear in the in- 


struction sheet. In the case of an operator working 
on a machine, the motion study man _ will recom- 
mend that all the belts be covered and that there are 
no moving parts likely to catch hold of the operator's 
clothing. 

3. Without doubt cost will be Even it 
in a rare case the actual cost of producing the product 
remains the same, the increased production will neces- 
sarily cut down the overhead. 

4. The quality of goods can be expected to be 
better. Along with setting of rates, there will be closer 
inspection. When the operator becomes cognizant 0! 
the fact that he is not paid for defective work he 
will be more careful. 

5. Knowing just what your worker can produce wil 
help you materially in scheduling of work and control 
ing your number of workers during slow or active 
periods of production. 


reduced. 
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Exporting to Latin America 


How the Government Co-operates with the 


Exporter in Reaching the Market 


by Wilbur T. Gracey 


PPROXIMATELY ten million dollars’ worth of 

toilet preparations are imported annually in 

Latin American countries, the United States 
shipping about 30% of the total. 

The trade is constantly growing and every year since 
the war has showed an increase. Sound economists, 
who have thoroughly investigated market conditions in 
these countries, believe that it is possible, by intensive 
cultivation, to increase sales in these markets by from 
seven to eight million dollars annually. 

If your product falls within the classification of 
toilet preparations,—which inclydes perfumes, face 
powders, rouge, lipsticks, soap, brilliantine, tooth 
paste, toilet water, nail outfits, nail enamel, 
bleaching liquid powder, depilatories, eye- 
lash tints and pencils, bandoline, hair tonics and 
dyes, shampoos, skin lotions, skin tonics, ete.,—this is 
the potential trade which you can go after. 

Latin America has a population of approximately 
seventy-five million people, roughly divided into forty- 
eight million whites and mestizos (the latter being 
descendants of Spanish, Italian, Portuguese and other 


cream, 
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Tus Is LATIN AMERICA 


Europeans with native intermixtures); sixteen and a 

half million Indians; nine and a half million negroes 

and one million wild forest 

Indians and 
The whites and 

form the principal purchas- 

toilet 


class 


miscellaneous. 
mestizos 


ers of 
High pur- 
chased by the wealthy and 
middle classes to a larger ex- 
tent, perhaps, per capita 
than in the United States, 
especially as regards per- 
fumes and scented soaps, as 
the men use these goods al- 


preparations. 
goods are 





most as generously as the women in these countries. 
What Latin America Is 
By the 


term Latin America we 


generally mean 
twenty countries; Argentine, Bolivia, Brazil, Chile, 
Colombia, Costa Rica, Cuba, Ecuador, Guatemala, 


Haiti, Honduras, Mexico, Nicaragua, Panama, Para- 
guay, Peru, Salvador, Santo Domingo, Uruguay and 
Venezuela. There are, of course, other countries lo- 
cated in South and Central America, but these are 
Colonial countries (Porto 
Rico and the Virgin Islands being our own possessions), 
and are generally not considered under the generic 
term of “Latin America.” 

As I pointed out in my first article, the most im- 
portant thing for the manufacturer new to the ex- 
port trade to do is to thoroughly investigate markets 
before endeavoring to sell goods or secure agents, and 
I propose in this article to tell you principally how 
the government can assist you in securing the neces- 
sary preliminary information. 

I suggested the advisability of your getting in con- 
tact with the Bureau of Foreign and Domestic Com- 
merce. Let us see how this section of the Department 
of Commerce functions. 

There are seventeen commodity divisions in the 
bureau dealing with the following trades: Aeronautics, 
Agricultural implements, Automotive, Chemical, Elec- 
trical equipment, Foodstuffs, Hides and Leather, Iron, 
Steel and Hardware, Lumber, Machinery, Minerals, 
Motion pictures, Paper, Rubber, Shoe and Leather 
manufactories, Specialties and Textiles. Toilet prepa- 
rations naturally fall under the division dealing with 
Chemicals. Additional to these there are nine tech- 
nical divisions dealing with Commercial intelligence, 
Commercial laws, Domestic commerce, Finance and 
investments, Foreign tariffs, Regional information, 
Statistical research, Statistics and Transportation and 
communications. 

Your enquiry will go directly to the Chemical divi- 


possessions of European 
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sion unless the matter in question falls under one of 
the general technical heads. 

In order to facilitate the dissemination of collected 
information, district offices of the Department are 
located in various cities throughout the United States, 
on whom you can call (or write) to in securing infor- 
mation. These district offices are a part of your gov- 
ernment and are placed at convenient points to assist 
you with your export problems. They are manned by 
conscientious, hard-working young men who are an- 
xious to give you accurate information without cost. 
There are no charges of any kind, except merely nomi- 
nal fees for certain documents of an exhaustive nature 
which are issued at the mere cost of printing. 

District offices are located in the following places: 
Atlanta, Ga.; Charlotte, N. C.; Des Moines, Iowa; In- 
dianapolis, Ind.; Kansas City, Mo.; Milwaukee, Wis.; 
New Orleans, La.; Philadelphia, Pa.; St. Louis, Mo.; 
Wilmington, Del.; Birmingham, Ala.; Chicago, II1.; 
Detroit, Mich.; Jacksonville, Fla.; Los Angeles, Cal.; 
Minneapolis, Minn.; New York, N. Y; Pittsburgh, Pa ; 
San Francisco, Cal.; Boston, Mass.; Denver, Colo.; Gal- 
veston, Tex.; Houston, Tex.; Louisville, Ky.; Mobile, 
Ala.; Norfolk, Va.; Portland, Ore.; Seattle, Wash. 
They should be addressed as Bureau of Foreign and 
Domestic Commerce. 

Additional to these are the so-called “Co-operative 
offices” addressed as “Foreign Trade Secretary, Cham- 
ber of Commerce,” located at: 

Akron, Charleston; Columbus, Ga.; El Paso, Keokuk, 
New Haven, Orange, Tex.; Rochester, Spokane, Toledo, 
Wichita, Beaumont, Cincinnati; Columbus, Ohio; Erie, 
Laredo, Oakland, Pensacola, Rockford, Syracuse, Tren- 
ton, Worcester, Binghamton, Clarksburg, Dallas, Fort 
Smith, Lowell, Okiahoma City, Port Arthur, San An- 
tonio, Tacoma, Tulsa, Buffalo, Cleveland, Dayton, 
Greensboro, Newark, Omaha, Richmond, San Diego, 
Tampa, Waterbury. 

Other co-operative offices are the Export and Import 
Bureau, Association of Commerce, Baltimore, Md.; 
Manufacturers’ Association at Bridgeport, Conn., and 
Chattanooga; Bureau of Port Development, Charles- 
ton, S. C.; Association of Commerce, Fort Worth; 
Manufacturers’ Association of Connecticut, Inc., Hart- 
ford, Conn.; and Department of Conservation and De- 
velopment, Raleigh, N. C. 


Officers in Foreign Field 


In the foreign field the Department has Commercial 
Attaches, Trade Commissioners and Assistant Trade 
Commissioners, who are well paid experts, with knowl- 
edge of the languages. of the places where they are 
stationed. They devote their entire time to the gen- 
eral extension of American foreign commerce. This 
constitutes the field force from which the Bureau se- 
cures its accurate and valuable information, and is 
supplemented by additional information supplied by 
American Consuls located in some 300 cities abroad. 

In Latin America Commercial Attaches, or Trade 
Commissioners are located at Bogota, Colombia; 
Buenos Aires, Argentine; Caracas, Venezuela; Guate- 
mala City, Guatemala; Habana, Cuba; Lima, Peru; 
Mexico City, Mexico; Montevideo, Uruguay; Panama 
City, Panama; Rio de Janeiro, Brazil; Santiago, Chile: 
and Sao Paulo, Brazil. 
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When addressing the Bureau offices be as explicit ag 
possible, for example “As a manufacturer of tooth paste 
(or whatever it may be) I am interested in securing 
information regarding its importation in Latin Ameri- 
can countries (or any country in particular) and will 
appreciate your courtesy if you will let me know what 
information you can supply regarding this product.” 

In the first instance address the nearest District office 
and if you are unable to secure from it the information 
required, communicate with the Bureau in Washing- 
ton. It will generally be found that it is more expedi- 
tious to deal with your nearest District office, as it is 
less burdened than is the central Washington depart- 
ment. 

Generally speaking it is unnecessary and undesirable 
to write directly to the Commercial Attache, or Trade 
Commissioner abroad, until you have secured all avail- 
able information in the United States, and only then 
if the data is insufficient. As a general rule the At- 
tache or Commissioner is working at high pressure on 
reports called for by the Department, and does not have 
time to deal at length with individual enquiries, besides 
in most instances the*information which he has been 
able to secure has been sent to the United States and 
collated by the Department in Washington. 

The preparation of a questionnaire is, in some in- 
stances useful, as it gives the government offices an 
idea of the information you wish to acquire, but this 
should not be too general in nature, nor too exhaustive, 
Should it seem advisable to secure a complete survey of 
the possible opportunities for trade for your product, 
and this has not already been covered, the Bureau will, 
if it deems the trade sufficiently general in importance, 
send out a questionnaire to its field force and the con- 
suls, and have a thorough investigation made, but as a 
general rule such enquiries are made on the request 
of the Association concerned with your trade. 


What the Consul Does 


Consuls are. located in practically every city of im- 
portance in Latin America and a complete list can be 
secured on application to the Department of State, 
Washington, D. C. 

The work of the consul has many phases of which 
trade extension is only one. When a consul hears of 
an opportunity in his district for the sale of toilet 
articles (or anything else), he reports this to Washing- 
ton, as hé also reports investment opportunities, plans 
for construction of public works, etc. 

The consul is forbidden to give information of a 
private or confidential nature regarding methods of 
payment, capital or credit of houses in his district and 
is compelled to return any enquiries of this nature. He 
is also forbidden to show favoritism of any kind in his 
work, 

Do not under any circumstances prepare a form let- 
ter and send it broadcast to a list of consuls. When 
correspondence is absolutely necessary, state your 
question as simply as possible. Give as much infor- 
mation as you can about yourself and what you wish 
to accomplish. 

To those unfamiliar with foreign trade there is a 
general belief that the American Consul in Latin 
America is a gentleman of magnificent leisure, a mis- 

(Continued on Page 302) 
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Freezing Points 


Their Value in Assaying Aromatic Chemicals 


by Dr. Paul G. I. Lauffer 
Pinaud, Inc., New York City 


HEN a sample of raw material is submitted to 

a chemist for examination, he measures its 

various physical and chemical constants, so 
that, by comparing these values with accepted stand- 
ards, he may determine the purity of the sample. 
Some of these constants are more valuable than others 
as criteria of purity, and it is the purpose of this 
article to call attention to the value of the freezing 
point determination, and to suggest its use in some 
connections where its importance seems to have been 
overlooked. 

Many of the physical and chemical properties com- 
monly measured in the laboratory have additive values. 
For instance, the refractive index of a liquid is an 
additive property; if the liquid be a mixture, its re- 
fractive index is the average of the indices of the 
several components present, each multiplied by the 
percentage of the corresponding component in the 
mixture. Therefore, if a sample of a given chemical 
has a refractive index below the standard, due to the 
presence of an impurity, this discrepancy is rapidly 
remedied by the addition of a small amount of a highly 
refractive material, and the impurity will not then be 
disclosed by the refractometer reading. 

Density and optical rotation are also additive 
Boiling point is not a strictly additive 
property, especially if determinations are made at 
different stages of a distillation, but in some cases 
appreciable amounts of impurities may be present 


properties. 


without appreciably changing the boiling point; and 
the added fact that its determination is affected by 
pressure, form of apparatus, amount of superheating, 
etc., shows that it is not a very exact measure of 
purity. 

Of the chemical properties, 
it is hard to think of any 
whose values cannot be ad- 
justed by the proper manipu- 
lation. Acetyl number can 
be raised by addition of 
acetates of low molecular 
weight. Alcohol value can be 
raised similarly by the lower 
alcohols, glycols, ete. And so 
on through the list. Solubility 
is somewhat harder to adjust, 
especially if the solubility of 
the sample is to be tested in 
several different solvents. 
And of course it is true in 
general that the larger the 
number of tests to which a 
sample is subjected by the 
user, the harder it will be for 
any adulterants to be added 
which will make an impure Fig | 





sample comply with all the 
requirements. But no one 
wants to determine a dozen 
constants if one or two will 
suffice. 

The freezing point is not 
open to the above objections, 
as it is not an additive 
property. That is to say, if 
the freezing point of a sub- 
stance has been lowered by 
the presence of an impurity, 
it is not possible, in general, 
to bring it back to its proper value by the addition of 
a small amount of a higher-melting substance. In 
nearly every case, impurities will lower the freezing 
point. 





I speak of freezing points rather than melting points 
because I believe they are capable of more exact de- 
termination, and are of more practical value for the 
perfume chemist. Melting points are more used by 
organic chemists in general, largely because they can 
be determined on very small amounts of material. But 
in working with the ordinary perfume materials we 
generally have the six to eight cc necessary for a 
freezing point determination, and since most of the 
materials are liquids or low-melting solids, they are 
easily handled. 

The apparatus needed for the determination is very 
simple, consisting of a 6 x 1 inch test-tube, a ther- 
mometer, and a glass stirrer, fitted through a slotted 
cork (fig. 1). Enough of the sample is put in the tube 
to cover the thermometer bulb. For solids, the tube is 
immersed in a bath of water or other liquid, and heated 
until the solid is melted, then the bath and tube allowed 
to cool. For liquids, the tube is wrapped with paper, 
and buried for about half its length in cracked solid 
CO., preferably in a Dewar flask. In either case, the 
liquid is stirred, as it approaches the freezing point, 
by moving the glass stirrer up and down. The rate of 
cooling should not exceed two degrees per minute. In 
some cases the liquid will need to be seeded, when 
about two degrees above the freezing point, with a 
crystal of material already frozen. This frozen ma- 
terial may be kept in a small beaker, packed in CO, 
and a crystal removed with forceps cooled in the CO:. 
The stirrer is elevated until the ring is just below the 
cork of the freezing-tube, and the crystal dropped on 
the ring and lowered into the liquid, which should then 
be stirred rather vigorously. 

The temperature will continue to drop, even after 
the material has started to freeze, but soon will rise 
again and reach a maximum, which will be maintained 
for several minutes if the material is pure. This 
maximum is read as the freezing point. This simple 
method may be refined to any desired degree of 
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accuracy by added precautions as to rate of cooling, 
rate of stirring, etc., but I have been able to get read- 
ings checking within one or two-tenths of a degree, 
with no precautions other than cooling not over two 
degrees per minute, and seeding at about two degrees 
above the freezing point. 








A few examples will illustrate the effect of im- 
purities on freezing point: 

Substance r. P. 
Vanillin . 80.0 
Vanillin plus 1 rhymol 79.4 
Vanillin plus 5 rhymol 77.0 
Vanillin plus 10 Thymol 74.3 
Naphthol Methyl Ether 75.3 
Naphthol Methyl Ether plus 2° Vanillin 74.2 
Naphthol Methyl Ether plus 5 Vanillin 72.6 
Coumarin ; errr Tr 68.0 
Coumarin plus Vanillin . 66.7 
Coumarin plus 5 Vanillin . 64.6 
Eugenol icon sie 10.4 
Eugenol plus 1 Isoeugenol —11.0 
Eugenol plus 2 Isoeugenol 11.6 
Eugenol plus 5 Isoeugenol 14 
Benzyl Alcohol 1: 
Benzyl Alcohol plus 1 Water 23. 
Phenylethyl Alcol S 
Phenylethyl Alcohol plus 1 Geraniol 2 
Phenylethyl Alcohol plugs 2% Geraniol 6 
Phenylethyl Alcohol plus 5% Geraniol ss 1 
Phenylethyl Alcohol plus 1‘ Water .. .-— 30.7 


It will be noted that water has a much greater effect 
in lowering the freezing point than the organic im- 
purities introduced, as would be expected, in view of 
its much lower molecular weight. 

There seems to be no record in the literature to date 
of freezing points for eugenol, benzyl alcohol, and 
phenylethy!l alcohol. Ordinarily, when these substances 
are cooled, they do not crystallize, but become gradual- 
ly thicker, and finally yield a glassy, supercooled liquid. 
But each can be seeded with another solid. Eugenol 
was seeded with vanillin, benzyl alcohol with cinnamic 
alcohol, and phenylethyl alcohol with phenylethylene 
glycol. In each case, the liquid was seeded by a crystal 
of the foreign material, then a crystal of the frozen 
liquid used to seed a second lot of liquid, which was 
kept frozen as stock to seed the freezing-point tube. In 
this way no impurity was introduced into the sample 
being tested. 

There are many other perfume synthetics which have 
never been tested by the freezing point method, and 
probably a little work would reveal the proper seeding 
material for some of these. In cases where its use is 
practicable, I believe the freezing point is the most 
valuable of all the physical properties in determining 
the purity of a chemical substance. 


Castile Soap Industry in Spain for First Quarter 
of 1930 

During the first quarter of 1930, there were shipped 
from the Seville district to the United States, a total 
of 25,509 pounds of castile soap, valued at $2,419 com- 
pared with 24,882 pounds valued at $3,131 in the 
quarter ending December, 1929 and 34,950 pounds with 
a value of $5,526 for the first quarter of 1929. It 
will be seen that, as has been the case for olive oil, 
the price of soap has likewise reflected the abundance 
of the olive crop, and whereas the soap sold at $0.17 
per pound the first part of 1929, it dropped to $0.12 
per pound during the last three months of 1929, and 
in the past quarter it averaged $0.09 per pound. 
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Exporting to Latin America 
(Continued from Page 300) 

take probably due to a certain well-known light opera, 

and the short stories of some of our masters of fiction, 

It is thought that the consul in South America sits ina 

hammock half his time, under a breadfruit tree waiting 

for the bread to drop off. 

There is nothing more inaccurate than this picture, 
The consul in the hot countries is probably sitting at 
his desk throughout the heat of a long day, sweating 
(and I do not mean perspiring) in his efforts to be of 
assistance to American manufacturers and help to ex- 
tend their trade abroad, or protect their interests, 
Every mail brings him from one to a dozen letters and 
questionnaires from manufacturers seeking outlets for 
their goods and in probably the majority of cases, ask- 
ing for information that could have been more quickly 
and accurately supplied by offices in the United States, 

If he is in a busy capital these enquiries become so 
burdensome that it is a practical impossibility for him 
to properly investigate and answer them, and if he 
is in one of the smaller places, with time to make 
such investigations, his reply may make it appear that 
the opportunities in his district are more important 
than in the larger cities, and thus give a false impres- 
sion of the actual status of the trade as a whole in the 
country where he is stationed. 

Where it seems advisable to secure specific informa- 
tion which it might burden the consul to obtain, you 
might send him a money order for $5 to $10, with the 
suggestion that he get someone in his city to secure 
the information for you, or ask him beforehand if he 
can find someone who will make the enquiries for you, 
and that you will be glad to pay him whatever seems 
necessary, and ask him to kindly let you know what 
the cost will be before the work is undertaken. 

The indiscriminate sending of catalogues is also 
usually a waste of material and effort, and such cata- 
logues are practically valueless unless printed in the 
language of the foreign country and accompanied by 
price lists and discount sheets. 

Do not send samples to consuls as in many instances, 
in Latin American countries, duties are charged on 
such samples and the consul has no funds. 

To recapitulate, in securing information on which to 
base your export policy, your government can be of 
great assistance, and you should first communicate 
with the District office of the Bureau of Foreign & 
Domestic Commerce; if the information cannot be ob- 
tained get in touch with the Bureau in Washington, 
and, as a last resort communicate with the commercial 
attache, trade commissioner, or consul abroad, making 
your enquiries short, and strictly to the point. 

Supplement this information by data obtained from 
other sources mentioned in the first article of this 
series, and do not endeavor to open up trade until you 
are thoroughly conversant with the conditions in the 
countries to which you wish to export, the likes and 
dislikes of the people and the trade routes and probable 
competition. 


The Greatest Asset 


A willingness to work beats any other brand of 
brains in business.—The Silent Partner. 
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Official Report of Flavoring Extract 
Manufacturers’ Association 


‘INCE our last report of the activities of the 
Flavoring Extract Manufacturers’ Association of 
the United States, the matter of the renewal and ex- 
piration of alcohol permits has been brought to the 
attention of the members of the association through 
the diligent efforts of the president, E. L. Brendlinger, 
and the attorney and executive secretary, Thomas J. 
Hickey, to keep the members of the association in- 
formed as regards matters of importance to them. 
Circular letter No. 391 in regard to the renewal of 
permits reads as follows: 

“Application for renewal of alcohol permits may 
be filed on or after July 1st and not later than 
August 31, 1930. 

“Our members no doubt will receive the customary 
renewal blanks their Prohibition Ad- 
ministrator. 

“But regardless of whether or not 
are received, our members should be sure to renew 
their alcohol permits before August 31st.” 


from local 


such blanks 


Official Report of Soda Water Flavors 
Manufacturers’ Association 
INCE our last review of the activities of the Na- 
tional Manufacturers of Soda Water Flavors the 
subject of alcohol permits has been brought to the 
attention of the members of the association by their 
President, Dr. B. H. Smith, and their Secretary, Thomas 
J. Hickey. The question of the renewal of permits 
will be found under the report of the Flavoring Ex- 
tract Manufacturers Association. 


“On May 26, 1930, the U. S. Supreme Court 
handed down opinions in two cases (Campbell v. 
Galeno Chemical Co., and Campbell v. Paul & Co.) 
in which is considered the question of the yearly 
termination of alcohol permits. 

“In those cases the permits provided that they 
should remain in force ‘until revoked, suspended or 
renewed as provided by law or regulations.’ 

“The Court held that such permits did not expire 
on December 31st next succeeding the issuance 
thereof, even though the regulations were subse- 
quently changed to require yearly renewals. 

“Whether the Bureau has power to fix expiration 
dates for permits at the time of issuance of such 
permits, is not decided by the Court. 

“Inasmuch as most of our members are operating 
under permits which by their express terms expire 


- lauoring Exte act 
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Recent Vanillin Patents 
Reviewed by Marston T. Bogert 

NOME recent British patents in this field which are 

S of interest are summarized here. 

No. 317,381. This patent was granted on August 
14, 1929, to the Graesser-Monsanto Chemical Works, 
Ltd., and Donald Pryce Hudson, for “Improvements 
in and relating to the production of aromatic oxyalde- 
hydes.” 

The patent is based upon the discovery that, under 
suitable conditions, 3-alkoxymethoxy-4-hydroxy pro- 
penylbenzenes (III) can be simultaneously oxidized 
and hydrolyzed to the corresponding hydroxy aldehyde 
(V), by nitrobenzene and caustic alkali; whereas, 
under the same conditions, the isomeric 4-alkoxy- 
methoxy-3-hydroxy propenylbenzenes (IV) are essen- 
tially unchanged; in other words the sensitivity of the 
propenyl group to this kind of oxidation is greater 
when the free phenolic hydroxyl is para to it than 
when it is meta. 

Thus, when safrol (I), or iso-safrol (II), is heated 
under pressure with alcoholic caustic alkali, it yields 
the two isomers (III) and (IV). The alcohol is re- 
moved from this mixture and the residue oxidized with 
nitrobenzene and caustic alkali, which converts (III) 
into the hydroxy aldehyde (protocatechuic) (V), but 
leaves (IV) practically unaltered. 

Upon completion of the oxidation, the mixture is 
diluted, aniline and unchanged nitrobenzene extracted 
by a suitable solvent, the residual aqueous solution 
carefully acidified at low temperature and extracted 
with toluene. Protocatechuic aldehyde (V) is re- 
covered from the aqueous layer. The toluene extract 
is washed thoroughly with bisulfite solution to recover 
more of the protocatechuic aldehyde and from the 
washed toluene the unoxidized 4-alkoxymethoxy-3- 
hydroxy propenylbenzene (IV) is obtained. 

This latter (IV) may be alkylated, the alkylated 
product (VI) hydrolyzed to an iso-eugenol (VII), and 
this in turn oxidized to a vanillin (VIII). 

No. 317,347. Graesser-Monsanto Chemical Works, 
Ltd., and D. P. Hudson. Granted May 12, 1928. 
(Continued on Following Page) 


on December 31st, the decisions in the above cases 
do not apply to such permits. 
“Another interesting statement’ found in the 
opinion of the Court reads as follows: 
‘There is no provision in the Act specifically re- 
quiring permits for the manufacture of toilet 
preparations with denatured alcohol.’ 





“But the Court declines to decide whether a per- 
mit is impliedly required by the Act, or whether its 
requirement by regulations is authorized thereby.” 
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When mixtures of 3-alkoxy-4-hydroxy and 3-hydroxy- 
4-alkoxy propenylbenzenes digested with nitro- 
benzene and alkali, only the first of these 
isomers is oxidized to the corresponding aldehyde. 
Thus, huon pine oil, which 
methyl ether (IX), may 
and isomerized simultaneously, 


are 


caustic 


is essentially eugenol 
partially demethylated 
by heating under 
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rated from vanillin, o- from p-hydroxybenzaldehyde, 
catechol monoethyi ether from ethy: vanillin, etc. 

No. 319,747. Hermann Pauly and «urt Feuerstein 
Complete specification filed September 27, 1929. 

The inventors claim a “Process of producing 
vanillin” from incrusted vegetable fibres, ageing prod. 


ucts thereof, peat, lignite, brown coal, lignins, ete, 
or 
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pressure with alcoholic potash, and give a mixture of 
iso-eugenol (X) and iso-chavibetol (XI). When this 
mixture oxidized with nitrobenzene and caustic 
alkali, essentially as described in the previous patent 


is 


(No. 317,381), the isoeugenol is converted into vanillin 
(XII), while the unchanged iso-chavibetol may be re- 
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by oxidizing them carefully at moderate temperatures 
and in such manner to avoid hydrolysis. The 
vanillin so formed is extracted, and the residue hydro- 
lyzed by strong acids, yielding a second lot of vanillin 
sometimes twice as large in amount as the first lot. It 
is believed that the vanillin obtained by this hydrolysis 


as 


OCH 
(1) CH,;CH:CHC.H 
t OCH 
OH (3) 
(1) CH;CH:CHC.H 
OCH; (4) 


(XI) 
(3) 


‘OH (4) 


methylated and returned for partial demethylation in 
the next run. 

No. 318,939. Graesser-Monsanto Chemical Works, 
Ltd., and D. P. Hudson. Granted May 11, 1928. 

Vanillin and iso-vanillin may be separated by frac- 
tional acidification of dilute aqueous solutions of their 
sodium salts with dilute mineral acid or weak acids, 
the iso-vanillin precipitating first; or by addition of 
just sufficient dilute caustic soda to dissolve the 
vanillin. In similar manner, guaiacol may be sepa- 


glucosidal combination, and _ that 
hydrolysis must therefore be avoided in the initial oxi- 
dation or the vanillin liberated will be further oxidized. 

Incrusted vegetable fibres of any kind may be used, 
such as mosses, grasses, straw, esparto, hemp, flax, 
jute, etc.; and as oxidizing chromic 
acid, permanganates, ozone, activated oxygen, etc. 

In an example given, using wood flour, glacial acetic 
acid and ozone, two kilos of vanillin are claimed from 
100 kilos of the wood flour. 
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Italian Decree on Bergamot 


(Special Correspondence) 


OLLOWING is a translation of the complete text 
of the recent Italian Royal Decree relating to 
bergamot oil: 

Section 1—There is established in Reggio Calabria a 
general warehouse for the deposit of oil of berga- 
mot. The government has the authority to institute 
other general warehouses to the same end in other 
places. 

Section 2—The deposit of oil of bergamot in the gen- 
eral warehouse mentioned in Section 1 shall be made 
under the observance of the rules contained in Title 
16 of the Commercial Code and in the law of July 
1, 1926, No. 2290. 

Section 3—Oil of bergamot can be exported but must 
be accompanied by a certifiate of analysis which 
guarantees its purity, to be delivered by the Royal 
Laboratories which shall be established by a degree 
of the Minister of Corporations. This provision 
does not apply to samples. 

Section 4—The producers of bergamot are authorized 
to form a Consortium for the purpose of research 
and the adoption of improvements in cultivation and 
in the technical methods of production, and for de- 
veloping any possible methods for defense and 

propaganda relating to products of bergamot. The 

constitution of the Consortium may 
ligatory by order of the Prefect upon advice of the 

Provincial Council of Economy when the lack of 


become ob- 


such Consortium may cause damage or danger to 
production and trade of bergamot. 
Section 5—The royal government has authority to is- 
sue rules to regulate and integrate the present de- 
cree including the duty of delivering oil of berga- 
mot to be exported to the general warehouse men- 
tioned in Section 1. 
The present decree shall be presented to the Parlia- 
The Minister Pro- 
poser is authorized to draft the necessary bill. 


ment for its conversion into law. 


Marketing American Toiletries in Switzerland 

The best known American toilet preparations on the 
Swiss market have done heavy advertising at the start. 
Several American companies have gone so far as to 
agree that if the agent purchased a value of $4,000 
during the first year, the company would put this entire 
amount back into the country as an advertising cam- 
In this way the line was effectively introduced 
and the regular advertising allowance kept it before the 
public— (Commercial Attache Charles E. Lyon, Berne). 
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Paris Trade Notes 

ee FRANCODOR is the name of a new 
i company formed by the manufacture and sale 
of all chemicals used in perfumery. The offices of 
the new company are located at 10, Boulevard de 
Strasbourg, Paris, France. The capitalization is 
10,000,000 franes. The directors are G. Gobet, of the 
house of Piver, Ed Lefebure and J. Desplanches. 

* ok OK °*k 

The capitalization of Les Parfums de Mury has been 
increased from two to three million frances by the 
issuance at 115 of 10,000 shares new of 100 francs. 


A special meeting held recently by the directors of 
Parfumerie Roger et Gallet has authorized the issuance 
of 15 million preferred shares at 5 per cent. These 
shares of a par value of 1,000 francs will be issued at 
985 francs. 

* * * x 

The financial report for 1929 as presented at the 
regular meeting of May 8th of Société Anonyme Coty 
shows a profit of 48,089,349 frances as against 44,137,- 
030 for the preceding period. The dividend has been 
set at 60 frances per share. 


* 


We have been advised that toger Firmenich, 
Fred Firmenich, administrator of 
Société Anonyme M. Naéf et Cie, of Geneva has re- 
ceived the title of Doctor from the Université de Paris. 


Roger Firmenich, who is but 24 years old, has 


younger son of 


received a diploma in chemistry from the polytechnic 
school of Zurich where he has made some brilliant 
studies. During these last few months he has com- 
pleted his probation term at the laboratory of thera- 
peutic chemistry at the Pasteur Institute in Paris 
under the able direction of Professor Ernest Fourneau. 

He is also the nephew of Philippe Chuit, the well- 
known partner and founder of M. Naéf et Cie. We 
wish to extend our compliments to Mr. Firmenich for 
having received this honor. 


Sova Bean Acreage in Manchuria 

A report from vice-consul Lilliestrom at Harbin, 
dated April 23, states that there is no doubt, but that 
the major portion of the cultivated land will, as in 
former years, be devoted to the cultivation of soya 
beans. It is presumed that in excess of seven million 
acres, as planted in 1929, will be placed under soya 
beans in 1930. 
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British Trade Notes 

rJX\HE ever-active Department of Overseas Trade is 

already making next year’s 
British Fair, which will be held in London 
and Birmingham as usual on the third Monday in Feb- 
(the 18th) close the 27th. The 
General of the Department, Sir Edward 
Crowe that the London section will again 
be held at Olympia, where all the buildings, including 
the whole of the Empire Hall, will be available for the 
first The Government has again made a grant 
of £25,000 for advertising the In of the 
success of the fair, it is anticipated that all the 
available space will be taken up at an early date, and 
can that 
respect of applications 
By the addition of two floors 


arrangements for 


Industries 
ruary and will on 
Comptrolle: 


announces 


time. 
fair. view 

last 
no guarantee be space 


consequently given 


will be available in received 
later than July 31, 1930. 
of the Empire Hall which were not available this year, 
the area of the buildings is increased by 50,000 square 
feet to a total of 300,000 square feet. 
.s ¢ 8 ® 

The new edition of the Federation of British Indus- 
tries’ Register of British Manufacturers has just been 
issued. While its aim is largely to facilitate the task of 
the foreign buyer, it is also of great value to manu- 
facturers of The volume, of 
which several thousand copies are distributed every 
year by the F.B.I. to influential persons and potential 
customers throughout the divided into two 
main sections, one of which gives alphabetically prac- 
tically every article made by British industry, together 
with the firms making each article. The second 
tion gives all the firms which are members of the fed- 
eration, so that anyone interested wishing to know the 
makers of particular articles can find the firms in the 
first section and on turning them up in the second sec- 
tion find full particulars about them. 


as a work reference. 


is 


world, 


sec- 


Judge Crawford, at Edmonton County Court, re- 
cently gave judgment in an interesting test 
brought by the Pharmaceutical Society against H. R. 
Watkinson, druggist and member of the society, to de- 
whether it is legal to allow goods to be taken 
slot machine outside his shop. The article 
concerned was a bottle of disinfectant, which was 
poisonous. The society’s case was that the business of 
a druggist must be conducted by a qualified chemist, 
and an automatic machine is not a qualified chemist. 
Counsel for the society said the use of these machines 
The judge found in favor of the 


case 


cide 
from a 


was very extensive. 
society. 
* * * * 

Presiding in London at the third annual meeting of 
Taylors (Cash Chemists) Trust, Ltd., a big British 
drug chain, Philip E. Hill (the chairman) said that 
the net revenue amounted to £78,344, a decrease of 
£36,081. The reduction is due to decreased dividends 
received from subsidiaries and by a reduction in the 
net profit realized from the sales of temporary in- 
vestments of £30,000. However long the present de- 
pression may continue, Mr. Hill thinks the retail drug 
chain business should always be able to earn a rea- 
sonable profit. A final dividend of 10 per cent on the 
Deferred shares was announced, making 20 per cent 
for the year. 
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Sweden Requires Advertised Toiletries 
HE market for 
highly competitive and it 
willing to 


toilet preparations is 
difficult to obtain 
representation make a re- 
putable and reliable firm a rather attractive offer, 
To procure the cooperation and support of the lead- 
ing Swedish dealers in toilet preparations it is neces- 
sary for the manufacturer to guarantee that an adver- 


Swedish 
is 
is 


unless one 


tising campaign will be started as soon as they place 
the line on sale. An allowance of a small percentage 
of the net value of the products sold does not suffice 
because it is likely that sales would be rather limited 
during the first year or two. One firm has met with 
a degree of success through an expenditure of about 
30,000 to 35,000 crowns spent for advertising during 
the first year. A considerably smaller sum sufficed 
for the In addition to this one might 
consider shipping to the larger dealers on consignment 
In another case a 
large and prepara- 
tions featured a trial order for $100 and $300 worth of 
products on consignment. It is unsatisfactory to try 
to introduce all the products in a very diversified line 
at the same time. It better to 
during the first six or nine months on the five or six 
articles which undoubtedly would be the 
and thereafter introduce others from time 


second year. 
for the first six to twelve months. 
important manufacturer of toilet 


much concentrate 


is 
best sellers 


to time.— 


(Commercial Attache T. O. Klath, Stockholm). 


Sale of Cosmetics in Tubes Restricted in Austria 


By a regulation of the Ministry of Social Welfare, 
December 23, 1929, the sale of cosmetics which are 
packed in tubes or foils containing arsenic, antimony 
or more than 1 per cent of lead or zine is forbidden, 
provided such cosmetics are liable to absorb the above 
materials which are injurious to health. In the case 
of tubes, this regulation will apply even if the inside 
of the tube contains a protective layer (of tin, varnish, 
etc.). If, on the other hand, cosmetics are packed in 
wax paper and then in metal foils containing the 
above noxious elements, the protection offered by the 
wax paper is deemed sufficient and the new regulation 
does not apply.—(Acting Commercial Attache John A. 
Embry, Vienna). 

While Austria presents a competitive market for 
toilet preparations, particularly with French and 
German products, it is gratifying to note that the 
United States’ share of the trade in that market is in- 
creasing. In 1928 we shipped over $35,000 worth of 
these products as compared with only $9 in 1922. 


Selling Toiletries in India 

At present the market for toilet preparations in 
India is almost limited to the European population, 
which numbers 250,000, including 100,000, which belong 
to the military. This element represents less than one 
per cent of the total population of India and conditions 
are highly competitive. However, there is a possibility 
of selling to the high class or well-to-do Indian element 
and the Anglo-Indian population. Here again the 
question of advertising is a prime requisite, inasmuch 
as the bazaar dealer is not a salesman and only pur-’ 
chases from wholesalers what the customer asks for 
in the bazaar. 








.930 


— 


ries 
ns ig 
obtain 
re- 


adver- 
place 
‘ntage 
suffice 
imited 
| With 
about 
luring 
ufficed 
might 
nment 
‘ase a 
‘para- 
rth of 
to try 
d line 
ntrate 
yr six 
sellers 


me,— 


austria 
fare, 
h are 
mony 
idden, 
above 
+ case 
inside 
rnish, 
‘ed in 
y the 
y the 
lation 
hn A. 


t for 

and 
t the 
is in- 
th of 


ns in 
ation, 
clong 
n one 
itions 
bility 
ment 
. the 
much 
pur- ° 
s for 








Juty, 1930 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 3 


Association and Court News 


Asks Cosmetological Conference 


NVITATIONS have been sent to all of the trade 
associations interested in cosmetics and_ toilet 
preparations by C. W. Godefroy, president of the Na- 
tional Hairdressers’ & Cosmetologists’ Association re- 
questing that they be represented at a “Cosmetological 
Conference” to be held in the near future, at which 
matters of general trade interest and importance may 
be considered. 

Seven national associations have been asked to 
participate in the conference and acceptances have 
already been received from the Beauty Industries 
Manufacturers’ Association, the National Beauty and 
Barber Supply Dealers’ Association and the Proprietary 
Association. The Drug Trade Conference, through its 
secretary, E. F. Kelly, has also voluntered its assist- 
ance in the organization of the conference. 

Further details regarding the conference and the 
preliminary meeting will be published as soon as 
arrangements have been completed. 


Protest Assessment of Duty on Alcoholic 
Perfumery 


In protests 386494-G of V. Vivaudou, Inc.; 381458-G, 
etc., of Saks & Co., et al.; 374683-G of August F. 
Stauff Co.; and 370003-G, etc., of W. F. Collins & Co., 
et al., all of New York, the above companies protested 
against the assessment of duty on certain alcoholic 
perfumery under the internal-revenue act in addition 
to 40 cents per pound and 75 per cent ad valorem 
under paragraph 62, of the Tariff Act of 1922. Justice 
J. Cline, in T. D. 11889, 11390, 11391 and 11392 re- 
spectively sustained the protest as to certain mer- 
chandise, that invoiced as perfumes, parfums, essences 
and extracts or extraits being excepted. 





INFORMAL VIEWS OF THE FORAGERS’ OUTING 


Foragers Frolic at “Green Gables” 

‘HE Foragers held their annual outing at “Green 

Gables,” Long Branch, N. J., on June 28th. The 
main group assembled at 9:30 on the Good Ship 
Sandy Hook, making the better part of the journey 
by boat—while others not so seaworthy (including 
Evan Davies) motored to the outing. 

The day was ideal and fifty-nine members and 
guests were present. The usual baseball game was 
a hotly contested affair between the High Pressures 
and Low Pressures, captained by Jack Pollock and 
Fred Hammond respectively. During the first inning 
the pitcher was so well exercised that he bowled over 
the catcher and hit the substitute with a “Sharkey” 
curve. Upon petition from the bleachers the pitcher 
was then removed for over activity. 

Later in the game Martin Schultes of Pollock’s team 
struck out three men and to insure a run in the next 
inning Martin had the umpire Teddy Hanlon pinch 
hit for him. Hanlon delivered the goods by knocking 
a three bagger but no one was on base. The game 
ended in the fourth by a score of 17-10 in favor of 
the High Pressures. 

The races followed with these results: 25 Yard 
Old Timers. (1) Herman (2) Pope (3) Ryan. 50 
Yard Dash: (1) Keeley (2) Bruiness (3) Pollock. 
25 Yard Shoe Race: (1) Keeley (2) Powell (3) Car- 
lin. The three legged race, which on previous years 
was won by Herman and Edds was captured by 
Fredenburgh and Stevens with Herman and Edds 
second, and Doherty and Keeley third. 75 Yard Free 
for All: (1) Bruiness (2) Keeley. (3) Pollock. 

During dinner Evan Davies and Jack Carlin enter- 
tained the group with songs old and new accompanied 
by Tony & Company the official musicians. The trip 
back on the boat was a perfect ending to a most en- 
joyable affair with the Foragers all seated on the af- 
terdeck—many contributing songs and witticisms to 
the programme of Herman, Pope and Carlin. 
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Use of “Oxol” Upheld 


N a decision by M. J. Moore, Assistant Commis- 

sioner of Patents, the J. L. Prescott Company is up- 
held in its right to continue the use of the trade- 
mark consisting of the notation “Oxol” for germicide, 
deodorant, sterilizer, disinfectant, cleanser and 
bleacher, despite objections interposed by the Procter 
& Gamble Company. The latter named concern based 
its opposition to the term employed by the Prescott 
Company on the ground that “Oxol” was in conflict 
with the trade-mark “Oxydol” for soap registered by 
the Procter & Gamble Company in October, 1914. The 
assistant commissioner sustained a decision of the 
examiner of interferences dismissing Procter & 
Gamble’s opposition in this case. In the ruling the 
Procter & Gamble Company is described as_ the 
“opposer,” and the Prescott Company as the “ap- 
plicant.” The assistant commissioner said in part: 

“There is no question but what the opposer adopted 
and used its trade mark prior to the applicant’s entry 
into the field, and it appears to be agreed that the 
only questions raised for consideration are as to the 
similarity of the two marks and the descriptive proper- 
ties of the respective goods. As to the marks, both 
have the same beginning and ending. The difference 
between the two consists of the intermediate letters Y 
and D in the opposer’s mark, converting it into a 
three-syllable word as distinguished from applicant’s 
two-syllable word. 

“As to the goods, the opposer’s merchandise is pri- 
marily a soap, whereas the applicant’s merchandise 
is primarily a bleach. It is true that the respective 
‘ goods have certain uses in common, but it is believed 
that their primary uses are controlling. As evidence 
of the primary use of the opposer’s merchandise is 
different from that of the applicant’s, reference may 
be made to the labels accompanying the respective mer- 
chandise. The opposer’s label contains the statement 
that ‘Oxydol’ washes the most delicate fabrics with- 
out injuring fibre or color; whereas the applicant’s 
label directs: ‘Do not use on silk or wool fabrics; use 
on fast colors only.’ 

“As the two marks are specifically different from 
each other and as the descriptive properties of the 
respective merchandise are not the same, it is be- 
lieved that the likelihood of confusion by the con- 
current use of the two marks is too remote to deny 
the applicant the right to the registration of its mark. 
The decision of the examiner of interferences is 
affirmed.” 


Protests Duty on Glass Canes Filled with 
' Perfumery 

In protests 387742-G, 372994-G and 368914-G of 
Geo. Borgfeldt & Co., Galveston, New York and Gal- 
veston, respectively, the classification of 75 per cent 
ad valorem under paragraph 62 of the Tariff Act of 
1922 was protested and the glass canes filled with per- 
fumery were claimed dutiable at 55 per cent under 
paragraph 218. 

In accordance with stipulation of counsel and on the 
authority of Borgfeldt & Co., v. United States (T. D. 
43629) the protests in T. D, 11979, 11980 and 11981 
given by Justice J. Sullivan, were sustained. 
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Vick Wins Trade Mark Case 


HE Vick Chemical Co. has won its opposition to 
the registration by Thomas Kerfoot & Co., Ltd., 
makers of “Vapex” of a design using a solid green 
triangle as a trade mark. The Vick company showed 
that it had registered the triangle in 1914 and the 
words “Vapo-Rub” superimposed on it in 1916. Inas. 
much as the descriptive character of the merchandise 
was similar it held that the use of the word 
“Vapex” on a triangle would tend to deceive the pub- 
lic and registration was denied. Thomas Kerfoot & 
Co., through attorneys, have announced that an 
appeal from the decision would be filed. 


was 


Merchants Association Re-elects Booth 

The Merchants Association of New York held its 
annual of officers on June 25, the directors 
again choosing Willis H. Booth to head the association 
the third consecutive 
term. With Mr. Booth 
the following serve 
during the 

First vice - president: 
Lincoln Cromwell, of Wil- 
liam Iselin & 
elected; second vice-presi- 
dent: Louis K. Comstock, 
chairman of the board of 
L. K. Comstock & Co., Ine.: 
third vice - 
Thomas J. Watson, presi- 
dent the International 
Business Machines Cor- 
poration; treasurer: John 
H. Love—re-elected; see- 
retary: S. C. Mead—re-elected. 

Mr. Booth is vice-president of the Guaranty Trust 
Co. He affiliated with several houses in our 
field notably as a director of the Sierra Tale Co., Los 
Angeles, and of Commercial Solvents Co., New York. 
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May Seize Alcohol Under Pennsylvania Laws 

A jury in the court of Quarter Sessions in Philadel- 
phia has handed down a verdict which is interpreted 
in legal circles as allowing the state and local police 
to make seizures of alcohol and alcoholic products of 
permit holders when they may believe that such prod- 
ucts are being diverted to beverage purposes. 

The case was that of Philip Cohen, trading as the 
Golden Ray Manufacturing Co. The perfume was 
seized by local authorities from one of the trucks of 
the company. The court of Common Pleas a year ago 
granted a restraining order against the police, prohibit- 
ing them from interfering with the business because 
it was conducted under a government permit and gov- 
ernment supervision. This was later dissolved and its 
dissolutions upheld by the State Supreme Court. 

The jury in Quarter Sessions has now found that 
the seized perfume may be destroyed by the local 
authorities. The decision, if finally upheld, gives local 
authorities in Pennsylvania almost unlimited powers of 
interference with the business of manufacturers who 
operate under Federal alcohol permits. 
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Plans for N. F. Revision Canadian Perfumers Convene 
a Yo HE first meeting of the National Formulary Re- T HE sccond annual meeting of the Association of 
0. Ltd, vision Committee, which will prepare the Sixth Licensed Manufacturing Perfumers of Canada was 
id green revision of that important work, met at Cleveland held at Corbyville, Ont., early in June. The members 
showed July 1. of the association were guests of the Canadian Indus- 
om the The committee was definitely organized into the trial Alcohol Co., which has a plant at Corbyville. 
7 Inas- following subcommittees: Subcommittee on Phar- More than twenty companies were represented by one 
handise macognosy, E. L. Newcomb, chairman; Oliver A. Far- © or more men at the sessions. 
le word well. Subcommittee on Chemicals, Glenn L. Jenkins, Thomas Haugland of the J. B. Williams Co., Ltd., 
- pub- chairman; H. V. Arny, Gustav Bachman, H. A. Montreal, was elected president to succeed John Bouey 
a Langenhan. Subcommittee on Solution Preparations, who has retired from the Canadian trade. Mr. 
H. A. Langenhan, chairman; Gustav Bachman, I. A. Haugland has been acting 
Becker, Adley B. Nichols, Louis Saalbach, Bernard ee president since Mr. 
Fantus. Subcommittee on Extractive Preparations, . Bouey’s retirement and is 
oth Wilbur L. Scoville, chairman; Samuel L. Hilton, Louis ’ thoroughly familiar with 
held its Saalbach, H. A. Langenhan, Oliver A. Farwell. Sub , the association’s work. 
irectors committee on Solid Preparations for Internal Use, I. A. h With him will be as- 
Ociation Becker, chairman; Adley B. Nichols, Gustav Bachman, \ sociated J. S. Jones of Col- 
ecutive Wilbur L. Scoville. Subcommittee on External } gvate-Palmolive-Peet Co., 
Booth Preparations, Louis Saalbach, chairman; I. A. Becker, Ltd., as vice-president; 
| serve Adley B. Nichols, Leonard A. Seltzer, H. V. Arny. / Harry Rose of Rose & 
vear: Subcommittee on Miscellaneo’s Preparations, Leonard / Laflamme, treasurer; G. 
sident: 4. Seltvrew. chairman; E. L. Newcomb, Samuel L. H. Marceau of J. A. 
f Wil- Hilton, Wilbur L. Scoville. Subcommittee on Posology Marceau, Ltd., secretary; 
). — re- and Biologic Items, Bernard Fantus, chairman; Paul y W. L. Linton of Northrop 
»-presi- S. Pittenger, Glenn L. Jenkins. Subcommittee on F & Lyman Co., Ltd., assist- 
nstock, Nomenclature and Tables, H. N. Arny, chairman; THomas HAUGLAND ant secretary. Members 
ard of Bernard Fantus, Glenn L. Jenkins. of the executive committee 
»., Ine.: The Committee as a whole acts as the Committee on in addition to the above will be G. T. Creighton and 
sident: Scope, considering all admissions and deletions. . Cahley of Jones Bros of Canada, Ltd. 
presi- (Continued on Page 310) Mr. Haueland as actine president read the presi- 
ational 
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R. Minty, W. L. Linton, G. Kaestner. 
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dent’s report which outlined in some detail the work 
of the association during the last year and particularly 
stressed the relations of the members with the 
Dominion government in the matter of alcohol sup- 
plies. This report was supplemented by that of G. H. 
Marceau, secretary, who reported that the association 
had gained fourteen members during the year, bring- 
ing the list to 42 of which 34 are active and 8 associate 
members. The report also contained the information 
that a compilation of trade marks on toilet goods had 
been made and that printed copies of this would short- 
ly be mailed to the members. 

The legislation committee reported in detail on the 
work of the association in securing the use of a new 
alcohol denaturant and a reduction in the tax on non- 
beverage spirits for manufacturing purposes. 

The association went on record as asking a further 
change in the regulations regarding the use of 
denaturants; that higher duties on toilet preparations 
should be levied; that an effort be made to stabilize 
prices on lower priced items. 

The association was entertained by the Canadian 
Industrial Alcohol Co., Ltd. at luncheon on the first 
day and in the evening entertainment was furnished 
by that company’s Social Club. On the following day 
the members were entertained at luncheon and later 
golf at the Bay of Quinte Golf and Country Club. 


Plans for N. F. Revision 


(Continued from Page 309) 

In addition to the above, two auxiliary subcommittees 
were authorized: one on dental preparations, the other 
on veterinary preparations, the American Dental 
Association and the American Veterinary Medical 
Association being invited to appoint members from 
their respective organizations to work with the Com- 
mittee in handling specific dental and veterinary items. 

The Committee had a long discussion on scope and 
admission, and after an indecisive vote have decided 
to present the matter of changing the policy on scope 
more fully in the Bulletin of the Committee, and after 
extensive consideration reaching a final decision by 
mail. Professor E. Fullerton Cook, Chairman of the 
U. S. P. Committee on Revision, advocates the admis- 
sion into the N. F. of crude drugs and chemicals, which 
are considerably used, but which are not standardized 
in the U. S. P. nor employed in any of the galenicals 
of the N. F. 

Item 2, as finally completed by the Committee, reads 
as follows: “2. Policy for Admission.—As the basis 
of admission to this Formulary is the use of the 
preparations by physicians, therapeutic value has not 
been the deciding factor. In admitting formulas, it 
is not the aim to provide imitations for proprietary 
or trade-marked articles.” 

The Committee very carefully examined the exten- 
sive compilation of data obtained from hospital 
pharmacists, prescription pharmacists and retail drug- 
gists of the entire country, as to the extent of use 
of N. F. galenicals. The tentative list of deletions 
will be extensively published before final action is 
taken upon these deletions, and data on newer drugs 
and preparations will be acquired before the list of 
admissions is finally completed. 


United Drug Co. Upheld on Trade Mark 


HE First Assistant Commissioner upheld the ex. 

aminer of interferences in a case involving the 
United Drug Co., described as the opposer, and the 
Wilfred Laboratories, Inc., described as the applicant, 
The applicant sought registration of the notation “Rx_ 
Ol” upon a scalp lotion. Opposer claims prior adoption 
and use of the mark “Rexall” upon various toilet preps. 
rations, including shampoo paste, hair tonic, depilatory, 
and a parasiticide or insecticide for cleansing and for 
diseases of the scalp and hair. The opposer contended 
that its mark had been widely used on toilet goods, and 
that several million dollars had been expended in ad. 
vertising it throughout the United States. The Assist. 
ant Commissioner said in part: 

“Since the opposer was long prior in the field and 
some of the goods upon which it uses its mark belong 
in the same class as those upon which the applicant 
uses its mark, the doubt, if any, or damage to the op. 
poser must be resolved against the newcomer. The 
only question here to be considered is the similarity of 
the marks. ; 

“The two marks here under review are quite similar 
in sound and spelling, if not in significance, if there is 
any significance to be attached to either of them. The 
first syllable of both marks includes the letters EX 
while the second syllable, although spelled differently, 
has quite nearly the same sound. It is deemed that 
where a purchaser was given orally the name of the 
applicant’s mark, it is reasonably probable he would 
confuse it with the opposer’s mark by reason of the 
similarity of sound. 

“The conclusion of the examiner is deemed sound. 
The decision of the examiner of trade mark interfer. 
ences sustaining the opposition and adjudging the appli- 
cant not entitled to the registration for which it has 
applied is affirmed.” 


Court Upholds Permittees 


Three justices of the U. S. Circuit Court of Ap 
peals in Philadelphia have indicated that they would 
reverse the decision of U. S. District Judge Oliver B. 
Dickinson some weeks ago‘in dismissing a test suit 
seeking to restrain the Philadelphia police officials 
from seizing the products of federal alcohol permit- 
holders who refuse to comply with the strict pro- 
visions of the Snyder act, the state enforcement statute. 
They also indicated that they would send the case 
back to Judge Dickinson for a further hearing. 

Reversal of the trial court’s decision would be based 
upon a technicality, thus leaving the case in the same 
status as it was when the suit was filed several months 
ago. 

Judge Dickinson refused to issue injunctions against 
Director of Public Safety Lemuel B. Schofield and 
other police officials at the behest of Albert Gerber, 
operator of the Alben Chemical Co., manufacturers 
of perfume and toilet water. Gerber was warned by 
police officials that they would seize any merchandise 
he attempted to deliver by motor trucks or other 
conveyances, because he failed to obey all the man- 
dates of the Snyder act relating to filing reports om 
his business. 
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We are advised that Robert Bienaime, one of the 
partners in the House of Houbigant, Paris, who is well 
known to the American trade through his frequent 
visits here, has retired from active participation in the 
business. 

* * * * 

R. R. Deupree, vice-president of the Procter & Gamble 
Co, Cincinnati, and H. C. Knowles, manufacturing 
superintendent for the company are in Europe inspecting 
soap making plants in Germany, France and England 
with a view to possible purchases of such properties 
for merger with the American company. It is under- 
stood that negotiations have been under way for tak- 
ing over Société Cadum, prominent French manufac- 
turer of toilet soaps and other preparations. The 
company has announced that negotiations for the pur- 
chase of any properties abroad would not be con- 
cluded until Mr. Deupree returns to America. 

* * * * 

Lehn & Fink, Inc., will introduce three new Hinds 
products this year, a cleansing cream, a texture cream 
and a toning cream. At the same time they will in- 
augurate a $2,000,000 advertising campaign on all of 
their products, an increase over previous budgets. 

Thirty national magazines and 160 newspapers are 
on the list. The three new products will be adver- 
tised in magazines with Pebeco using newspapers to a 
great extent. 

Dealers will no longer be required to purchase Lehn 
& Fink products in case lots, it is announced. 

* * * * 

Adelaide-Wieland Laboratories, Cleveland, Ohio, has 
appointed Dr. Glen Frantz distributor of its products 
in the Far West with headquarters in Los Angeles. 
The company is planning to place on the market a new 
line to be known as Adelaide-Wieland Aristocrat. This 
line will be most attractively packaged in pink opales- 
cent glass with plastic tops. It will be marketed ex- 
clusively through the beauty shop trade. 

* * * * 

The Spencer Perfume Co., has moved its general of- 
fices to the new Merchandise Mart in Chicago with G. 
C. Spencer president in charge. Mr. Spencer is now 
living in Chicago. All manufacturing and shipping, 
however, are done at the company’s laboratories in 
South Bend, Ind. 

* * *& & 


0. M. Guck, assistant treasurer of Parfumerie 
Rigaud, Inc., New York City, sailed on the Albert 
Ballin June 26 for a six weeks’ business and pleasure 
tour of France. While abroad he will confer with of- 
ficials of the parent company in Paris. 


Douglas Wakefield Coutlee, for the last three years 
advertising director of Plough, Inc., Memphis, Tenn., 
has resigned and is returning to New York. Mr. Coutlee 
has been engaged in advertising work for more than 
twenty years serving with several prominent agencies 
as well as with various publications. 

* * * & 

Adolph M. Spiehler, president of Adolph Spiehler, 
Inc., of Rochester, N. Y., is now postmaster of that 
city. His appointment which was forecast in our 
May issue, was sent to 
the Senate by the Presi- 
dent on June 13 and he 
was promptly confirmed 
by that body on June 20 
and took over the duties of 
the office on July 1. 

Mr. Spiehler has long 
been prominent in our in- 
dustry both as head of a 
manufacturing company 
and in the work of the 
American Manufacturers 
of Toilet Articles. He is 
a past president of that 
organization and at 
present a member of its 
executive board and chairman of its legislative and 
special tariff committees. His many friends in the 
industry will join us in hearty congratulations on his 
appointment. 





A. M. 


SPIEHLER 


* * *& #* 


Fire on June 26 did considerable damage to the 
plant of C. W. Beggs Son & Co., Chicago, manufac- 
turers of toilet preparations. The blaze which was of 
unknown origin, started in the basement of the plant 
and swept up the air shaft to the two upper floors. 
Firemen experienced difficulty in bringing it 
under control and several of them were injured by 
falling glass while fighting the blaze. 
* * * * 


some 


J. F. Bush, Jr., vice-president and one of the founders 
of Hughes, Wolff & Company, Rochester, N. Y., adver- 
tising agency, has been made vice-president in charge 
of sales of the Puritan Soap Company, of that city. He 
will retain his stock interest in the Hughes, Wolff 
agency and will continue as an officer and director of 
both companies. 

* * x * 

Sidney J. Weinberg, of Goldman Sachs & Co., New 
York bankers, has been elected a director of the Lam- 
bert Company to succeed Waddill Catchings. 
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At the time when the Los Angeles Soap Company 
erected a building in San Francisco for office and ware- 
house, the question of fire protection was one of the 
paramount issues. After due consideration the com- 
pany decided to install an automatic sprinkler system 
and an automatic fire alarm system. The system of 
fire detection is an automatic fire alarm system which 
detects fires and automatically transmits a signal to 
the Municipal Fire Department headquarters. 

One of the essential units of this system is the de- 
vice that is installed on the ceiling (approximately one 
to each 400 square feet) or less throughout the plant 
which detects the fire, and is called a detector. 

Should a fire occur, the heat from it would create a 
generation within the detector, causing a needle to 
register on a dial. A contact will be made when the 
needle deflects to the extreme right which will trip 
relays and cause a fire signal to be transmitted to the 
Municipal fire alarm central station. The Municipal 
fire alarm central station operator will immediately 





ALARM SYSTEM AT Los ANGELES SOAP Co. PLANT 


send the fire department to the fire. Instantaneous ac- 
tion is given in the transmission of a fire signal to the 
fire alarm central station operator coded in such a 
manner as to tell the exact location of the fire. 

The Los Angeles Soap Co. building is three stories in 
height and it can be readily seen how valuable it is for 
the fire department to not only know that a fire exists 
on the premises but that the exact floor or area of the 
building is also given. 

On each circuit there is one contact relay. Also there 
is one manually operated fire alarm box connected in 
each circuit. This manual box can be pulled manually 
to call the fire department making the service a manual 
as well as an automatic fire alarm system. This iron 
manual box is of the usual type of break glass cover 
over a pull handle. 

The system within the building is connected to the 
Municipal Fire Alarm Lines by mechanical means 
within the master street box which is located on the 
outside of the building. This box can be pulled, calling 
the fire department without disturbing the installation 
within the building, thereby leaving the system within 
the building ready to function in case of a fire existing 
therein. This master street box is shown to the left of 
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the girl in photograph. It also shows at the left ang 
in the foreground the Municipal fire alarm box on q 
pedestal. From experience it has been found that the 
general public will use the street box on the building 
rather than the Municipal fire alarm box. 

A local alarm horn is provided in connection with the 
fire detection system which will operate whenever the 
system inside of the building has operated for fire. The 
horn will not blow when the street box on the outside 
of the building has been pulled. The purpose of this 
alarm horn is to attract the firemen to the point where 
the control unit can be seen (through the window 
from Second street) as well as notifying the occupants 
of the existing fire in their building. 

The installation of this fire detection system has re- 
sulted in the Los Angeles Soap Company receiving a 
25 per cent reduction in insurance rates, which in it. 
self is a most worthwhile feature. This system of fire 
detection functions so rapidly that records show 92 
per cent of fires detected were extinguished by the use 
of hand extinguishers only, no hose water being used 
at all on these fires. 


*arfumerie E. Coudray of Paris has granted the ex- 
clusive American agency for their products to Count 
Jean Lehideux of Paris, Max H. Hunziker and Wilbert 
A. Leonard, with offices at 385 Fifth Avenue, New York 
City. The agency is now in the process of completing 
negotiations for filing incorporation papers. Count 
Lehideux sailed on the Paris, July 18th, to consult with 
the foreign principals in regard to the final plans which 
were initiated in this country about May Ist. 

The French company, perfumers since 1753, is owned 
by Edouard Colmant and it is expected that he will 
take an active part in the development of the American 
branch. 

Leo O’Connell, for more than twenty years connected 
with the cosmetic industry, has been engaged to pre 
pare the line for the American market. Mr. O’Connell 
is well known in the cosmetic industry and his connec- 
tion with and knowledge of the field will stand him in 
good stead in launching this line on the American 
market. Early in 1900 he became secretary to Row- 
land H. Smith at that time president of Alfred H. 
Smith Co., importers of “Djer Kiss.” After the death 
of Mr. Smith in 1920 he was made general manager 
which position he held until 1926 when the company 
was taken over by Schulte. Later he joined the sales 
force of Bourjois, Inc. 

His plans for E. Coudray have already been ‘formed 
He will concentrate his efforts on the three perfumes 
most popular abroad, Onyx Noir, Charme de France 
ani Réve de Paris, supplementing the line with the 
company’s lipsticks, powders, rouges, soaps, etc. 

The pioneer work on this line in this country has long 
ago been done, as Parfumerie E. Coudray have been 


importing to America for eighty years. Their 


best known product here is their Sa av Sue d 
Laitue and Savon Lactéine, which are carried by many 
department and drug stores. 

The line is well known abroad, having received Hon- 
orable mention in 1855 at the Expositions Universelles 
ce Paris; Medaille d’Argent in 1867; Medaille d’Or in 
1889; Hors Concours, Membre du Jury in 1889 and 
egain in 1900. 
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An unusual feature of the annual convention of the 
American Medical Association in Detroit the week of 
June 23, was a display of cosmetics and toilet prepara- 
tions by two companies very prominent in this field: 
Richard Hudnut of New York and the Armand Co., of 
Des Moines. The products displayed by these two com- 
panies had been submitted to the American Medical 
Association together with their ingredients and have 
been accepted by the association as meeting its re- 
quirements. 

The Hudnut display featured Poudre le Début, one of 
the latest products of the company and the result of 
much research work. Each of the ingredients of this 
powder as well as the finished product was tested and 
approved by competent dermatologists and the finished 
product according to Hudnut not only meets all possible 
requirements as to harmlessness to the skin but at the 
same time possesses many beneficial characteristics. 

The company feels that its demonstration at the 
convention of the actual character of this modern pow- 
der is an effective step toward the removal of any 
prejudice against cosmetics which may exist in the 
minds of physicians. 

Although a powder may satisfy the requirements of 
the medical profession it will never be popular unless 
it also satisfies feminine demands. Accordingly with 
this in mind “Poudre le Début” was developed so as to 
adhere well, to be less visible and to match the natural 
color of the skin. 

The exhibit was devoted exclusively to this powder 
and the decorations were in harmony with the colorful 
package—rose, blue and white. Draperies of the deli- 
cate rose tint formed the background. Backed up 
against these at the center of the booth were tiers of 
white steps in the form of graduated semi-circles. At 
either end of the booth were blue counters having the 
same graduated step effects at the ends, with a glass 
sign of “Richard Hudnut” illuminated from the back. 


ARMAND 


ide aia 


THE ARMAND Co. DISPLAY 


Sample packages of the powder were displayed and 
handed out freely to the many interested visitors. 
More than 8,000 physicians and their wives asked 
for samples during the week. 

Philip J. Breivogel, research chemist for Richard 
Hudnut, and Miss Madeleine Petersen from the De- 
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troit office, had charge of the display. Mr. Breivogel 
carried out the object of the company’s exhibit by ex- 
plaining to physicians and other interested visitors the 
idea in back of the powder and the precautions and 
care they had taken in building it up, emphasizing its 
absolutely harmless nature. 

The Armand Company’s booth was designed with 
the specific purpose of clearing away the mystery sur- 


BootH OF RICHARD HUDNUT 


rounding powders and creams, and enabling physicians 
to prescribe cosmetics for all interested clients. The 
booth was a symphony in black and silver, featuring 
modernistic decorations and furniture, with the excep- 
tion of an antique French powdering table. This table 
was brought from France by Carl Weeks, president of 
the company, on one of his trips abroad. It was used 
by ladies of the French Court 200 years ago. 

Miss Bernice Snyder, Armand beauty counselor, was 
in charge of the booth. Miss Snyder has made a special 
study of the raw materials and chemical processes 
necessary in the actual manufacture of cosmetics. On 
a central table in the booth she displayed a raw ma- 
terials exhibit, and demonstrated to visiting physicians 
the actual make-up of Armand cold cream powder, of 
orris-root free powder, and of Armand cleansing cream. 

In addition to the technical part of the exhibit, the 
Armand Company had prepared a pleasant surprise for 
the wives of physicians in attendance. Featuring their 
newest face powder, “Symphonie,” Miss Snyder gave 
“Symphonie” facials to feminine visitors, presenting 
zach with an Armand make-up package in miniature. 


* * a * 


J. I. Poses, vice-president of A. A. Vantine & Co., 
Inc., New York, has returned from a trip to the Pacific 
Coast in the course of which he conducted conventions 
of the company’s representatives at Santa Cruz, Calif., 
Chicago, and upon his return in New York. 

Mr. Poses met A. B. Smith, Western manager for 
the company in Chicago and they motored from there 
to California. The West Coast convention this year 
was held earlier than usual in order that the month 
of July and the latter part of June, commonly dull 
periods, might be used for sales efforts. Returning to 
Chicago by way of Portland, Seattle and Yellowstone, 
they arrived in time for the Mid-West Convention on 
July 1. 

Following this meeting, Mr. Poses returned to New 
York where a convention of the Eastern and Southern 
representatives was held. The entire force is now en- 
gaged in a drive for business and Mr. Poses believes 
that the company will reap excellent results from the 
work done at the conventions. 
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André Wick, vice-president and general manager of 
Houbigant, Inc., New York returned on the Ile de 
France, July 9 from a two months vacation in France. 

Upon his return the annual sales convention of Hou- 
bigant, Inc., and Cheramy, Inc., was held at the New 
York offices July 7, 8 and 9 under the direction of 
Pierre Amouroux, manager. Daily conferences 
were held and an attractive program of entertainment 
was arranged. On Monday evening there was a dinner 
at the Hotel Lincoln, followed by a showing of the 
Fritzsche Brothers, Inc., motion pictures of the flower 
fields of Grasse, Bulgaria, Egypt and Italy. In the ab- 
sence of Dr. Ernest S. Guenther, who took the pictures, 
his assistant Walter Schedy lectured and described the 
films. 

Tuesday evening was given over to a lighter sort of 
entertainment when the sales force attended the ama- 
teur boxing bouts at the 102nd Regiment Armory; and 
on Wednesday evening the party was entertained at 
Earl Carroll’s “Vanities.” 

Plans were made at the conference for an early drive 
for autumn business and officials feel that prospects 
for the success of both the Houbigant and Cheramy 
lines during the coming year are unusually bright. 

* * * & 

The Joseph Burnett Company, Boston, Burnett’s 
vanilla and other extracts, has appointed Batten, Bar- 
ton, Durstine & Osborn, Inc., to direct its advertising 
account. 

This agency also has been appointed to direct the 
account of the Silk-Eze Corporation, Boston, powdered 
Both accounts will be served from the Boston 


sales 


soap. 
office. 
- ™ * ™ 

E. L. Brendlinger has been elected president of the 
Dill Co., Pa., to H. Alderfer 
who has resigned. C. J. Craft, formerly secretary, has 
also and has 
been succeeded by M. F. 
Brenner who will also act 
treasurer. 

formerly 


Norristown, succeed C. 


resigned 


as assistant 

N. S. Wile, 

treasurer will continue in 

that 

been 

dent. 
Mr. Brendlinger is one 

of the most popular men 

in the flavoring extract 

industry and was recently 

of. the 

Flavoring Manu- 

facturers Association. He 

has been active in the af- 

fairs of the association for several years and has done 

excellent work along legislative lines on behalf of the 

industry. The Dill Co. was organized in 1901 and has 

come to the fore rapidly as a manufacturer of ex- 

It occupies its own plant in Norristown, pur- 


office and has also 


elected vice-presi- 


president 
Extract 


elected 


E. L. BRENDLINGER 


tracts. 


chased in 1917. 


* * *” * 


The B & L Electric Corporation of Utica, N. Y., has 
been appointed distributor in that territory for the 
products of the Puritan Soap Co., of Rochester, manu- 
facturers of soaps for special purposes. 
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Dr. Harvey Washington Wiley, father of the Pure 

Food & Drugs Act and for many years a crusader in 

the cause of purity in foods and medicines, died at his 

home in Washington June 30 at the age of 85. Born 

on a farm in Indiana, Dr. Wiley entered Hanover (Col- 

lege in 1863, but the next spring joined the Union army. 

He invalided home a year later and re-entered 

Hanover receiving his 

Bachelor’s degree in 1867, 

He taught school for a 

time to secure the funds 

needed for a_ medical 

education and in 1871 re- 

ceived his M.D. from 

Indiana Medical school. 

He then went to Harvard 

entering as a freshman 

and after seventeen days’ 

continuous examinations 

became a senior, graduat- 

ing three months later. 

After teaching for a time 

THE LATE Dr. H. W. Wuey} oan Comene, me 

yecame professor of chem- 

istry at Purdue University, a position which carried 

with it the title of chief chemist of the State of 

Indiana. It was from this post that he was called in 

1883 to the United States Department of Agriculture, 

Long before this he had become known as a crusader 

in the cause of pure foods and after joining the de- 

partment, he continued this work with books, papers 

articles and lectures and eventually in 1906, his labors 

were crowned with success and he saw the enactment 

of the Pure Food and Drugs Act. He remained as 

head of the Bureau of Chemistry, charged with the 

enforcement of the new law’s provisions until 1912. 

During those years, every sort of pres- 

brought to bear upon him to relax in his 

vigilance and to allow violations. The history of these 

years is contained in his latest book, published only 

last year, “The History of a Crime Against the Food 
and Drugs Law.” 

Upon his retirement from the 

he became connected as an advisor with Good House- 

mag- 


was 


conceivable 


sure was 


government service 
keeping magazine and under his direction, the 
azine’s policy toward foods and their advertising was 
developed. Carrying on the fight for the purity of. 
drugs to the end, he appeared as late as June 3 at 
hearings before the Senate Committee on Agriculture 
and Forestry covering certain phases of the enforce- 
ment of his law. 

In 1911 he married Miss Anna Campbell 
who had been associated with him in his work 
she with his two sons, John Preston and Harvey Wash- 
ington, Jr., survive. 

Dr. Wiley was a Chevalier of the Legion of Honor, 
and the holder of degrees and decorations from. many 
universities both here and abroad, as well as a mem- 
ber of numerous scientific societies. 

* * * * 

The pharmaceutical department of Certified Labora- 
tory Products, Glendale, Calif., has been incorporated 
and will in the future be known as Don Baxter, Inc. 
Space for offices and laboratories has been taken at 1414 
Gardena avenue, Glendale. 


Keaton, 
and 
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The marriage of Louis Amic of Etablissements 
Roure Bertrand Fils & Justin Dupont, Paris and 
Grasse to Miss Yolande de Bellescize took place at the 
church of St. Philippe-du-Roule Paris on June 23. The 
bride is the daughter of the Baron and Baroness de 
Bellescize and her mother was a member of the Mactier 
family of Baltimore, which has been prominent in 
society in that city for 
many years. Mr. Amic is 
a son of the late Jean 
Amic, one of the partners 
of Roure-Bertrand Fils, 
and a senator from the 
Department of Alpes- 
Maritimes; and is also a 
nephew of Louis Roure, 
the present head of the 
house. 

After the ceremony a 
reception was given at the 
home of the bride. The 
couple expect to visit the 
United States in the 
autumn. 

We join with their many friends in heartiest con- 
gratulations and best wishes. 

* * * & 





Louis AMIC 


Herbert W. Fisk, factory manager for Golden Pea- 
cock, Inc.,. Memphis, Tenn., with Mrs. Fisk and their 
son and daughter spent a well earned vacation in the 
East during the last of June and the first of July. 
Mr. Fisk’s father lives in New York, and after a visit 
to him, they went to Albany, N. Y., for two weeks 
where Mrs. Fisk’s parents reside. 

x * * & 

Taylor-Long Co., Winston-Salem, N. C., manufac- 
turers of flavors is adding considerably to its plant in 
that city owing to the steady growth of its business 
which necessitated larger quarters. The company re- 
cently added “Pulpy Orange” to its line and reports 
that the product is meeting with phenomenal success. 

* * * 8 

A storehouse building at the plant of the Quaker 
Soap Co., near Hackensack, N. J. was destroyed by 
fire June 16. Low water pressure hampered the fire- 
men materially and they were forced finally to tear 
down the building to prevent spread of the flames to 
other buildings in the plant and adjacent buildings. 
Damage was estimated at about $15,000. 

* * *& * 

Abel I. Smith, general counsel for the American 
Manufacturers of Toilet Articles, has advised us of the 
removal of his offices on June 28 from 120 Broadway 
to 25 Broadway, New York City. 


Sales Affiliates, Inc., New York, has been formed to 
take over the sales end of the business of Marinello 
Co., Inc., and Inecto, Inc. These two organizations will 
be continued solely as manufacturing units. The prin- 
cipals of the new company are Neal R. Andrews and 
Ralph Evans, who also control Marinello and Inecto. 

Clarence M. Mills, secretary and treasurer of The 
American Products Co., Cincinnati, sailed late in June 
for a European trip of about six weeks. 
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Parker-Herbex Corp. has opened a branch office on 
the Pacific Coast, located at 243 Fremont street, San 
Francisco. E. W. Pourtless will have charge of the 
new branch which will be devoted to distribution, demon- 
stration and service, actual sales to retail trade being 
conducted through jobbers in accordance with the com- 
pany’s policy. 

* * * * 

We are advised that at the recent Ibero-American 
Exposition at Seville, the gold medal for a display of 
Argentine essential oils and synthetics was awarded to 
Juan ten Napel & Cia., Buenos Aires. Mr. ten Napel 
is well known to many of our readers as formerly 
Mexican representative of several prominent American 
houses. He established his own business in Buenos 
Aires about twelve years ago. 

* * & * 

New display rooms have recently been opened in 
New York and Chicago by the Allen B. Wrisley Co. 
of Chicago. Complete displays of Wrisley toilet 
articles, toilet goods novelties, and soaps will be main- 
tained in the Merchandise Mart, Chicago, and at 347 
Fifth avenue, New York City. 

* * * * 

McCormick & Co., Baltimore, Md., have established 
in their plant a modern and up-to-date Home Econom- 
ics Department and Experimental Kitchen in which the 
recipes which are prepared for use of McCormick prod- 
ucts may be tested and demonstrations to show how 
they may be prepared and served are conducted. The 
accompanying photograph shows a part of this new 
department with a lecture in progress. 

During the months of June and July the company is 
conducting a series of eight cookery demonstrations 
for the benefit of both factory and office employees who 
may be interested in such work. These lectures cover 





McCormick & Co’s EXPERIMENTAL KITCHEN 


the following subjects: fundamentals of well balanced 
diet including outlining and planning menus, egg cook- 
ery, vegetable cookery, salads, quick breads including 
muffins, cake and icings, simple puddings, and table 
setting and service. 

The company believes that this series will not only 
be helpful and instructive from a personal standpoint 
but will make the employees more familiar with and 
enthusiastic about “Bee Brand” products. The series 
thus far has been received with great enthusiasm 
among the employees. 
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Members of the National Institute of Credit, con- 
nected with the essential oil trade, will undoubtedly be 
pleased to learn that the Institute is to conduct a few 
credit courses, this winter, beginning September 30, 
and that in conjunction with these courses there will 
be a credit forum meeting held on the last Thursday 
of each month, the exact dates to be announced in a 
later issue. A number of credit topics will be discussed 
by prominent members of the credit fraternity of the 
Metropolitan district, including bank credit managers, 
attorneys, accountants, sales managers, and educators. 


R. Righton Webb, secretary and treasurer of W. J. 
Bush & Co., Inc., New York, with Mrs. Bush and their 
son, Richard, Jr., sailed on the Adriatic July 18 for 
their annual visit to England. Mr. Webb expects to 


spend most of his time at the headquarters of the 


Mr. AND Mrs. R. RIGHTON WEBB AND RICHARD, JR. 


parent company, W. J. Bush & Co., Ltd., London, con- 
ferring with his uncle, James M. Bush, president and 
with other officials of the London house. 

After visiting friends and relatives in England, Mr. 
Webb will visit several of the centers of production of 
perfume materials on the Continent. He expects to 
return to his post in New York in September. 

* * x 

Alsop Engineering Co., founded by Alsop 
about a decade ago is being incorporated as The Alsop 
Engineering Corporation. The headquarters, as here- 
tofore, will be in New York City, and the officers will 
be: Samuel Alsop, president; Charles E. 
vice-president; Walter W. Freystedt, second vice-presi- 
dent, and B. E. Alsop, secretary-treasurer. There will 
be no change in the management and policies of the 


Samuel 


Crowley, 


company but the manufacturing facilities will be ex- 
panded to take care of their increasing business. 

Charles E. Crowley, vice-president and sales man- 
ager of the company, spent a three weeks’ vacation 
recently playing thirty-six holes of golf daily on the 
links of the North Castle Country Club at Armonk, 
N. Y. In common with Samuel Alsop, president of the 
company, who spends week-ends on the links of the 
Leewood Golf Club, of Bronxville, Mr. Crowley is an 
accomplished golfer. Mr. Alsop, however, is the holder 
of numerous cups which he has won in tournaments 
in the United States and foreign countries. 
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Acquisition of the molded cap business of the Mack 
Molding Co., Wayne, N. J., by the Armstrong Cork 
Co., Lancaster, Pa., is the initial step in the develop- 
ment of a complete line of closures by the latter. For 
many years Armstrong has made cork stoppers ex 
clusively in this field. Plans are under way for round 
ing out the line so that the Armstrong national selling 
organization will be in a position to offer customers 
the particular type of closure best suited to their in 
dividual requirements. 

The arrangement between the Armstrong Cork Co., 
and the Mack Molding Co., calls for a continuation of 
the manufacturing operations at the Mack 
which will materially expand its other lines 
of molded products. Sales will be conducted through 
the Armstrong organization thus giving 
pany the benefits of natural economies 
the other’s organization. 


plant 


each com- 


existing in 


“Already the preliminary announcement to our trade 
that Armstrong now offers a molded closure has met 
with very favorable response,” said E. F. Ebberts, 
general manager of the cork division of the 
Armstrong Cork Company. “Our very en- 
thusiastic as to the possibilities of this new line which 
we believe will enable us to be of greater service to 
many of our customers to whom we 
for many years.” 

The colored insert making the first offering of the 
Armstrong’s Artmold Caps appears between pages 82 
and 83 of this issue. 


sales 


men are 


have sold corks 


x ok ok 

Walter E. Edge, United States Ambassador to 
France was a recent visitor at the plant of Cristalleries 
de Nancy, Nancy, France, where he was received by 
Jules Bayet, president of the company. 

Marcel Lallement, president of the Nancy Crystal 
Co., Inec., American agents for the Cristalleries de 
Nancy, who has been spending four months in Europe 
Edge. Mr. Lallement is 
expected to return to the United States late in August 
or early in September. Paul Seguin, sales manager for 
the Nancy Crystal Co. Inc., arrived in the United 
States early in June after spending a month in France. 


also received Ambassador 


« ; * * 


U. S. Industrial Alcohol Co. has moved from its 
former location in the Bowery Savings Bank Building 


to the New Lincoln Building at 60 East 
New York. 


larger floor 


42nd street, 
The new offices which occupy but slightly 
than their 


space previous ones, are ar- 


efficient lines— 


utilizing every foot of space to advantage. 


ranged along the most modern and 
The same 
effect of spaciousness, which characterized their for- 
mer offices, is preserved in their new location 

* * OK * 

Sidney Ash, chairman of the board of the Reich-Ash 
Corporation and its allied companies of New York City 
and Emanuel Ash, his son, treasurer of the companies 
are enjoying the summer activities at the Grove Club, 
Far Rockaway. Monroe Loeb, president, is at Belle 
Harbor and J. B. H. Ash is at Freeport, N. Y. 

* * x x 

After three years in Europe, Dr. Ferdinand A. Ker- 
tess has returned to New York and recently joined the 
sales force of P. R. Dreyer, Inc., of that city. 
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B. T. Kesavaiengar, trade commissioner in London 
for the Mysore State, sailed on the Olympic, July 9 
after a visit of about three weeks to W. J. Bush & Co., 
Inc., New York, agents in America for the Mysore 
Government sandalwood oil He 
himself as well pleased with prospects for business in 
America. 


factories. expressed 


* * x 


Fred L. Butz, vice-president and New York repre- 
sentative of the Waterbury Paper Box Co., advises us 
that he was so flooded with congratulatory messages 
on the occasion of his twenty-fifth anniversary with 
the company that it was impossible for him to ac- 
He has asked 
sincere thanks 


us to 
their 


knowledge each one personally. 
extend to his 
friendly and thoughtful greetings. 


his friends for 

* * * 
Fritz R. Johnson, president of the Hingeco Mfg. Co., 
on the S. S. Drottningholm, 
June 21, for an eight weeks’ trip abroad which will 
While 
abroad Mr. Johnson will visit the Industrial Exposition 
at Stockholm, and he also plans to fly to Paris from 
Stockholm. It will be his first trip to Europe in seven- 
teen years. 


Providence, R. I., sailed 


include visits to Stockholm, Paris, and London. 


* © © © 


of the National Col- 
I., has just returned 
from a five weeks’ trip to London and vicinity. Mr. 
Huntoon did not visit the Continent confining his vaca- 
tion and business trip to England. 


L. H. C. Huntoon, president 
lapsible Tube Co., Providence, R. 


We are pleased to present to our readers a group 
of enlargements of films taken by 
Addington Doolittle of Compagnie Parento, Inc., Cro- 


moving picture 
ton-on-Hudson, N. Y., during his recent European trip. 

As we mentioned in June Mr. Doolittle 
spent two weeks at the plant of Organico at Nanterre, 
France, and of 
were taken at the plant. 
Henri Joliet with a company in the 
courtyard of the plant. shows 
Auguste Zundel, director general, chief 


our issue, 


two the accompanying photographs 


One shows Mr. Doolittle and 
of 


Organico 


officers 
Another 
Henri Joliet, 


group 
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Plough, Inc., Memphis, Tenn., is planning a greatly 
increased advertising campaign on its “Mon Secret” 
cream deodorant. The company will also soon place 
on the market a “Soap Cream” designed in response 
to a demand for a cream soap in tubes to be carried 
in the handbag. The idea was developed from reports 
of the vogue of shaving cream as a hand soap among 
women who had found it both convenient and pleasant 
for use as a hand cleanser. 

* K * * 

Prince Georges Matchabelli, manufacturer of the 
Matchabelli perfumes, sailed on the Leviathan, June 
27th, for a six weeks business trip to Paris. His re- 
cently opened factory at Clamant and his Paris shop 
will demand his entire attention while there. 


* oN i * 


Ryland, head the oil house 
that bears his name, and Mrs. Ryland have returned 
from a motoring trip and vacation at Lake George, 
N. Y., which was 


Harry C. of essential 


made in Mr. Ryland’s new sixteen- 
cylinder sedan. 
— a ae 


R. F. Revson Co., New 
attractive advertisement in 


York City, announces in an 
this line of colors 
for cosmetics including an indelible pink made by a 
new process. 


issue a 


o* BS & * 

George Lueders, president of George Lueders & Co., 
Inc., New York, with Mrs. Lueders sailed on the New 
York, July 2 for a trip of about two months in Europe. 
Most of their time will be spent in Germany. 


chemist and director of production, and Mr. Doolittle 

The third photograph was taken in 
Bulgaria, in the fields of Bottu 
Mr. Doolittle visited during the rose 
harvest. Mr. Doolittle also took several thousand feet 
of films in Southern the plant of Pierre 
Dhumez at Vallauris and that of Cooperative Syndicat 
Bas-Alpin. These films are now being arranged and 
edited for showing to the trade, and he is 
that they will prove of considerable interest 


at the 
Kichich-Mahle, 
Mitow, 


factory. 
rose 


where 
France at 
confident 


masers 


of soaps and toilet preparations. 


VIEW OF COURTYARD OF ORGANICO PLANT; AUGUSTE ZUNDEL, ADDINGTON DOOLITTLE AND HENRI JOLIET; 


PICKING 


ROSES IN BULGARIA 
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Presumably a reflection of the reduced spending 
power of the British public, a reduction in profit from 
£35,718 to £28,033 is reported by J. & E. Atkinson, 
Ltd., London perfumery and toilet soap manufacturing 
firm. The Ordinary dividend is being cut down by 3 
per cent to 7 per cent, but the allocation is 
maintained at £3,500. It is stated that a transfer of 
21,000 has been from to cover losses 
incurred by during their development. 
These companies, however, are now approaching the 
productive stage. 


reserve 
made reserve 
subsidiaries 


* * *k & 

Ungerer & Company, New York, advises that on 
July 1st it has added A. T. Frascati to its research 
staff in the capacity of perfume chemist. Mr. Frascati 
is very well known to the trade for his research work 
and creative abilities in the toilet preparations field. 

Mr. Frascati is a graduate of Syracuse University, 
served in the United States Chemical Warfare Service 
during the war and later 
attended the graduate 
school of Johns Hopkins 
University. For the past 
several years he has been 
identified prominently with 
the perfume and cosmetic 
fields in New York, his 
work including extensive 
research in cosmetic prep- 
arations, originating 
formulas and compounding 
perfumes. He has also 
done considerable consult- 
ing and research work 
with many firms promi- 
nent in the raw material 
and manufacturing branches of the industry. 

The addition of Mr. Frascati to the Ungerer re- 
search department will increase considerably the 
firm’s facilities for serving the toilet articles manu- 
facturing trade more intelligently and efficiently. 

*K ae * BS 


OBES 
A. T. FRASCATI 


Operations to date of the American Home Products 
Corporation are described by the company’s officials as 
“satisfactory,” and they declared themselves to be op- 
timistic over the outlook, although no definite predic- 
tion of what the year’s results might be was offered. 
The company, a manufacturer of household prepara- 
tions, does a fairly stable business. The stock has not 
been a prominent trading medium for some time. If 
the present business pace is maintained through the 
remainder of the year, it is considered likely that the 
company will earn about $6 a share on the 599,000 
shares of capital stock presently outstanding. This 
would compare with $5.47 a share on the same capitali- 
zation last year, the company’s best record thus far. 
Better reflection of the benefits from newly acquired 
subsidiaries is looked for in coming months. On the 
basis of incomplete results for June, profits for the 
first six months of the year have been virtually on a 
par with those in the similar period of last year, of 
$2.67 a share. Net sales for May were ahead of May, 
1929. Among important new units of the organization 
is the Van-Ess Company, manufacturers of hair tonic, 
acquired in March. 
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We have received a very interesting letter from 
Edward V. Killeen, vice-president of George Lueders 
& Co., New York, written from Karnaré, Bulgaria, 
where he and Mrs. Killeen are visiting the rose fields 
and the plant of Batzouroff & Co. Mr. Killeen’s letter 
reads in part as follows: 

“IT promised you some impressions of Bulgaria, and 
feel qualified to express myself now that we have beep 
here for a week. A more beautiful country I have 
never seen in all my travels. Wonderfully fertile, 
entirely surrounded by mountains, with streams always 
in evidence, it is certainly well named the ‘Valley of 
Roses.’ 
exists 


Almost without exception, a very cordial spirit 
between the various distillers, and in conse. 
quence one feels perfectly free at any time to enter 
the factory of the other, look over what he is doing, 
interchange notes as to results, prospects, etc. 

“With my friend Mr. Batzouroff, I have visited prac. 
tically all the plants, and the outstanding surprise for 
me is that these men should be content to tie up the 
capital required for these combined equipments, where 
the factories operate for less than one month in twelve, 
lying entirely idle for the balance of the year. Cer. 
tainly in the States no one would be content with such 
return, all conditions considered. My friend has right 
here in Karnaré a magnificent and spotless plant for 
vacuum distilling. The other factories, including six 
additional of Batzouroff, cover a range of some forty 
miles in this district, and many are of splendid equip- 
ment and surprisingly up to date for this far away 
and desperately poor country. 

“The rose crop which is nearing the state of com- 
pletion, is expected to be about the same as last year. 
Unfortunately, due to the activities of one house, the 
price of the flowers was driven up to 22 Levas (leva 

-.0073 at current rate of exchange) which will make 
a price for otto of rose which in my judgment will be 
almost prohibitive. Due to the very high prices many 
of the distillers (Batzouroff included) have been un- 
willing to distill on a large scale and thus stock up 
with oil at a price where realization may be question- 
The quantity of otto of rose distilled will be about 
the same as last year, due not so much to a good crop 
as to the new plantations which have been heard from, 
and also to the fact that the flowers have been used 
for oil only, as practically no concentrate has been 
made here this year. 

“We leave to spend a few 
then Budapest, Vienna, Munich 
mergau, other points in Germany and then Paris.” 


able. 


at Sofia, 
Oberam- 


days 
and 


here 


- a: oe oe 


A. H. Wirz, Inc., Chester, Pa., manufacturer of col- 
lapsible tubes and sprinkler tops for the drug, per- 
fumery and toilet preparations trade, has appointed 
Ronald G. E. Ullman, Philadelphia advertising agency, 
to direct its advertising account. Business papers and 
direct mail will be used. 


* * * * 


The Glo-Co Company, Los Angeles, manufacturer of 
liquid hairdressing, has appointed the H. C. Bernsten 
Advertising Agency, of that city, to direct its adver 


tising account. Newspaper and radio advertising will 


be used. 
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—_—_ 


A recent issue of “Hotel and Travel News” gives con- 
siderable space to an article about the recent expansion 
of the Pine Tree Products Co., Newport, N. H., of 
which Billy B. Van is president. The growth of the 
business according to this article is best evidenced by 
the schedules of the company which show 387,566 units 
of soap alone exclusive of other toilet preparations sold 
during the year ending June 30, 1927 and 3,639,064 
units for the ten months ending April 30 of this year. 

Recent developments in the company’s progress in- 
clude the election of J. Henry Leonard, Pittsburgh 
financier as treasurer and general manager and John 
Regan who has been with the company since its incep- 
tion as vice-president and sales manager. The adver- 
tising account has been placed with William H. Rankin 
Co., advertising agents. 


oa oe 


Belgian Trading Co., Inc., New York City, has 
advised us that it has secured the exclusive sales 
representation in the United States for the citrus oils 
and similar products manufactured by the firm of 
Dottor Romeo-Filocamo, Reggio, Calabria, Italy. This 
company has not heretofore been represented in the 
United States, but is well known abroad as a supplier 
of citrus essences, supplying several houses in the 
Grasse district with these products. Belgian Trading 
Co. was also recently appointed representative for 
Payan & Bertrand, Grasse. 

s *£ & s 


On July 12, Louis J. Freundt, one of the best known 
and best liked men in the Chicago trade, celebrated 
the completion of his thirty-fifth year in the can indus- 
try. He started with the Illinois Can Co., in 1895 and 
continued with its successor, the American Can Co., 
which took over the old Illinois company in 1901. With 
good natured and characteristic modesty, Mr. Freundt 
pointed out, when inter- 
viewed, that there were 
many with the company 
who had been associated 
with it for a far longer 
period. 

But something more 
than mere passage of 
time has contributed to 
the position of admiration 
and respect in which he is 
held by the Chicago busi- 
ness community. Quiet, 
unassuming, modest and 
courageous, his popularity 
and ability are attested 
by the warm spirit of fel- 
lowship that attended his term as president of the Chi- 
cago Perfumery, Soap and Extract Association in 1926. 

We extend our heartiest congratulations to Mr. 
Freundt on his anniversary in which we will be joined 
by his many friends, not only in Chicago but through- 
out the country. 





eS 
Louis J. FREUNDT 


* * * * 


G. H. Neidlinger of the Peerless Tube Co., Bloom- 
field, N. J., has returned from a month’s vacation trip 
through the National Parks of the West. 
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Dr. Donald A. Laird of Colgate University has issued 
a survey of industry showing the progress which has 
recently been made in the elimination of bad odors and 
in imparting pleasant odors to products such as rubber, 
artificial leather and other materials with which a dis- 
agreeable odor has always been associated. 

Much of the work of the survey and a great deal of 

which has 
been made in the elimina- 
tion of disagreeable odors 
and the substitution of 
pleasant ones for them 
has been done with the 
advice and support of Dr. 
Eric C. Kunz, executive 
vice-president of Givau- 
dan-Delawanna, Inc., New 
York. Dr. Kunz has been 
working on this problem 
for a long time and has to 
his credit some of the 
really remarkable results 
which have been accom- 
plished. 

Both rubber and kerosene, said Dr. Laird, now are 
coming upon the market in guises that no nose would 
recognize. He told of sprays whose effectiveness de- 
pends mainly upon kerosene, and which, he said, are 
widely used in homes which would not tolerate them 
until kerosene’s odor was “put to work” at making per- 
fume of itself. 

Rubber’s odor is likewise used as the basis of new 
aromas, said Dr. Laird, but he is not at liberty to name 
any of of the new disguises. 

The same principle, Dr. Laird said, can be used to 
change disagreeable odors in rooms or auditoriums into 
quite a variety of agreeable scents. “New-mown hay” 
is one of the results. But the art has not developed to 
the point where it can be applied economically to open- 
air odors of the “gas house” type. 


the progress 


OBES 
Dr. E. C. KuNz 


* * * * 

Fred C. Kaiser, vice-president and general sales 
manager of R. M. Krause, Inc., label manufacturers, 
New York City, announces that Nat Gross has joined 
the organization in a sales capacity. The sales organ- 
ization now includes Mr. Kaiser who has had seventeen 
years’ experience in lithography, Nat Gross, Harry 
Meyers and B. P. Bender. 

* * * & 

A. C. Drury & Co. repeats in this issue the insert 
published in June which called attention to “C. C. Wax” 
for cold cream manufacturers. According to Mr. Drury 
the response which followed the publication of the ad- 
vertisement was such that he felt justified in using it 
another month. Replies were received from “Boston, 
New York, Philadelphia, the West Coast and in be- 
tween.” 

* * * * 

The Lehn & Fink Products Company reports for the 
six months ended June 30 net profits, after taxes, of 
$918,383, equivalent to earnings of $2.19 a share on tne 
outstanding common stock. In the corresponding 


period of 1929 net profits were $923,116 or $2.20 a 
share. 
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J. H. Helfrich of Chicago spent a week in New York 
Helfrich 
Mr. Helfrich motored from 


recently in connection with the business of 
Laboratories of N. Y., Inc. 
Chicago stopping off en route at the Tidewater, Ches- 
apeake Bay, Va., with Mrs. Helfrich who will spend 
the old home there. Mr. Helfrich 
ports a favorable increase in the business of Helfrich 


summer at her re- 
Laboratories of Chicago over a similar period of last 
year and expressed himself as gratified with the prog- 
the New York 
under the direction of W. F. Zimmerman. 


ress of business recently established 


* * * * 


The Toledo Museum of Art is now featuring an ex- 
hibit of modern glassware, the display consisting of 
products of the Owens-Illinois Glass Co. The display is 
intended to show, not only the progress recently made 
by the glass container industry but also the derivation 
of designs now in common use from those evolved cen- 


turies ago by the Egyptians and the Greeks. Art and 


GLASSWARE DISPLAY AT TOLEDO MuUszuM 
modern manu- 
with the result that 


of utility are now 


practicability have been combined by 
facturers of glass containers 
bottles possessing every element 
made beautiful as well. 

Before launching into the work of developing a de- 
sign, in order that practicability is assured, the stylist 
or designer, from the results of research work, knows 
exactly the manufacturing limits under which he must 
work, the use to Which the container is to be put, the 
machine operations necessary in labeling, 
sealing, capping, etc. With this information at hand he 
is thoroughly equipped to proceed with a design that 
will fully meet modern demands in every phase. 

Considerable interest in the display which is illus- 
trated herewith, is being displayed by the hundreds of 
visitors to the museum. 


variety of 


* a oo * 


In the latest Industrial Bulletin, published by Arthur 
D. Little, Inc., Boston, appears an interesting history 
and description of the soap industry, tracing develop- 
ments briefly from the earliest times to the most 
modern methods of production. 
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It is announced that Lever Bros., Ltd., has purchased 
the freehold of Lever House, the huge London building 
which the firm occupied since 1920, from the 
governors of Bridewell Hospital, who are the ground 
landlords. The purchase price was £250,000. Lever 
House was vacated at Easter to enable the premises 
to be reconstructed with a view to affording increased 


has 


accommodation for the allied companies having their 
They are now in temporary 


offices in the building. 
offices. 

The Bridewell Hospital is one of the richest of the 
ancient City of London charities, and the Governors, 
of whom Lord Wakefield is president, include the Duke 
of Connaught and all the Aldermen of the City of 
London. Out of the Charity’s vast income King Ed- 
ward’s School at Witley has been endowed and is being 
maintained. 

An eventful and interesting history attaches to the 
hospital property, for Bridewell has been both a palace 
and a prison. During part of his reign it was occupied 
by Henry VIII, but in the time of Edward VI, it was 
handed over by the King to charitable purposes in 
petition presented by the citizens of 
London. A deed of covenant was entered into in June, 
1553, between the King and the Lord Mayor, since which 
date the estate has been administered by the Board of 
Governors. It was one of the original stipulations that 


response to a 


cells should be provided for the imprisonment of unruly 
apprentices, who were to be kept there and _ birched. 
They were sent there by order of the City Chamberlain 
and incarcerated on a gruel and bread diet. Two of 
these cells still exist below the ancient board room. 

Lever House used to be De Keyser’s Royal Hotel, one 
of London’s most famous hostelries, but was taken over 
at the outbreak of the War as headquarters of the 
Royal Air Force. 

x * * x 


Association of 
companies which 


In a recent bulletin, the Merchants 
New York published the names of 
had been members of the 
founded in 1897. Among them were the following 
affiliated with our industry: B. T. Babbitt, Inc., E 
Fougera & Co., Inc., A Gross & Co., Lanman & Kemp 
Inc., Lehn & Fink Products Co., Charles Pfizer & Co., 
Inc., Schieffelin & Co. Members of twenty-five years 
or more standing in addition to the above were Arn- 
strong Cork Co., S. E. Howard’s Son & Co., Richard 
Hudnut and Thurston & Braidich. 

oK * 


organization since it was 


The Andrew Jergens Company, Cincinnati, has placed 
the advertising account of Woodbury’s Facial Soap 
with Lennen & Mitchell, Inc., New York advertising 
agency. This agency is now working on a campaign 
for that product to begin in September issues. 

x * * * 

Edward Miller, president of the Oil States Petroleum 
Co., New York City, accompanied by Mrs. Miller and 
their son, Freeman, is enjoying a motor tour through 
the Shenandoah Valley and other parts of Virginia. 


* * * * 


Wangler-Budd Co., New York City, has appuinted 
John H. Beach, 556 West Congress street, Chicago, its 
representative in that city and the Mid-West. 
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A second telephone network in Mexico has been 
brought within reach of Bell System telephones and 
Canadian telephones with the extension of service to 
the stations of the Ericsson Telephone Company in 
the southern republic. This system covers some forty 
cities and towns in the eastern section of Mexico from 
the Rio Grande to the vicinity of Mexico City. 

Telephone service between the United States and 
Mexico was opened in 1927. This new extension brings 
the total of interconnected telephones in North Ameri- 
ca to over 21,000,000. These include Bell and Beli- 
connecting stations in the United States and telephones 
in the principal cities of Canada, as well as Mexico. 

To inaugurate the service, officials of the Mexican 
government in Mexico City talked with Mexican diplo- 
matic representatives at Washington. Officials of a 
Canadian bank’s branch in Meixco City conversed with 
the Montreal headquarters. Following these conver- 
sations vice-president T. G. Miller of the American 
Telephone and Telegraph Company, in New York, spoke 
with general manager B. Wahlquist of the Ericsson 
Telephone Company, in Mexico City. 

American telephone users are now able for the first 
time to talk directly to points within the Arctic Circle, 
as transatlantic telephone service has been extended 
to include all telephones in Sweden. Swedish service 
in the past has been limited to the three cities of Stock- 
holm, Gothenburg and Malmo. Now Bell System and 
connecting telephones are in connection with 515,000 
telephones in Sweden. 

With this new “farthest north” established, the Bell 
System radio telephone service connects with an area 
extending from within the Arctic Circle, in Europe, 
to nearly the fortieth parallel of south latitude in 
South America. It includes almost the whole of west- 
ern Europe, all telephones in Argentina, in ten cities 
in Chile and in Montevideo, Uruguay. The new Swed- 
ish extension will make possible a call from the United 
States covering an extreme distance of 9,900 miles. 

In common with all telephone service to Europe, 
calls to Sweden are handled through the American 
Telephone & Telegraph Company’s radio telephone 
stations in New Jersey, Long Island and Maine. The 


cost of a three minute conversation to any point in 


Sweden will be the same as for Stockholm, $36.75, with 
$12.25 for each additional minute. 


The New England Collapsible Tube Co. of New Lon- 
don, Conn., and Chicago, Ill., has recently moved its 
New York offices to new and larger quarters at 370 
Lexington avenue. The present offices comprise an at- 
tractive suite, on the twenty-sixth floor of a modern 
skyscraper building at 41st street and afford a magnifi- 
cent view of downtown New York including the famous 
skyline. 

W. Kyle Sheffield, vice-president, continues in charge 
of the New York offices and extends a cordial invitation 
to the firm’s many friends to visit the new quarters. 

** * & 


Kirkman & Son, Brooklyn, N. Y., soap manufacturers, 
have completed plans for an advertising campaign fea 
turing their soap chips. Thirty-seven newspapers will 
be used, in addition to magazines and radio broad- 
casting. 
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Dr. Paul S. Pittinger, for the past two years assistant 
general superintendent of Sharp & Dohme, pharmaceu- 
tical manufacturers of this city, was elected a vice- 
president of the organization at a recent meeting of the 
Board of Directors. 

x * * * 

Charles E. Ising, president of C. E. Ising Corpora- 
tion, Flushing, N. Y., left on July 18 for a trip to 
California. Mr. Ising will 
go by way of Chicago and 
San Francisco to South- 
ern California where he 
has an experimental lab- 
oratory near San Jacinto. 
Several new extractors 
and stills have been sent 
to the laboratory and Mr. 
Ising will supervise their 
installation. 

The plant is located in 
the vicinity of large nur- 
series on the _ western 
slopes of the San Jacinto 





CHARLES Ek. IS:NG mountains, and during 
August and September 
work will be conducted on the production of concretes 
and absolutes from several varieties of roses. The nur- 
series contain more than one hundred acres of roses, 
and more than 2,500,000 rose bushes, the flowers from 
which will be available for Mr. Ising’s experimental 





VIEW OF ROSE FIELDS NEAR ISING LABORATORIES 
IN CALIFORNIA 


work. During the coming season it is expected that 
work will also be conducted on orange blossoms which 
are available in profusion near the laboratory. 

The accompanying photograph shows the rose fields 
near the Ising laboratory. 


We have received a card announcing the arrival on 
July 4 of Frances Anne Chilson. The proud father is 
Francis X. Chilson, director of production for the 
Marinello Co., New York, and a frequent contributor 
to this journal. 
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Justice Wright has delivered judgment on the jury’s 
findings in the action tried before him and a special 
jury in London in which Lever Brothers, Ltd., and the 
Niger Co., Ltd., claimed damages against the former 
chairman and vice-chairman of the Niger Co., Hyslop 
Bell and Walter Edward Snelling, and the return of 
£30,000 and £20,000 which they received as compensa- 
tion for loss of office when the Niger Co. was amalga- 
mated with the African & Eastern Trade Corporation. 

It was that Mr. Bell Mr. Snelling 
themselves contracts which had 
originally been entered into on behalf of the Niger Co., 
Ltd., or, alternatively, that they had engaged in buy- 
ing and selling cocoa on their own account in breach 
of the terms of their contracts of employment. 

Mr. Bell and Mr. Snelling denied all the allegations, 
except that they admitted making a profit of £1,360 in 
four private dealings in cocoa. The jury awarded the 
companies the admitted £1,360, with £5 nominal dam- 
ages. On the subject of compensation they found that 
Lever Bros. would have exercised a right to terminate 
the contracts had they known of the cocoa dealings 
when the compensation was under discussion and the 
Niger Co. would have exercised a right to dismiss. 

Giving judgment, Justice Rowlatt said the question 
for him was whether Lever Bros. were entitled to 
recover the £30,000 and £20,000 paid in compensation. 
He held that the compensation agreement was entered 
into in the common belief of both parties that there 
was a binding agreement of employment existing in 
full. He therefore gave judgment for the plaintiffs 
for the two amounts claimed and payment out of court 
of the damages found by the jury. There would, he 
declaration for the recision of the 


alleged and 


appropriated to 


said, be a com- 
pensation agreements. 
* * ~ ca 
One of our British correspondents has sent us the 
beautiful picture which is reproduced herewith. It de- 
picts a scene following the “Dressing of the Wells” a 


custom in Derbyshire at Easter time. The well is 





A WELL IN DERBYSHIRE 


dressed by the villagers themselves who create the de- 
sign by pressing the petals of flowers on moist clay. 
Remarkable and beautiful effects are thus produced. 
x * * 
The Pompeian Company, New York, has appointed 
the Lawrence C. Gumbinner Agency, of that city, to 
direct its advertising account. 
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George G. McCaskey, who is well known throughout 
the entire toilet preparations industry here and abroad 
for his work in colored glassware, is a skilled horse- 
man as is from the photograph reproduced 
herewith which shows Mr. McCaskey riding his fa- 
vorite mount accompanied by his daughter Miss Ger- 
aldine near his summer estate at Queechy Lake, N. Y., 
in the Berkshire mountains. 

Mr. McCaskey is very found of riding to the hounds, 
a recreation he enjoys week ends during the spring 
and early autumn. 


evident 


He is a member of the Lebanon 


GEORGE G. MCCASKEY AND HIS DAUGHTER 


Valley Hunt Club and takes part in the annual horse 
show, the polo games and the drag hunts under its 
auspices. His daughters, the Misses Geraldine, Sarah 
and Olive-Anne, share their father’s fondness for rid- 
ing. Whenever Mr. McCaskey is able to put aside the 
cares of business to visit his upstate estate he may 
invariably be seen in the morning briskly riding with 
one or more of his daughters. 


a 


A provisional agreement has been signed for amal- 
gamation and fusion of interests of the following 
British grocery chains: Home & Colonial Stores, Ltd., 
Lipton, Ltd., Maypole Dairy Co., Ltd., Meadow Dairy 
Co., Ltd., Pearks Dairies, Ltd., and International Tea 
Stores, Ltd. A new company will be formed to acquire 
the businesses and undertakings of all the above com- 
panies except Lipton, but shareholders of this com- 
pany will be given an opportunity of exchanging their 
present holdings for shares in the new company. 

This agreement really means that the International 
Stores’ with the great 
group of companies already under the control of that 
enormous industrial combination known as Unilever, 
Ltd., which controls the Home & Colonial group, and 
through it the four other chains mentioned. Tie 
Meadow Dairy also holds a controlling interest in three 
smaller chains, while the Maypole Dairy controls two 
vegetable oil works. The International controls a man- 
ufacturing firm and a retail chain subsidiary to its own 
chain. 


interests are being merged 


* * * * 

O. B. Case of the Pennsylvania Collapsible Tube Co.. 

Williamsport, Pa., was a New York visitor toward the 
end of June. 
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Chicago Trade Notes 
HE Chicago Perfumery, Soap and Extract Associa- 
tion cancelled its Annual Stag Picnic, which is 
usually held late in June, in order further to promote 
the first season of golf tournaments, which thus far 
have achieved success beyond expectations. The fourth 
tournament was held on Tuesday, June 8th, on the 
beautiful course at Crystal Lake, Illinois. Many of 
the members were away on vacations but even so a 
crowd was assembled that fell only slightly below 
those of previous tournaments. Classes A and B were 
lumped together because most of the vacationists were 
among the latter. 

Elmer Smith, of American Aniline Products Co., won 
first prize with 84—6, net 78; the rest follow: second, 
A. C. Stepan, of Roessler & Hasslacher Chemical Co., 
with 90—12, net 78; third, A. C. Drury, of A. C. Drury 
& Co., with 92—12, net 80; fourth, Wm. H. Muttera, of 
Armstrong Cork Co., with 97—16, net 81; fifth, G. Wil- 
helm, of George Lueders & Co., with 91—8, net 83; 
sixth, B. F. Zimmer, of Fritzsche Brothers, Inc., with 
100—16, net 84. John A. Scott won the booby prize 
with 130—30, net 100. A number of guests were pres- 
ent and the three prizes set aside for them were won 
as follows: first, J. Stepan, with 91—20, net 71; second, 
W. E. Rowe, with 102—30, net 72; and third, Frank 
Talbot, with 98—24, net 74. A questionaire has been 
sent to the members to determine whether the next 
tournament, scheduled for August 19th, shall be held 
at Medinah Country Club or Euclid Hills. 

* * * * 

The Continental Can Company held its Annual Golf 
Meeting and Tournament at the Park Hill Country Club 
under bright skies on Wednesday, June 4th. The at- 
tendance numbered 136 which is larger than any pre- 
vious tournament has drawn. The affair was ably man- 
aged by Joe Cammack who was probably as pleased 
with the results as those who attended were pleased 
with him. The grand prize was won by M. H. Lang- 
guth, of the Clearing plant, and low gross for the day 
was registered by F. G. Searle, with 82. Many out of 
town members of the company were present, among 
them T. G. Searle, of New York. 

* * * & 

The Zoro Company has now placed on the market a 
new package of moth crystals enclosed in a shakertop 
can. This new item takes its place beside the carded 
naphthaline cakes which the company has already 
successfully marketed. Both items are distributed by 
house to house canvassing methods, although a dif- 
ferent merchandising plan is used with each. The Zoro 
Company now has offices in Chicago, Minneapolis and 
St. Louis and plans to open other branches, widely 
placed, as business increases. 

* * * * 

Martin B. Vance, of Givaudan-Delawanna, Inc., re- 
turned early in July from a three weeks vacation trip 
which covered ten southern states and was finished at 
the home of his family in Missouri. 

* * * * 


H. J. Boulden, of Andrew Jergens & Co., Cincinnati, 
drove to St. Louis early in June with his wife to renew 
acquaintances and spend a vacation in their pleasant 
company. 
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The Chicago Loop Merchandise Mart, an enterprise 
of potentially great significance to the Chicago cos- 
metic industry has recently established itself in a new 
building on the corner of State and Washington 
Streets, Chicago. The Mart has been created to es- 
tablish a permanent exhibit of manufacturers’ products 
and a large portion of the exhibitors’ space has been 
set aside for cosmetic manufacturers. 

The floor area is divided into two sections. The sec- 
ond floor will be devoted to cosmetic and beauty cul- 
ture displays, but will also include gifts, novelties, 
toys, radios, foods, etc. On the third floor there will 
be installed an exhibit of California’s agricultural and 
manufactured products. 

The building is owned by F. W. Woolworth Com- 
pany. The Mart is officered by officers of the Wool- 
worth organization. The stability of the Mart, its lo- 
cation and the desire of the management to render a 
service to the exhibitors, appeals to the better class of 
manufacturers. 

Many manufacturers’ representatives now occupying 
space in the Mart find it an ideal place to make their 
headquarters, as they have space for displaying their 
samples, secretarial service at cost, the prompt hand- 
ling and forwarding of mail, telephone service, care 
of displays, and other like business details which con- 
tribute to the successful functioning of their business. 
Where exhibitors do not have their own representa- 
tives in charge of their displays, competent help of 
the Mart represents the exhibitor impartially. 

The cost of space and service is very nominal, and 
when compared with the cost of exhibiting at annual 
shows and conventions, may be considered almost neg- 
ligible. An extensive publicity campaign will soon be 
started for the purpose of interesting the public and 
bringing them to the exhibits. 

Over 30 cosmetic manufacturers have already taken 
space and are actively preparing their exhibits. 

ok *” * * 

H. S. Kier, formerly associated with the Thayer 
Pharmacal Company, recently started his own cosmetic 
manufacturing company with offices and equipment at 
137 West Ontario street, Chicago. Mr. Kier has many 
friends among Chicago business men and the announce- 
ment of his new plans is awaited with interest and 
much good will. 

During the last week in June, Dr. E. G. Thomssen, 
director of research for the J. R. Watkins Co., of 
Winona, Minn., and Ralph Boalt, of the same company, 
were visitors in New York City. 

* * * 6 

E. A. Decker, of the G. S. Robins Company, of St. 
Louis, Mo., visited Chicago with Mrs. Decker, during 
the third week in June. It was a combined business 
and pleasure trip and successful in both respects. 

* * * * 

The M. R. Cady Co., of Grand Rapids, Mich., began 
lately to manufacture a new moth ring which will be 
known under the trade name of Kill-O-Moth. 

* * * &* 

Dr. E. C. Kunz, of Givaudan-Delawanna, Inc., spent 
some time at the Chicago office of Dudley Lum, of the 
same company, after his attendance at the Insecticide 
convention early in June. 
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New Orleans Trade Notes 


7 new additions to their already 
of have just been 
Howell Company, Inc., New Orleans 

These consist of a shaving cream and a prickly heat 
powder, both under the trade name of “Jack and Jill.” 
The cream retails in a 3 oz. tube for 35c, and the pow- 
der in a 4 oz. can for 25c. The Howell Company has 
South-wide distribution, and has recently expanded its 
trading territory considerably, adding two new sales- 


list 
the 


manufacturers. 


extensive 


manufactures made by 


men, one for increased coverage in Texas, and another 
in Mississippi. 
* * * x 

J. Broussard, president of the Royal Perfume Com- 
pany, local manufacturers and retailers, has just re- 
turned from a business trip to Alexandria, La., where 
he superintended the moving of the retail branch of 
the Royal Perfume Company there into larger quarters. 

M. Zilbermann, operator of Le Coin de Paris, per- 
fume specialty shop at 224 Royal street, is contem- 
plating a change in the shop’s location. Mr. Zilbermann 
said that he might decide to consolidate Le Coin de 
aris with a larger store of his at 1110 Canal street. 

* ES * * 

Good results are reported for the latest odor put on 
the market by the Aucoin Perfume Company, called 
“Easter Lily.” is retailed in two ounce, 
ounce and half-ounce bottles. The factory of the Au- 
coin Perfume Company is at 314 Royal street. 

* * * & 
I. L. Lyons & Co., Ltd., 
that 41.73 of 
the company’s employees have been with it ten 


The perfume 


A recent made by 


wholesale 


survey 
cent 
for 


druggists, revealed 


per 
years or more and that the average number of years of 
service among these senior employes was 2: 

Led by the president, John W. Phillips with 


> 4/5 years. 
52 years 
of service employment, records of the company indicate 
that one employee has been with the organization 47 
30 


and 


vears, two 43 one 42 twelve between 


and 40 
twenty-four between 10 and 20 years. 


years, years, 


years, twelve between 20 and 30 years 


Wisconsin Trade Notes 
CONSUMER analysis recently 

l of the Milwaukee that as of 
Jan. 15, 1930, cent of all 
Greater Milwaukee families, purchased their drugs and 


completed by one 
newspapers, shows 


82,700 families or 48.7 per 
toilet goods at neighborhood drug stores. 

These neighborhood outlets accordingly sell the bulk 
of these products in Milwaukee. This is the first time 
since the analysis of Jan. 15, 1927 that the percentage 
of families trading at neighborhood drug stores has 
been larger than the percentage purchasing at depart- 
ment stores. 

The department stores, according to the last analy- 
sis, obtained business from 34 per cent of all Greater 
57,800 families in their drug 
departments, the percentage last 
41.6 per cent and the number 70,720. 

A dropping off in the patronage of chain drug stores 


Milwaukee families or 


whereas year was 


by drug and toilet goods purchasers in Milwaukee 1s 
apparent, inasmuch as 28.4 per cent of all families pa- 
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tronize the chains as of Jan. 15, 1930, whereas the per- 
centage for the previous year was 30.8 per cent and the 
year prior to that, 37.5 per cent. 

Harry Briskin, formerly with the Gibbs & Co., job- 
bers of beauty shop supplies and equipment, in Cnhi- 
cago, is manager of the company’s branch in Milwau- 
kee, which is enjoying a good business. 

* ES cS * 

Frank W. Beders, 66, pioneer sales representative 
for the Colgate-Palmolive-Peet Co., died July 5 at his 
home in Wauwatosa following a heart attack. Mr. 
Beders was district sales manager for the company in 
Wisconsin, Michigan and Northern Illinois for thirty- 
three years. 

He became associated with the firm when it was stil! 
known as the B. J. Johnson Soap Company, some forty 
years ago. He retired in 1918, and has been in failing 
health the last four years. He is survived by his widow 
and a son. 


Circulars, Price Lists, Ete. 

DopcE & OLcoTT Co., 180 Varick street, New York 
City, has published an interesting and _ instructive 
price list and catalog of the various products which it 
handles. The booklet, which is dated July-August, 
1930, consists of 52 pages and is attractively bound in 
yellow paper. It contains a picture of the new quarters 
of the company and detail the 
products under groupings as follows: Animal fixatives 
for perfumes; Aromatic chemicals, D. & O.; aromatic 
chemicals, De Laire; balsams and gums; colors, certi- 
fied and technical; concentrated oils; drugs and kin- 


covers in numerous 


dred products for the food, perfumery and soap in- 
dustries; essential oils, D. & O.; essentials oils, J. M. 
& B.; 


Lume 


ethers; flavors; floral waters; oleoresins; per- 
bases; sesquiterpeneless oils; terpeneless oils; 


tinctures; vanilla; J. Mero & Boyveau floral products 
and specialties; and De Laire aromatic chemicals and 
specialties. 

In addition to the products and 


interesting descriptive matter is included covering the 


prices, brief but 
uses of many of the items and giving concrete instruc- 
flavors and _ toilet 
Copies of the catalogue will be sent to 
aromatic products upon request to the 


tions for their use in perfumes, 
preparations. 
consumers of 
company. 


eS oe: a 


UNGERER & Co., New York City in a circular on the 


Bulgarian rose situation write: “The 1930 Bulgarian 
Rose crop is about twenty per cent smaller than last 
year, according to by Ungerer & 
Company, New York, from their principals Botu D. 
Pappazoglou, S. A., Kazanlik, Bulgaria. As a result, at 
a meeting of Bulgarian peasant producers and distil- 
lers the official price of roses has been established at 
about ten per cent higher than the previous season. 
“The report further states that the falling off in 
the crop has been due to the insect infestation which 
Drastic 


advices received 


has caused so much damage to the plants. 
steps were taken to prevent this by the Bulgarian 
Minister of Agriculture in forcing the producers to 
cut and burn all parts of the plant suffering from 
the blight. This was successful to some extent but at 
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the same time reduced the quantity of roses available 
for oil to the extent mentioned above. 

“As yet prices for otto of rose in this country have 
not been advanced and it is possible that such will not 
be the case. However, an advance in the oil parallel- 
ing that of the flowers will not be surprising.” 


OK * ae * 


THE PHOENIX HERMETIC Co., makes the June issue 
of its attractive magazine The Phoenix Flame an “old 
fashioned number.” It contains photographs and de- 
scriptions of some of the earliest types of metal closures 
in contrast to the present attractive products of the 
company. Users of metal caps may secure this in- 
teresting little magazine upon application to the com- 
pany at 2444 West 16th street, Chicago. 

* * * * 

THE PFAUDLER Co., Rochester, N. Y., has just pub- 
lished a most attractive catalog covering its line of 
equipment for ner 
the pharma- 
ceutical, COs- Catalog no 
metics, rayon, sonutns / 
petroleum, Pmen! suiteble (oy 
sugar and 
mild chemi- 
cal industries. 

The cover, 

which is re- 

produced here- 

with is attrac- 

tively modern- 

istic and the 

contents are 

splendidly 

illustrated and 

contain specifications and descriptions of a large 
variety of glass lined equipment and machines for 
use in these industries. Houses in the toilet goods 
field interested in this catalog may have copies upon 
application to the company at its home office or any of 
the numerous branches. 


SCIENTIFIC FILTER Co., New York City, has sent us 
a circular in which it states: “There is awakening 


of interest in the filtration of their products on the 
part of manufacturers of fluid preparations judging 
from the large number of inquiries we have been re- 
ceiving. Our Ultra-Fine Disk Filter seems to attract 
special attention because of the simplicity in design 
and operation as well as the compactness of the unit. 
This is the machine that uses compressed asbestos 
disks for the filtering medium instead of filter masse 
or asbestos. It is made in many sizes for both small 
and large houses. Our new bulletin just off the press 
describes the machine fully.” 
SHERWOOD PETROLEUM COMPANY, INC., Brooklyn, 
have issued a most attractive price list of their Pure- 
line Polybasic Odeurs, consisting of a full range of 
concentrated and selected perfume compounds. Follow- 
ing the name and number of the odor is a brief 
description followed by the prices per ounce, per 
quarter pound and per pound. The list of products 
includes those for general use, for creams, for powder 
perfume oils, soaps and shampoo perfume oils, ete. 
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THE ARMSTRONG CoRK Co., Lancaster, Pa., is cir- 
cularizing the trade in the interest of the line of 
moulded caps which were added to the company’s line 
when it took over the molded cap business of the 
Mack Molding Co. The company writes as follows: 

“Armstrong’s Artmold caps are made from a syn- 
thetic material, commonly known as bakelite, which 
is produced by the chemical reaction which takes place 
when phenol (carbolic acid) and formaldehyde are 
placed together under heat and pressure. Color pig- 
ments are added and the “bakelite” is molded to the 
desired shape and size in one operation. Liners are 
then inserted, completing the caps. 

“A pleasing variety of standard designs and colors 
is available. These standard Artmold caps can be 
supplied in sizes from 18 to 35 millimeters. The 
standard colors are black, brown, maroon, blue, green 
and scarlet. Other special colors can also be had 
in either standard or private designs. Caps of special 
design are molded to order. Trade-marks, names and 
other devices can be reproduced faithfully. The Arm- 
strong Cork Company has designers who will design 
special caps to harmonize with the package. The Arm- 
strong Research Laboratories have studied materials 
used for liners, and hence have authentic data on this 
subject. Tests will be made and recommendations 
given on the correct liner to use on any package.” 


cK * o< * 


GLyco Propucts Co., INc., has sent out an inter- 
esting descriptive circular on “Galagum,” one of the 
company’s specialties which is used as a thickening 
and emulsifying agent. The circular describes this 
product in part as follows: 

“Used in place of gum tragacanth, arabic (acacia), 
quince seed, gelatin, pectin, ete., for producing jellies, 
pastry masses and emulsions. It will produce more 
viscous solutions than an equal amount of any of the 
above products. 

“Properties: 1. White powder. 2. Edible. 3. 
Odorless. 4. Tasteless. 5. Free from impurities 
and insoluble matter. 6. Swells enormously in water. 
7. Is not affected by dilute acids. 8. Non-sticky. 

“Indicated uses.—Jelly, preserves, candies, toilet 
preparations, hair-waving lotions, skin lotions, phar- 
maceutical emulsions of mineral, codliver and almond 
oils, ete. Bakers or other flavoring emulsions con- 
taining lemon, orange, almond or other oils. For 
thickening water-paints and other technical mediums.” 


Seme of the advantages that the New York market 
offers to the buyer of chemicals, paints, toilet prepara- 
tions and drugs are set forth in a booklet that has just 
been published by THE MERCHANT’S ASSOCIATION OF 
New YorK under the title of New York, America’s 
Style and Buying Center. 

This booklet is being distributed by the seventy-five 
hundred business houses constituting the membership 
of The Merchants’ Association throughout the United 
States with the idea of reaching every buyer who is 
in the market for any of the many hundreds of items 
which can be purchased in New York at greater ad- 
vantage than elsewhere. 
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THE KARL KIEFER MACHINE Co., Cincinnati, has re- 
cently issued the June number of their 
The Superintendent. In 
“We haven’t 
months. 


interesting 
general 
The 
Our only excuse 


their 
published 


house organ 
they 


Superintendent for several 


comment write: 


: is that we This is cer- 
tainly encouraging news. 
The pamphlet contains considerable news of people 


have been too busy.” 


and occurrences in the industry as well as several in- 
teresting articles connected with bottling. 
So 

THE PINE INSTITUTE OF AMERICA, Jacksonville, Fla., 
has prepared a very interesting mimeographed book 
of 96 pages entitled Rosin in Synthetic Resins. The 
book was prepared by W. B. Burnett, Industrial Fel- 
low of the Pine Institute at the Mellon Institute at 
Pittsburgh. It consists of a complete review of the 
technical literature of the use of rosin in the prepara- 
tion of synthetic resins together with a survey of the 
patent field in this line covering all patents filed in 
this and foreign countries. Copies may be had from 
the Pine Institute of America at the Barnett National 
Bank Building in Jacksonville. 

* * * &* 

ERNsT BiscnHorr, INc., New York City, has sent out 
a very attractive folder descriptive of “Rose Bischoff,” 
one of his latest products. Included is a blotting 
paper sample of the odor and a business reply card 
for orders of this and samples of other products. 

x * * * 

STANLEY MANUFACTURING Co., Dayton, Ohio, has 
sent us a circular descriptive of a suggested method 
of applying Stanley metal seals by softening the gum 
with steam. In an accompanying letter, the company 
offers attractive monogram seals to who 
have already adopted the Stanley products in their 
organization. 


executives 


x * * * 

MARTHA MATILDA HARPER, INC., Rochester, N. Y., 
has sent us the Harper Method Progress for May- 
June, 1930. It contains among other things an in- 
structive study of “The Relation Between the Skin 
and Cosmetics,” by Miss Ann Harper, and numerous 
articles on holding and building trade through use of 
the Harper preparations. 

x * * x 

GENERAL PLASTics, INc., North Tonawanda, N. Y., 
has sent us a copy of Closure News for June. This 
is an attractive little house organ devoted to the use 
of “Durez” for closures and other purposes in the 
toilet preparations industry. 


Mace RD 


What Would You Give? 


Man! What would you give once again to go gal- 
loping down that barefoot path to the ol’ swimmin’ 
hole? 

Not a cent of cash in your pockets, only one sus- 
pender and a sore toe. 

All of which goes to show that the more we have 
in material things, the more we wish to be in our 
birthday-suit and as “busted” as a boy after circus 
day. 

What would you give to be a boy again?—Silent 
Partner. 
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In Memoriam for Departed Friends 


BERNINGHAUS, EUGENE, president of the Eugene 
Berninghaus Co., barber supplies’ dealers, Cincinnati, 
July, 1924. 

BooTH, CLARENCE F., perfumer for Larkin Co., Inc., 
Buffalo, July, 1929. 

BRANDES, FREDERICK A., of Solon Palmer, New York, 
Brooklyn, N. Y., July, 1927. 

BUSH, ALFRED JOHN, eldest son of A. W. Bush, of 
W. J. Bush & Co., Ltd., London, killed in action while 
serving as Second Lieutenant, Ypres, July, 1917. 

CALISHER, NATHAN, of Oakley & Co., perfumers, New 
York, July, 1916. 

CARMAN, T. WALTER, president, Baker Extract Co., 
Springfield, Mass., July, 1929. 

DUNN, THOMAS B., perfumes, 
July, 1924. 

GASKILL, G. M., Gaskill Chemical Corporation, 
Brooklyn, N. Y., first life member of THE AMERICAN 
PERFUMER’S clientele, Brooklyn, July, 1919. 

GATTEFOSSE, ABEL, commercial director of Gattefossé 
& Fils, Lyons, France, killed in action July, 1916. 

GIVAUDAN, MME. LEON, wife of head of L. Givaudan 
& Cie., Paris, July, 1929. 

GOSNELL, CHARLES PERCY, chairman of John Gosnell 
& Co., Ltd., London, July, 1925. 

HATFIELD, WILLIAM H., of Colgate & Co., San Fran- 
cisco; July, 1927. 

JENNINGS, WILLIAM H., for 50 years with the Jen- 
nings Mfg. Co., perfumers, Grand Rapids, Mich., July, 
1922. 

KOKEN, CHARLES E., barbers’ supply merchant, St. 
Louis, Mo., July, 1915. 

LAFFITTE, GABRIEL, 
1918. 

LIMBERT, J. N., president of J. N. Limbert & Co., im- 
porters of vanilla beans, Philadelphia, July, 1922. 

MELLEN, EDWIN D., long engaged in soap manufac- 
turing industry in New England, Cambridge, Mass., 
July, 1918. 

Oppo, Louis, technical director, Lautier Fils, Grasse, 
July, 1927. 

OSBORN, ADOLPHUS, long head of the soap supply 
house of A. Osborn & Co., Boston, Mass., July, 1917. 

PRIcE, DR. VINCENT C., founder Price Flavoring 
Extract Co., Chicago, July, 1914, 

RALSTON, HUGH W., secretary and treasurer of the 
Warnock & Ralston Soap Co., Rock Island, IIl., July, 
1917. 

SCHAEFFER, GEORGE, president of the Schaeffer Bros. 
& Powell Mfg. Co., St. Louis, soaps, ete., July, 1918. 

SHERMAN, GEORGE E., president of George E. Sher- 
man Co., mill soaps, oils, ete., Brooklyn, July, 1922. 


John B. Gillis 


John B. Gillis, formerly president of the John T. 
Milliken Co., of St. Louis, Mo., and more recently 
managing director of the Graesser-Monsanto Chemical 
Works, Ltd., died in London in June. Mr. Gillis was 
prominent in pharmaceutical circles for several years. 
He leaves a widow and two sons. The body was 
brought to the United States for burial at Moorhead, 
Minn. 


Rochester, N. Y., 


Grasse, killed in action, July 
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Emil Taussig 


Emil Taussig, president of the Empress Manufactur- 
ing Co., New York, died June 27 at his home in that 
city. He was 69 years of age. Mr. Taussig was the 
originator of most of the products which his company 
manufactured, many of which were exceptionally suc- 
cessful. He was treasurer and formerly grade master 
of the Independent Order of the Free Sons of Israel 
and a member of the Manhattan lodge of B’nai B’rith. 
Mr. Taussig was unmarried. He leaves three sisters 
and a brother. Funeral services were held on June 29 
at the Central Synagogue, New York. 


es & = 


Nicolle Javal 


Nicolle Javal, daughter of Fernand Javal of the 
house of Houbigant, Paris, died on June 30, her 
eighteenth birthday, during the course of a reception 
given in her honor by her father at his chateau at 
Livry, near Paris. Miss Javal had complained of fatigue 
during the reception and had retired to her room to 
A short time later the family physician who 
was present found her in a state of coma induced by 
cerebral hemorrhage and she died without regaining 
consciousness. 


rest. 


Book Reviews 
(Copies of Books Reviewed in this Column, and Other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York.) 


A Review of Chemical Progress 


ANNUAL SURVEY OF AMERICAN CHEMISTRY, by a dis- 
tinguished list of writers under the direction of 
Clarence J. West. 549 cloth. National 
Research Council, The Chemical Catalog Co., New 
York, 1930. Price $4. 


pages, 


This excellent annual review of chemical progress is 
somewhat more extensive than its three predecessors 
of the same name, having extended to cover 
operation of eighteen months in order that future 
volumes may coincide with the calendar year. It 
presents a complete and stirring picture of the con- 
tinued progress made by American chemists in 
America. 

As is usual, each separate field is covered by a 
chapter, prepared by a recognized expert in that par- 
ticular line of chemical endeavor. Space is lacking 
merely to list the chapter headings of which there 
are forty-three. As a of chemical progress 
and a means of keeping up-to-date on developments 
in the field, it is excellent, while for those pursuing 
particular studies the book is carefully indexed and 
contains references to the technical literature and trade 
press. 


been 


review 


We might wish for a chapter devoted to achieve- 
ments in the essential oil and perfume fields which 
have been more or less neglected in works of this 
sort although some of the compounds used in perfumery 
are mentioned and discussed under other subdivisions. 
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Theatrical Cosmetics and Their Use 


PAINT, POWDER AND PATCHES, by H. Stanley Redgrove 
and Gilbert A. Foan, 170 Pages, 31 Illustrations, 
William Heinemann, Ltd., London, 1930. Price 
7s. 6d. 


The purpose of the authors in preparing this in- 
teresting little volume is to provide a handbook of 
theatrical make-up which will contain not only a sur- 
vey of the principal cosmetics in stage and motion 
picture use together with a study of their manufac- 
ture, but also directions for applying the materials to 
produce the usual conventional stage effects. 

Mr. Redgrove knows cosmetics and their manufac- 
ture thoroughly and the first half of the book, which 
we assume is principally from his pen, is an excellent 
study of these materials and their manufacture. While 
all of the theatrical cosmetics in present use are not 
described in detail, sufficient is given to guide the 
manufacturer or the user of the products to the others 
which are not covered. 

Of the second half, this reviewer is less qualified to 
speak. Apparently the directions for application are 
clearly and simply given and it may be’ assumed that 
the results will be as indicated if directions are fol- 
lowed. Experience, however, would seem to be one of 
the prerequisites for successful make-up, and, of course, 
no book can give the aspiring actor that experience. 
At the same time, the current stage might profit 
greatly by more theory and perhaps a bit less practice 
in the art. 

The book is commended to those interested in 
theatrical cosmetics from any angle. It may be ele- 
mentary to the manufacturer but is none the less worth 
while. 


Dictionary of Chemicals 


THE CONDENSED CHEMICAL DICTIONARY, edited by 
the staff of the Chemical Engineering Catalog 
under direction of Francis M. Turner and Thomas 
C. Gregory, Second Edition, The Chemical Catalog 
Co., New York, 1930. Price Cloth $10.00, Leather 
$12.00. 


The editors in the introduction to the second edition 
of this useful work call attention to the increased scope 
of the book and the large amount of additional material 
included in this edition. 
huge volume of 


In order to accommodate this 

within the compass of the 
volume’s 550 pages, some sacrifice in type style and 
legibility has but not necessarily 
harmful. 


material 


been necessary, 

The new edition follows closely the lines of the old. 
Some of the glaring errors in the first edition have 
been corrected and additional information regarding 
the uses of the various items covered has been added. 
The sections devoted to fire hazard and shipping regu- 
lations have been completely revised. They 
among the weakest portions of the first, but 
adequate in the present volume. 


were 
seem 


The book will undoubtedly have a wide sale and will 
be useful, especially to those who must handle 
chemicals, but who know little about them. 
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New Incorporations 


NoTE.—Addresses are given, so far as they are avail- 
able, of the Otherwise, letters or other 
first sent in of 
trust with 


requests 


incor porators. 


class mail may be care attorneys or 


companies, endorsed to “*PLEASE 


FORWARD.” 
Manhattan, N. Y., 
16 Court 


of 
Kirschner, 


Borough 
P. 


Products, 
cosmetics, $100,000. 
Brooklyn, ee 

Gaby, Inc., Camden, N. 
Louis Dossle, Camden, N. J. 

Atlas 
25,000 shares common stock. 

Coty, Inc., of New York, 
N. Y., cosmetics, $100,000. 
street, New York, N. Y. 

Coty Processing Co., Borough of Manhattan, N. Y., 
cosmetics, $100,000. Coudert Bros., 2 
New York, N. Y. 

General Industrial Alcohol Corp., Larchmont, N. Y., 
100 shares of common stock. Corp. Trust Co. A Dela- 
ware corporation. 

Southern 
waters, extracts, $500,000. 

Garnette Shoppe, Ridgewood, 
N. Y., cosmetics, $5,000. S. C. 
i 

C. R. Bigby Co., 
soaps, 100 shares of common stock. J. 


Jackson 
street, 


cosmetics, $50,000. W. 


Chemical Co., Wilmington, Del., 
Corp. Trust Co. 
of Manhattan, 


Bros., 2 Rector 


Soap and 
Borough 
Coudert 


Rector street, 


Products Wilmington, Del., soda 
Colonial Charter Co. 
of 


Davidson, Ridgewood, 


Corp., 


Borough Queens, 


Collinswood, N. J., manufacture 
H. Reiners, Jr., 
Camden, N. J. 

Ponce de Leon Toiletries, Borough of Manhattan, 
N. Y., cosmetics, $50,000 preferred shares, 500 common 
shares. M. J. Fink, 60 East 42nd street, New York 
City. 


Business Record 


Lyle L. Rasbch, Ilion, N. Y., druggist. Liabilities, 


$15,275; assets, $800. 

Carnig Ajamian, 480 Amsterdam avenue, New York 
City, pharmacy. Liabilities, $30,893; $3,000. 
Samuel Coden is the principal creditor listed on a claim 
for $25,000. 

Maurice 
NM. t. 

The 


‘ity, 


assets, 


Ordman, 1651 East 23rd street, Brooklyn, 
Liabilities, $29,206; assets, none. 


M. C. M. Co., Inc., West 57st New York 
wholesale perfumer, has assigned to the Irving 


street, 


Trust Company. 
Bergman’s Pharmacy, Inc., 117 Featherbed Lane, has 
assigned to Samuel R. Bushnell, 551 Fifth ave., New 


York City. 


Protest of Guerlain Perfumery Corp. on 
Shaving Soap 
The Guerlain Perfumery Corp. of New York in pro- 
test 403161-G that 
mousse,” a shaving cream, composed wholly of soap, 


claimed so-called “créme_ barbe- 
classified at 75 per cent ad valorem under paragraph 
62 of the Tariff Act of 1922 should be dutiable as toilet 
soap at 30 per cent under paragraph 82. 

McClelland in T. D. 12308 upheld the 
claim in accordance with the amended report of the 
appraiser. 


Justice J. 
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New Equipment and Installations 
Under this of new 
equipment and the installation of machinery by our 
The the descriptive 
supplied by them and are not to be con- 


heading appear descriptions 


advertisers. claims made and 


matter are 


sidered as an endorsement. 


rP\HE U. S. Bottlers Machinery Co., has just placed 

on the market a new machine for washing certain 
types of bottles. This machine, which is illustrated 
herewith, is described the company as follows: 

“This is a new for washing AGS finish 
perfume bottles on the inside with alcohol. 

“It the problem of the all-glass 
sprinkler finish bottle that is being used very 
extensively by perfume and barber supply houses. 

“The alcohol is sprayed on the inside of the bottle 
and after of the 


by 

machine 
solves washing 
now 


under pressure being forced out 


bottle, is regained and used over again by thorough 
straining to remove dirt particles that come from the 
bottles. 

“This unit has a capacity of 60 to 120 bottles per 
minute and comes complete with motor drive.” 


Persians Shun Toiletries During 


Religious 
Mourning 
(Spe cial Corre spondence) 


‘celebrated” its black 
the patron saints of the 
the grandsons of the Prophet Mohammed and 
followers Yazio, the 
which 


Persia has just time, a period 


of ten days’ for 
country 


their 


mourning 


who were massacred by 


rival Arab chieftain. During this 


year by year has been celebrated for over a millennium, 


“ceremony,” 


no one must use perfume, women must not put kohl in 
their eyes, nor indulge in the use of cosmetics or skin 
creams of any sort. Nor is it permissible to purchase 
anything new. To Persian ardent 
the luxuries of the toilet, this season of religious gloom 
penance. 


women, lovers of 


is a real 


Energizing Hours 
One hour in the morning is of more value to the 
business than all the time after 2:30.—The Silent 


Partner. 
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Montreal 

ROSPEROUS business still reigns in the perfumery 

and allied trades in Montreal and district, despite 
the efforts of some politicians to prove by much oratory 
that there is no more prosperity in Canada. The Do- 
minion is in the throes of a general election, and Mon- 
treal is experiencing its share of the political activity. 
But the sale of perfumes and cosmetics, and _ toilet 
preparations of all kinds, goes merrily along just the 
same, 


Lord Shaughnessy, president of Canadian Industrial 
Aleohol Cons., has won the first innings in his legal 
battle against Lady Davis and Mortimer Davis, second 
wife and son of the late Sir Mortimer Davis, who 
sought to oust him from the position of executive of 
Sir Mortimer’s estate. Mr. Justice Surveyer, before 
whom the case was heard, rendered judgment on July 
1, in which after reviewing the history of the adminis- 
tration of the estate, as revealed in the evidence voiced 
the opinion that while there were transactions which 
did not appear to him to be very well advised, he did 
not consider that there was anything connected with 
them which would justify the court in turning the ex- 
ecutors and trustees out. 

The prosecution have appealed against this decision, 
and the defence has asked for stay of the appeal until 
the question of of the 
decided. 


costs first action has been 


* * * * 


With a view to combatting the “chain” type of drug 
store, and meeting them on an equal competitive foot- 
ing, a group of pharmacists in Montreal have been 
busy during the past month or two organizing a coop- 
erative association of retail druggists, to be known as 
“Universal Drug Stores.” 


The group is headed by A. 
Sarrazin and J. 


Goyer, two well known east end drug 
store owners. While each drug store will retain its in- 
dividual ownership, there is proposed to be a common 
store front model for all, and a central, cooperative 
buying department at which purchases for all member 
stores would be done collectively, at the low prices that 
might be obtained from buying quantities. Highest 
quality of and merchandise, and _ strictest 
hygiene would be exacted as a qualification for mem- 
bership, and the number of member stores would be 
limited, 


service 


K * BS * 


George Lyman has gone to Bass Rocks, Mass., where 
Mrs. Lyman has been for some weeks, on holiday. 
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Toronto 


ROVIDING the druggists of Ontario get behind 
the proposition, and the amount required for the 
campaign ($6,000) is raised, a series of advertisements 
playing up the services rendered by pharmacy will be 
started in the newspapers of Ontario beginning Sep- 
tember 4 and continuing until next June. This is one 
of the results of the recent Ontario Retail Druggists 
Convention, which decided to have the druggist put 
back into the professional class he ought to occupy. 

The O. R. D. A. decided at its recent convention to 
select an executive committee of six to meet frequently 
and expedite the business coming before the Associa- 
tion. 

* ne * * 

In trying to get back the business of selling extract 
of vanilla into the drug stores of the country, Parke, 
Davis & Co. have arranged with Ontario druggists to 
put up the extract in five and ten-gallon lacquered 
kegs, the druggists in turn filling bottles of two, six, 
eight and sixteen ounces, and making window and other 
displays of the product. So far the company say the 
arrangement has worked out very satisfactorily. 

Lever Brothers, Ltd., Lux toilet soap window display 
contest closed on July 12. The company is distributing 
$6,300 in prizes. 


Ps ks * * 


The Dominion Tonic and Lotion Co., Ltd., has been 
incorporated with a capital of $40,000 to manufacture 
and sell perfumes, beauty preparations, patent medi- 


cines, etc. Head office is at Fort William, Ont. 
* * * 

At the recent Drug Trading Co.’s annual banquet 
tendered their customers there were six of the older 
class of druggists present. The six are still in business 
in Toronto. They are F. W. McLean, retail druggist 
1884; J. A. Austin, since 1885; E. S. Cranfield, 
1889; T. W. Scott, since 1885; T. N. Sampson, 
since 1887; and A. B. Moyer, 


since 
since 
since 1889. 

* ES * * 

At the recent examinations held at the Ontario Co- 
lege of Pharmacy 51 candidates 
passing their qualifying exams., 
passed their first year’s standing. 


were successful in 


students 


, 


and 53 


* 


J. H. C. Murdoch, chairman of the Canadian Phar- 
maceutical Association Convention to be held at Hali- 
fax, N. S., next month, has arranged for a radio broad- 
cast over the Canadian network delivering an “ethical 
pharmacy” message. 
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Toronto retail druggists held a golf tournament at 
Thornhill on June 23, with 89 of them teeing off. A 
banquet concluded the day’s outing. 

x * * * 

The Standard Drug Stores of Brantford, Ont., re- 
cently conducted a three days’ sale to popularize their 
toilet articles department. A rose was given to every 
purchaser of fifty cents’ worth of toilet articles. 

Ss 6.2 4 

Daniel J. Hayes, for fifty years an employee of 
Northrop & Lyman Co., Ltd., Toronto, was presented 
with a purse of gold by his employers and a second 
purse by his fellow-employees as a mark of the occa- 
sion. Dan. Hayes had never missed a day through ill- 
ness in all the fifty years. 

x x * * 

Rotarians of Fort William, Ont., heard the story of 
pharmacy told by E. E. Jessop at a recent luncheon, 
and the Kiwanians of Belleville, Ont., heard a similar 
story told by W. A. C. Moffat of Toronto last month. 

7 * oa * 

The Pharmaceutical Association of Quebec province, 
at its annual meeting, elected O. J. Lefebvre, A. F. 
Larose, Rodolphe Dagenais, L. G. Lapalme, Paul Leduc 
and J. E. Martin to fill vacancies in their council 
caused by retirements. The remaining councillors are 
J. W. Elcome, E. Vadboncoeur, E. G. Allard, W. Les- 
Cleroux and Arthur Sarrazin. 

* * * 8 

W. Smith, Welland, Ont., and G. F. Fielding, Toronto, 
will represent the O. C. P. Council at the Canadian 
convention in Halifax in August. 


sard, C. E. 


Book Review 


Canada’s Manufacturers 


CANADIAN TRADE INDEX, 884 Pages, Published by the 
Canadian Manufacturers’ Association, Toronto, 
Ont., 1930. 


This volume, the sixth of the series, is a directory of 
manufacture and trade in Canada. It consists princi- 
pally of classified and alphabetical lists of manufac- 
turers and of exporters, together with a great deal of 
instructive and interesting advertising. The list is as 
complete as it can be made and the book, while not a 
perfect directory, is one of the best works of the sort 
which we have seen. Its semi-official character makes 
it more authentic and reliable as well as more com- 
plete than similar volumes published in the United 
States under the names of private publishers. 

In addition to the directory pages, the book contains 
a section devoted to the and of the 
Canadian Manufacturers’ Association, a special statis- 
tical and legal export section dealing with Canadian 
trade, an excellent map, and complete indices in Eng- 
lish, French and Spanish. 


aims purposes 


Just the Difference 


The unthinking, hard-working plodder goes until he 
cannot go another inch and then the poor fellow just 
naturally gives up. 

The thinking, enthusiastic thoroughbred goes until 
he cannot go another inch and—then he just naturally 
goes that other inch.—Silent Partner. 
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Canadian Patents and Trade Marks 


HE increasing international trade relations be. 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark 
protection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries represented 
by our publication. 

This report is compiled from the official records jn 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etce., should be ad- 
dressed to 


PATENT AND MARK DEPARTMENT 


Co., 432 Fourth Ave., 


TRADE 
Perfumer 


York. 


Publishing New 


PATENTS GRANTED 


300,860.—Method of Making Closure Caps. The 
White Cap Company, assignee of William P. White, 
both of Chicago, IIl. 

300,894, 301,083, 301,084.—Closure for 
Richard Herbert Carpmael, Moulton, 
shire, England. 


Containers, 
Northampton- 


TRADE MARKS REGISTERED 


“Tosca” and “Cologne O/ Rhine.” 
greenish-blue ground and gold and blue ornaments, 
“Tosca.” A round greenish-blue label with ornaments 
in gold and blue. “Tosca Creme.” A label with a 
greenish-blue ground and gold and blue ornaments. 
Perfumery, toilet soaps, and Eau de Cologne. Eau 
de Cologne & Parfumerie-Fabrik “Glockengasse No, 
4711” Gegenuber der Pferdepost Von Verd. Mulhens, 
of Glockengasse No. 22-28 Cologne on the Rhine, 
Germany. 

Front and wrong sides of a blue and gold label with 
medallions and _ inscriptions. Perfumery, Eau de 
Cologne and toilet soaps. Eau de Cologne & 
Parfumerie-Fabrik “Glockengasse No. 4711” Gegenuber 
der Pferdepost Von Verd, Mulhens, of Glockengasse 
No. 22-28 Cologne on the Rhine, Germany. 

“Piccadilly.” Toilet Preparations. Soaps-Perfumes, 
Ltd., Toronto, Ont., Can. 

“Pall Mall.” Toilet Preparations. 
Ltd., Toronto, Ont., Can. 

“Quick.” Flavoring Extracts. 
Co., Ltd., City of Toronto, Ont. 

“Gal.” Toilet Preparations. Perfumeria Gal. 
Madrid, Spain. 

“Perfumeria Gal.” Toilet Preparations. 
Gal. S. A., Madrid, Spain. 

“Crayonet” Soap and 
Etablissements Baignol & 
Mer. France. 

“Fleur de Feu.” Perfumes. Societe Guerlain, 68 
Avenue des Champs Elysees, Paris, France. 
“Koremlu.” Cosmetics and Depilatories. 

Inc., New York, N. Y. 

“Ardena.” Toilet Preparations. 
of Canada, Ltd., Toronto, Ont., Can. 

“Lovelox.” Spelled in the Russian and English 
languages. Hair Dye. Rozalja B. Vogel, New York, 
N. Y. 

“Ambre.” Followed by a period mark together with 
the letter; “B.” Toilet Preparations. Evenrod Per- 
fumer, Inc., New York, N. Y. 


A label with a 


Soaps-Perfumes, 
National Grocers 
S. A, 


Perfumeria 


Les Anciens 
Boulogne sur 


Cosmetics. 
Farjon, de 


Koremlu, 


Elizabeth Arden 


Speechless Emotion 


“Hallo, where have you been?” 

“To the station to see my wife off for a month's 
holiday.” 

“But how black your hands are!” 

“Yes, I patted the engine.”—Nebelspalter. 
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Patent and Trade 
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Mark Department 


Conducted by Howard S. Neiman 


HIS department is constructed under the general 

supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four 
co-ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
those from which use of the mark is claimed. 

Note—Dates given in Trade Mark Registrations are 
preceded by the letter ““M” have been granted registra- 
tions under the Act of March 19, 1920. The remainder 
are those applied for under Act of February 20, 1905, 
and which have been passed to publication. 

Inventions patented are designated by the letter “D.” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 

PATENT AND TRADE MARK DEPARTMENT 

Perfumer Publishing Co., 432 Fourth Avenue 

New York City 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 

These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 

270,520.—Societe a Responsabilite Limitee N. G. 
Payot et y Beaumevieille, Paris, France. (February, 
1928.)—Toilet Preparations. 

280,352.—Schimmel & Co., Aktiengesellschaft, Miltitz, 
near Leipzig, Germany. (Oct. 3, 1928.)—Flavoring. 

280,543.—Daigger Corporation, Chicago, Ill. (Jan. 
1, 1928.) —Extracts. 

281,954.—Walter A. Krank, St. Paul, Minn., executor 
of the estate of Alfred J. Krank, deceased. (Mar. 4, 
1929.)—Hairdressing Preparations. 

283,094.—Darnee, Inc., New York, N. Y. 
1929.) —Toilet Preparations. 

284,150.—Charles M. McCarthy, Miami Beach, Fla. 
(1922.)—Oil especially used for Sunburn. 

285,231.—Societe des Usines Chimiques Rhone- 
Poulenc, Paris, France. (June 1, 1928.)—Perfumes, 
Disinfectant Materials, Antipyretic Products, Salicylic 
Derivatives, Anesthetics, and Antiseptics. 

286,598.—Clarence A. Schneider, doing business as 
Schneider’s Laboratories, Detroit, Mich. (May 14, 
1929.)—Mouth Wash. 

287,307—McKesson & Robbins, Inc., Bridgeport, 
Conn. (March 2, 1929.)—Mouth Wash. 

288,380.— Jaret Laboratories, Inec., Chicago, TIIl. 


(April 12, 








(March 26, 1929.)—-Combined dye and shampoo soap 
for the hair. 

289,348.—Th. Goldschmidt A. G., Essen-on-the-Ruhr, 
Germany. 
Creams. 


(June 1, 1928.)—Cosmetic, Ointments and 


290,983.—Viviny Perfumers, Inc., New Haven, Conn. 
(Sept. 15, 1926.)—Toilet Preparations. 
291,026.—Jeanette Samiljan, Brooklyn, N._ Y. 
(August 15, 1928.)—Toilet Preparations. 
291,734.—The Milson Co., doing business as The 
Health-O Quality Products Co., Cincinnati, Ohio. 
(Oct. 1, 1929.)—Vanishing Cream and night cream. 
292,362.—Saul J. Levy, doing business as Rosaul. 
Brooklyn, N. Y. (Oct. 1, 1929.)—Toilet Preparations. 
292,496.—Oscar A. Gross, doing business as Cora 
Fontanne, New York, N. Y. (Dec. 2, 1923.)—Toilet 
Preparations. 
292,727.—William W. Hobe, doing business as Hobe 
Cie, New York, N. Y. (Nov. 1, 1929.)—Perfumes, 
face creams, face powders, rouges and lip sticks. 
293,578.—Henrik Gahns_ Aktiebolag, Uppsala, 








Sweden. (1912.)—Toilet Preparations. 
293,875.—Florasynth Laboratories, Inc., New York, 


N. Y. (July 19, 1929.)—Natural & Synthetic Oils for 
Food-Flavoring Purposes. 

293,890, 293,892.—Paul Peter Mulhens, doing busi- 
ness as Eau de Cologne & Parfumerie-Fabrik “Glocken- 
gasse, No. 4711,” Gegenuber der Pferdepost Von Ferd. 
Mulhens, Cologne-on-the-Rhine, Germany. (July 30, 
1928.)—Toilet soaps and Shaving sticks. 

295,191.—Jacob S. Polefsky, New York, N. Y. 
(August, 1929.)—Flavoring Extracts. 

295,423.—Crepin & Doumin, Ltd., London, England. 
(Oct. 22, 1909.) —For compound of essential oils and 
synthetics used as a Deodorizer for Spirits, Paints, 
and Varnishes. 

295,467.—Churchill Mfg. Co., Sioux City, Iowa. 
(1921.)—Soap for Scrubbing purposes. 

296,805.—John L. Franklin, doing business as The 
Cordova Co., Atlanta, Ga. (Dec. 17, 1929.)—Extracts. 

296,825.—Raffaele Rufrano, Brooklyn, N. Y. (Feb. 
14, 1930.)—Hair Tonic. 

297,148.—L. T. Piver, Inc., Wilmington, Del. and 
New York, N. Y. (Jan. 21, 1929.)—Toilet Prepara- 
tions. 

297,181—John George Evanko, 
(Jan. 15, 1930.)—Hair preparations. 

297,236.—Certified Personal Needs, Inc., New York, 
N. Y. (Feb. 27, 1930.)—Toilet Preparations. Cos- 
metics and Dentifrices. 

297,302.—Lawrence A. Fridborg, doing business as 
Borg Chemical Company, Glendale, Calif. (Sept. 16, 
1929.) —-Tooth powder. 

297,484.—Kairy, Inc., New York, N. Y. (Feb. 1, 
1930.)—Toilet Preparations. 

297,700.—Seminole Fruit Flavor Co., 
Tenn. (June 15, 1926.)—Extracts. 

297,776.—The Procter & Gamble Co., 
Ohio. (July 8, 1929.)—Glycerine. 

297,788.—Allied Drug Supply Co., doing business as 
Allied Drug Stores, Chicago, Ill. (December, 1928.)— 
Glycerine, Rubbing alcohol compound, Glycerin and 
Rose Water, Witch-Hazel Extract, Oil of Citronella, 
Oil Wintergreen. 

297,819.—Oliver V. Reis, doing business as Halitosine 
Co., St. Louis, Mo. (Nov. 1, 1926.)—Antiseptics for 
personal use. 

297,930.—Maria C. Peterson, New York, N. Y. 
(Nov. 1, 1928.) —Hair Ointment. 

298,208.—Schimmel & Co., Aktiengesellschaft, Miltitz, 
near Leipzig, Germany. (Oct. 3, 1928.)—Flavorings. 

298,241.—Oliver M. Hertz, doing business as The 
Carefre Company, Detroit, Mich. (Sept. 1, 1928.)— 
Skin Lotion. 

298,301.—Alexander Albert, Brooklyn, N. Y. (Aug., 
1924.)—Toilet Preparations. 

298,411.—Parfumerie Roger et 
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TRADE MARKS 
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Anonyme, Paris, France. (Oct. 3, 1929.)—Toilet 299,55 Columbia Plush & Puff Co., Inc., Brooklyn, 
Preparations. N. Y. (January, 1921.)—Powder Puffs. 
298,532.—S. R. Fujil, doing business as Noxache 299,568.—General Cosmetics Corporation, New York, 
Chemical Laboratory, San Francisco, Calif. (Feb. 15, N. Y. (April 1, 1930.)—Cleansing Creams. 
1929.)—Bath Salts. 299,643.—Ybry, Inc., New York, N. Y. (September, 
298,669.—The Selig Company, Atlanta, Ga. (Jan. 1929.)—Toilet Preparations. 
10, 1922.)—Liquid Soap for personal use. 299,709.—Thomas G. Hitt, doing business as North- 
298,729.—United Drug Company, 30oston, Mass. west Flower Extractions Co., Seattle, Wash. (Feb. 
(Jan. 17. 1930.)—-Dental Paste. 15, 1930.) —Perfume. 
299,026.—Viviny Perfumers, Inc., New Haven, Conn. 299,719.—The La Valliere Co., New Orleans, La. 
(March, 1926.)—Toilet Preparations. (1902.)—Toilet Preparations. 
299,158.—Sampson & Burnham Co., Lynn, Mass. 299,975.—Harry E. Kimble, doing business as Kim 
(Dec. 14, 1929.)—Mouth Wash & Gargle. Chemical Products Co., Albuquerque, N. Mex. (April, 
299,239.—-The Wavenlock Co., Detroit, Mich. (Jan. 1928.)—Tooth Powder. 
16, 1922.) Shaving Cream. 299,999.—Elmer N. Shockley, Bassett, Va. (June 
299,302.—Colgate-Palmolive-Peet Company, Chicago, 1, 1929.)—Preparation for removing dandruff. 
Ill. (April 1, 1927.)—Tale Powder. 300,016.—Edward I. Green, doing business as 
299,327.—George Kollstede, Providence, R. I. as- Dermatol Laboratories, Philadelphia, Pa. (Jan. 2, 
signor to George Kollstede, Inc., a Corporation of Rhode 1930.)—Soap for the Cleansing and Treatment of the 
Island. (Jan. 21, 1930.)—Perfume Atomizers. skin and scalp. 
299,338.—The Procter & Gamble Co., Cincinnati, 300,064.—Clarence E. Horn, doing business as 
Ohio. (Mar. 24, 1930.)—Soap. X-B-O Co., Brooklyn, N. Y. (April 12, 1930.) —Liquid 
299,366.—Bourjois, Inc., New York, N. Y. (About Odorless Deodorants. 
1911.)—Toilet Preparations. 300,141.—Ochee Spring Water Co., Providence, R. I. 
299,416.—Swift & Co., Chicago, Ill. (1905.)—Soap. (June, 1875.)—Extracts. 
299,553.—Churchill Mfg. Co., Sioux City, Iowa. 300,250.—John J. Warner, doing business as Juvena 
(April 1, 1930.)—Neutral Soap. Pharmacal Co., Rochester, N. Y. (Feb. 1, 1930.)— 
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Lotions for treatment of skin. 

300,307.—Blanch Stevens, doing business as Helen 
Clark & Co., Los Angeles, Calif. (April 18, 1930.) 
Preparations for Hair and Scalp. 

300,411.—Haregro Co., Inc., Bellows Falls, Vt. (May 
25, 1930.)—Hair preparations. 

300,424.—Adolf D. Lindemann, New York, N. Y. 
(Jan. 1, 1929.)—Toilet Preparations. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 
These registrations are not subject to opposition. 


M271,586.—Florian, Inc., Detroit, Mich. (Serial No. 
283,270. March 25, 1929.)—Face Powder. 

M271,611.—Aubre Aires, Ltd., Chicago, Ill. (Serial 
No. 268,838. December 15, 1927.)—Toilet Prepara- 
tions. 

M271,616.—The Wm. S. Merrell Company, Cincin- 
nati, Ohio. (Serial No. 254,553. June 15, 1927.) 
Medicated Alcohol. 

M272,298.—Parfumerie Roger et Gallet, Société 
Anonyme, Paris France. (Serial No. 277,913. Oct. 
15, 1926.)—Pastes for Beautifying and Preserving the 
Skin. 

M272,299.—Marcel B. Foy, New York, N.Y. 
(Serial No. 281,279. Mar. 1, 1929.)—Toilet Prepara- 
tions. 

M272,319.—Sam Caravella, doing business as The 
Bertelot Supply Co., Houston, Tex. (Serial No. 299,- 
648. April 1, 1928.)—Hair-Waving Solution. 

M272,320.—Ungerer & Co., New York, N. Y. (Serial 
No. 262,000. July, 1920.) —Perfumes and Natural and 
Synthetic Oils suitable for Perfumery purposes. 

M272,321.—Josephine C. La Rue, Seattle, Wash. 
(Serial No. 267,896. June 20, 1927.)—Preparation for 
the treatment of Dandruff. 

M272,325.—Thayer Pharmacal Co., Chicago, Ill. 
(Serial No. 284,504. May 1, 1929.)—Perfumes and 
Face Powder. 


Designs Patented 


81,434. Bottle. Spencer U. Boehmer, Lombard, II. 
Filed Oct. 10, 1929. Serial No. 32,991. Term of pat- 
ent 14 years. 

81,439. Jar or Similar Article. Emil Frank, Cin- 
cinnati, Ohio. Filed Aug. 22, 1929. Serial No. 32,499. 
Term of patent 14 years. 

81,447. Bottle. Ruth D. Maurer and Herbert D. 
Joyce, New York, N. Y., assignors to Ruth D. Maurer 
Corporation, New York, N. Y., a Corporation of New 
York. Filed Mar. 28, 1930. Serial No. 35,059. Term 
of patent 14 years. 
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Patents Granted 


1,762,767. Vanity Case. Pauline Dwan, New York, 
N. Y. Filed Mar. 30, 1929. Serial No. 351,174. 7 
Claims. (Cl. 132—79.) 

7. In a vanity case the combination of a hollow body 
portion, a hollow lid and a tray plate, an inset plate 
fitted into said hollow lid and provided with pockets, 
a strip of sheet material closed upon itself and fitted 
into said hollow lid so as to form a neck therefor and 
to engage said inset plate and hold the same in place, 
means for connecting together said hollow body por- 
tion, said lid and said tray plate, so as to permit said 
tray plate to swing against said neck, and mechanism 
carried by said tray plate for securing thereto an 
article to be detachably carried by said tray plate. 

1,762,873. Cap for Cans, Tubes and the Like. 
Raymond A. McClure, Ottumwa, Iowa. Filed Aug. 
14, 1928. Serial No. 299,619. 1 Claim. (Cl. 221—60.) 

In combination a container having a closed neck 
with one side of its top beveled and with its opposite 
side curved along its vertical plane, said beveled sur- 
face being provided with a discharge opening com- 
municating with the interior of the container, said 
neck also having grooves formed at its remaining sides 
and inclined downwardly at their ends adjacent the 
curved side of the neck, a flange extending partly 
about the sides of the neck and terminating at the 
inner ends of said grooves, a cap seated upon the 
neck shaped complementary with the top thereof and 
having a pair of inturned flanged sections formed at 
its opposite sides and slidably disposed throughout the 
length of said grooves and cooperating to provide 
limited movement of the cap upon said neck and 
means carried by said can engageable with the flange 
portion of the neck for releasably securing the cap in 
position thereon. 

1,762,978. 3'-Amino-4'- Alkyl Ethers of Ortho 
Benzoyl Benzoic Acid and the Process of Making Same. 
Ivan Gubelmann, Henry J. Weiland, and Otto Stall- 
mann, South Milwaukee, Wis., assignors to the New- 
port Company, Carrollville, Wis., a Corporation of 
Delaware. Filed June 28, 1926. Serial No. 119,248. 
3 Claims. (Cl. 260—64.) 

1. The process of preparing 3’-amino-4’-alkyl ether- 
ortho-benzoyl-benzoic acid, which comprises reducing 
3'-nitro 4’-alkyl ether-ortho-benzoyl benzoic acid by 
means of a metal and an acid adapted to react with 
said metal to form nascent hydrogen, separating the 
metallic sludge and adjusting the solution to weak 
acidity toward methyl red and filtering off the product. 

1,763,451. Treating Glycerin. Hermann Weber, 
Reisholz, near Dusseldorf, and Fernando Niemeyer, 
Holthausen, near Dusseldorf, Germany. Filed Jan. 12, 
1927. Serial No. 160,767, and in Germany Jan. 26, 
1926. 4 Claims. (Cl. 260—156.5.) 
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1. The process of treating glycerin, which consists 
in heating glycerin for from two to six hours at 
about 220 to 240 degrees centigrade with alkali metal 
silicates. 

1,764,009. Sectional Soap Cake and Method of 
Making Same. Spencer D. Embree, Elizabeth, N. J. 
Filed Apr. 17, 1926. Serial No. 102,666. 2 Claims. 
(Cl. 87—23.) 

1. The method of making a sectional cake of soap 
which consists in positioning a plug member of soap 
and of predetermined size and shape in a recess formed 
in a cake member also of soap, said recess being of 
a depth of not substantially less than half that of 
the cake member and substantially the entire area of 
the soap directly below the recess comprising homo- 
geneously worked soap, then successively compressing 
first the plug and then compressing the plug and 
cake jointly while effecting rubbing engagement there- 
between in order to upset and deform the respective 
side walls of the cake and plug and thus effectively 
interlock said plug and cake and prevent the accidental 
displacement of the plug during a washing operation. 

1,764,452. Container for Lip Sticks and the Like. 
Andre Janer, Flushing, N. Y., assignor to The A. J. 
& K. Company, Incorporated, New York, N. Y., a Cor- 
poration of New York. Filed Aug. 24, 1927. Serial 
No. 215,233. 3 Claims. (Cl. 206—56.) 

1. A container for material in stick form, compris- 
ing a casing internally threaded and provided near its 
inner end with an annular groove, a follower for 
engaging said stick and having external threads for 
engagement with the internal threads of the casing, 
and a feeding device for advancing the follower in 
the casing and having a portion for slidably inter- 
locking with said follower and a second portion con- 
nected to the first portion and projecting from the 
casing for turning the feeding device, said feeding 
device having an annular groove therein opposite the 
groove in the casing, and a locking ring adapted to 
seat in said grooves for holding the feeding device 
against longitudinal movement in the casing and per- 
mitting turning of the feeding device to operate the 
follower. 

1,764,693. Salvatore 
1929. Serial 


Perfume-Vending Machine. 
Schiano, Brooklyn, N. Y. Filed June 27, 
No. 374,042. 8 Claims. (Cl. 194—53.) 

1. In a coin-controlled perfume vending machine, a 
manually operable crank, means for connecting the 
crank to a dispensing mechanism, and coin-controlled 
locking means normally preventing operation of said 
crank comprising a movable pivot on the dispensing 
mechanism, a locking lever on said pivot, means for 
operatively connecting the crank to the pivot for 
moving said pivot, means arranged in the path of the 
lever for preventing movement of the pivot until the 
lever is released by a coin, and means for maintaining 
the lever out of engagement with the lever movement- 
preventing means during movement in one direction 
after said lever has been released. 

1,764,866. Production of Soap Threads. Arthur 
Herbert Charlton, Brentford, England, assignor of 
one-half to T. B. Rowe and Company, Limited, Brent- 
ford, England. Filed Nov. 1, 1926. Serial No. 145,623, 
and in Great Britain Nov. 24, 1925. 1 Claim. (Cl. 
87—16.) 

Process of producing filaments of soap from hot 
liquid soap of a temperature at which soap is usually 
taken from the boiling pan and of materials which 
readily solidify upon cooling, which comprises passing 
such hot soap through a conduit and forcing same 
through a fine orifice into a cooling atmosphere the 
soap being continuously cooled by radiation during its 
passage through such conduit. 

1,764,973. Closure for Containers. Grayston L. 
Ohmart, Detroit, Mich. Filed Apr. 23, 1928. Serial 
No. 272,068. 9 Claims. (Cl. 221—60.) 

1. A closure for collapsible tubes or the like, com- 
prising a member having a discharge opening, a cap 
mounted on said member and having a discharge open- 
ing, said member and cap being secured together for 
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relative movement so that the openings may be aligned 
or disaligned, and an insert of compressible material 
between the member and the cap and extending en- 
tirely around said member, and which is held under 
compression to seal the closure, said insert having an 
opening for alignment with the first ‘mentioned 
openings. 

1,765,033. Vanity Case. Walter F. Shelgren, Brad- 
ford, Pa. Filed May 15, 1929. Serial No. 363,339. 
3 Claims. (Cl. 182—83.) 

1. In a vanity case having a powder container, an 
endless powder conveyor movably arranged in the con- 
tainer and being capable of carrying powder from 
the container to a point where it may be removed from 
the conveyor, said conveyor comprising a strip of flex- 
ible material and fastening means securing the ends 
of the strip together, said fastening means being pro- 
vided with a channel-like groove in its upper surface 
in which a finger or other instrument may be inserted 
for shifting the belt. 

1,765,128. Closure for Toothpaste Tubes. 
Conover, Newburgh, N. Y. Filed June 7, 1929. Serial 
No. 369,148. 5 Claims. (Cl. 221—60.) 

1. A closure for toothpaste tubes, including means 
for forming a chamber at the top of the neck of the 
tube. A discharge pipe extending through said cham- 
ber, a closure disk movably mounted on said neck and 
formed with an opening adapted to be brought into 
registry with said discharge pipe, and means in said 
chamber surrounding said pipe and presenting a lubri- 
cant for preventing the disk from adhering to the pipe. 


1,765,281. Dispensing Tube. Frederick L. MacDon- 
ald, Waltham, Mass. Filed Mar. 14, 1928. Serial No. 
261,633. 2 Claims. (Cl. 221—60.) 

1. A dispensing tube comprising a container hav- 
ing a tubular rigid neck provided with an outlet, 
tubular elastic closure device revolubly mounted upon 
the exterior of said neck and having a discharge-slit 
the edges of which automatically close together, said 
closure device being stretched on the neck to thereby 
have a frictional fit thereon to thus hold the tubular 
closure device after it is adjusted to the points desired 
on the neck, said slit being so located that in one posi- 
tion of angular adjustment of the closure device it 
will register with said outlet to permit discharge of 
the container contents through the outlet and slit, 
and in another adjustment of the closure device it will 
be out of register with said outlet whereby the un- 
slitted portion of the closure device seals the outlet. 


1,765,620. Production of Menthol. Walter Schoeller, 
Berlin-Charlottenburg, Hans Jordan, Berlin-Steglitz, 
and Reinhard Clerc, Berlin, Germany, assignors to 
Schering-Kahlbaum A.-G., Berlin, Germany. Filed 
June 22, 1928. Serial No. 287,637, and in Germany 
July 14, 1927. 4 Claims. (Cl. 260—153.) 

1. The process of producing alkylcyclohexanols 
comprising heating a  dihydroxydiphenylmethane- 
derivative in a hydrogen atmosphere at a temperature 
from about 150° C. to 280° C. in the presence of a 
hydrogenation catalyst and of a contact mass having 
a high porosity until no further hydrogen is taken up. 


Claude A. 


1,765,726. Vanity Case. 
dence, R. I. Filed Sept. 19, 1927. 
1 Claim. (Cl. 20—31.) 

A hinged container comprising concavo-convex top 
and bottom casing members proportioned to overlie 
one another when the container is closed, a _ single 
annular hinge ring affixed to said bottom member and 
presenting an inner wall against which the edge of 
the top member is adapted to abut when the con- 
tainer is closed, said wall extending outwardly of the 
container as a downwardly and outwardly inclined 
portion following the general curvature of the top 
member and substantially co-planar therewith and ter- 
minating at the edge of the bottom member in a sharply 
bent downwardly and rearwardly inclined attaching 
portion overlapping said bottom member, and a hinge 
disposed interiorly of said container and anchored to 
said ring and to said top member respectively. 


Fritz R. Johnson, Provi- 
Serial No. 220,377. 
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1,765,899. Nonalcoholic 
Avlon, Schenectady, N. Y. 
No. 18,063. 5 Claims. (Cl. 99—11.) 

1. A syrup or base for the preparation of soft 
drinks comprising an infusion prepared by the cold 
extraction of unroasted and unfermented St. John’s- 
bread in water. 

5. In the art of compounding non-alcoholic bever- 
ages, the step of extracting the bouquet of unroasted, 
unfermented carob fruit with cold aqueous solvent. 


1,766,478. Toilet Article. Harry M. Baker, Wil- 
kinsburg, and John R. Gier, Jr., Pittsburgh, Pa. Filed 
July 18, 1927. Serial No. 206,622. 2 Claims. (Cl. 
224—28.) 

1. Ina device of the character described, a resilient 
flexible element looped upon itself to provide parallel 
portions normally retained in parallelism and clamp- 
ing engagement with the hand of a person by the 
natural inherent resiliency of said element, one of said 
parallel portions being adapted to be secured to an 
article to be worn on the hand of a person, a strap, 
hooked means secured to one end of said strap and 
being adapted to be detachably secured with the free 
end of one of said parallel portions, and means for 
adjustably securing the opposite end of said strap to 
the other parallel portion. 


1,766,990. Lip Stick. Samuel Freeman, 
N. Y. Filed Apr. 24, 1929. 
Claims. (Cl. 182—79.) 

1. In combination, a lipstick container in which a 
lipstick snugly fits, said container having a metal cover 
whose outer end surface is polished to act as a mirror. 

1,767,041. Castor-Oil Soap and Process of Making 
Castor-Oil Soap. Wyly M. Billing, Cincinnati, Ohio, 
assignor to The Wm. S. Merrell Company, Cincinnati, 
Ohio, a Corporation of Ohio. Filed Apr. 14, 1926. 
Serial No. 102,078. 5 Claims. (Cl. 87—16.) 

5. As a new article of manufacture a concentrated 
castor oil soap solution rendered clear, non-solvent 
upon glass and freely soluble in water by the presence 
of an excess of free fatty acid of castor oil. 

1,767,345. Detergent. Benjamin F. 
onne, N. J., assignor to Standard Oil 
Company, a Corporation of Delaware. Filed May 21, 
1923. Serial No. 640,550. 2 Claims. (Cl. 87—5.) 

2. A detergent comprising about 25% by weight of 
an alkali-metal sulphonate derived from sludge of 
mineral oils treated by concentrated sulphuric acid, 
about 25% of cocoanut oil soap and about 50% water. 

1,767,567. Make-up Case. Louis B. Weil, Chicago, 
Ill., assignor to Pierre Dumonde, Inc., Chicago, IIl. 
Filed Nov. 21, 1928. Serial No. 320,776. 11 Claims. 
(Cl. 182—83.) 

1. In a make-up case, a pair of members hinged 
together and having upstanding edges fitting one with- 
in the other, a perforated plate disposed in one of 
the members, a plurality of rouge pans fitting remov- 
ably in the perforations of the plate, shallow pans 
forming separate compartments together substantially 
filling the other case member, one of the pans terminat- 
ing short of the hinge between the members, a mirror 
hinged to the pan adjacent the hinge between the 
members and adapted to cover the pans and support 
them from the rouge pans in the other member when 
the case is closed. 


1,768,203. 


Beverage. Theodore P. 
Filed Mar. 24, 1925. Serial 


few York, 


639. 3 


e 
ty 


Serial No. 35 


Carver, Bay- 
Development 


Lessing 


Special Package for Compacts. 
Serial 


L. Kole, Milwaukee, Wis. Filed Jan. 12, 1929. 
No. 332,550. 5 Claims. (Cl. 206—65.) 

1. A special package for rouge and face powder 
compacts, comprising tubular cardboard or similar cas- 
ing elements open at the end and of appropriate size 
to provide a narrow channel between the longitudinal 
free edges of same, a flexible hinge element hingedly 
connecting the aforesaid casing elements along adjacent 
longitudinal edges, a cord secured to one of the casing 
elements near one end thereof and extending around 
the end of the container and longitudinally in the 
channel above described and around the other end of 
the container, and a cord binding strip of paper affixed 
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to the package and extending around both ends of 
the container and along one side thereof and concealing 
all but the ends of the cord, said paper strip permitting 
of the package being opened by merely pulling the 
cord sufficiently to tear the paper strip. 

1,768,257. Method of Producing Thymol. Hans 
Jordan, Berlin-Steglitz, Germany, assignor to the 
Firm: Chemische Fabrik auf Actien vorm. E. Scher- 
ing, Berlin, Germany. Filed Aug. 15, 1927. Serial No. 
213,201, and in Germany Aug. 16, 1926. 7 Claims. 
(Cl. 260—154.) 

1. The process of producing thymol and its isomers 
and homologues comprising treating a product of con- 
densation produced in the presence of an acidic con- 
densing agent of an alkyl phenol and an aliphatic 
ketone at elevated temperature in the presence of a 
hydrogenation catalyst and a phenolate body with 
hydrogen, until four hydrogen atoms have entered into 
combination. 

1,768,986. Cap for Collapsible Tubes. Marion D. 
Judkins, Los Angeles, Calif. Filed Apr. 24, 1928. 
Serial No. 272,364. 1 Claim. (Cl. 221—60.) 

In combination with a collapsible tube and cap 
therefor, an anchor having a swinging connection with 
the tube and a swivel connection with the cap ata 
central point on the top of the latter, the cap being 
conical interiorly and terminating at its apex in an 
opening, the anchor at the point remote from the point 
of connection with the tube extending through said 
opening and being formed with a spiral abutting the 
under face of the cap, and a ductile filler inserted in 
the cap below said spiral, the filler being in the form 
of a cone snugly fitting the cap interiorly with its 
apex extending upwardly into the apex of the cap. 

1,769,748. Device for Spraying Cosmetics and Other 
Liquids. Yilli Minnich, Hamburg, Germany, assignor 
to Kroger & Co., Altona-Bahrenfeld, Germany. Filed 
July 26, 1928. Serial No. 295,605, and in Germany 
Aug. 31, 1927. 4 Claims. (Cl. 299—1.) 

1. A device of the class described, comprising a 
hollow cork formed at its upper end with an enlarged 
chamber with one wall thereof provided with an open- 
ing, a comb secured to the chamber wall and extending 
across said opening, the free ends of the teeth of the 
comb extending beyond the face of the chamber wall 
and adapted to be flexed to spray liquid adhering to 
= a and means for supplying the chamber with 
iquid. 


El Salvador’s Soap Perfumery and Cosmetics 
Imports 


Perfumed soap forms the largest item in El Sal- 
vador’s soap imports since there is no local competition 
as in the case of laundry soaps. Germany holds nearly 
50 per cent of El Salvador’s total imports of toilet 
and fancy soaps, America’s share being only 16 per 
cent. 

Perfumery and cosmetics have a varying demand in 
this country due largely to the price of coffee. One 
reason perhaps for the present decline is that most of 
the shops are overstocked. Perfumes and cosmetics 
are sold throughout the Republic and most small shops 
carry light supplies. America’s percentage is approxi- 
mately 13 per cent, France leading the trade, while 
Germany’s share is increasing. The United States 
finds it difficult to compete since products from France 
pay a duty of $0.36 a kilo, gross weight, including 
surtaxes, and commodities from America pay from 
$0.68 to $1.00 a kilo. Notwithstanding, exports of 
fancy soaps, perfumes, and other toilet preparations 
from the United States to El Salvador during the past 
three years were valued at $29,000, $43,000, and 
$35,000.— (Consul A. E. Carleton, San Salvador). 
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Grasse Report tor July 


From Our Own Correspondent 


HE months that have have not brought 
about any appreciable change in the general con- 
dition of market. One might have expected a 


revival in business during May and June, such a revival 


passed 
our 
during this period being traditional, but, alas, traditions 


The situation is still calm to 
of desperation. Prices 


also go by the board. 
the 
with the exception of 


point remain stationary, 
prices on products of rose and 
orange and the demand is weak. 

As far as the weather is concerned, we have had a 
occurrence in 


even a 


which is a 
high 


cold and rainy spring, 
districts. On the 
few late snowfalls which brought about a drop in the 


rare 


our lands there were 


temperature. As a result, the perfume plants have 


undergone a period of arrested growth and the crops 


of orange and rose flowers, which we forecast as going 
to be retarded 


We passed, practically without transition, from winter 


precocious, have been considerably. 


day: 
which 


having very hot 
Also the jasmin 


has started to bud everywhere 


to summer and we 


with 


are now 


some beneficial storms. 
is showing a healthy 
vegetation and, on the mountains, the lavender presents 


a beautiful appearance. 


Orange 


The crop has come up practically to what we foresaw 


it to be in our eariier reports. The price of 10.60 
frs. per kilo, goods delivered at factory, has been main- 
tained and the the 
products are set in the neighborhood of 10,000 frs. per 
kilo for oil of 12,000 francs for the ab- 
solute. The take into account the 


reduced production of last year and the poor yield in 


mean prices for manufactured 


neroli, and 
prices, of course, 
oil has not permitted stocks to be replenished in part. 
Whereas the 


mediately after production had been finished, the con- 


essence of neroli was in demand im- 


demand at the 


Rose 


As we likewise pointed out, the crop has been greatly 


crete is in less present time. 


deficient. In certain sections the sum total of harvest- 


ings was more than 30 per cent less than normal. 


The price, set at frs. 3.50 per kilo, as against 5.35 in 


1929, has been maintained by everybody. This price, 
although unsatisfactory to the producers, takes into 
Stocks of rose 


requirement in thc 


account the present business situation. 
the 
perfumery trade contribute to the decline of the prices. 
the 
kilo, which makes it very attractive. 

On this basis the absolute advantageously replaces 
the Bulgarian otto of the 


which, contrary to all expectations, will be put on the 


products are large and scant 


Concréte can be had on basis of 3,500 frs. per 


rose, new production of 


market without any change in price. In fact, no rea- 
sonable agreement could be made to establish the price 
of the flowers, 
end of 1929, 


crop is 


which price was definitely set at the 
that is to say at 22 Levas per kilo. The 
the district of 


announced to be deficient in 


Kazanlik, but does this news which has not as yet 
been verified by us _ not the 
price of the flower? 


account for excessive 

Our market will receive without enthusiasm the price 
of 22,000 frs. which appears to be scheduled to be 
quoted for the new otto and we may expect that the 
buyers will be reluctant to pay this price, the almost 
complete standstill in business frustrating the best 
intentions. 


Reseda 


This flower has been real crisis for 


a number of years, the perfumery trade having for- 
saken it and more. The producers as well do 
not undertake the cultivation of this flower unless they 


undergoing a 
more 


can be assured that the crop can be disposed of by 
them. This year the plantations have suffered sudden 
changes in temperature during May and 


production will be substantially curtailed. 


June and 


Genet 
This flower which is very abundant throughout the 
province is unfortunately little treated in our plants. 
However, it is being harvested this year in quite large 
quantities which would lead one to assume that there 
will be some demands for products obtained through 
volatile solvents. 


Various Essential Oils 

These products are still without any marked busi- 
ness activity and there are but few changes to be re- 
ported, except in rose and orange products, as we have 
stated in the heading concerning these crops. 

Lavender which had a rather strong trend towards 
firmness in the large purchases effected in May has 
reacted somewhat and good qualities of 38-40 per cent 
can be had again at 140 frs. kilo. The stocks 
at the distillers have been lightened considerably but 
in spite of this when the demand comes there will still 
sufficient stock which the 
prices of the flowers from soaring. 

In petitgrain 


per 


be a unsold will prevent 
requirements reduced and inas- 
much as the crop looms up as plentiful, prices are 
The oil, 
kilo last 


frs. per 


are 


already recording a decline of 40 per cent. 
which still 1,100 frs. 
being offered at 600 to 


the price of was per 


month, is 700 
kilo. 

The production of clary sage will be about the same 
as that of last shall not the 
high prices again that have prevailed before on this 
oil. 
plies at no advance in prices according to the present 
outlook. 


now 


year, but we see same 


The consumers will be able to secure ample sup- 


Valuable Reference Resource 


A. Gosenheim, Jr., Manufacturing and Perfume Chemist 
I keep each and every one of the copies of this review 


as a valuable reference resource in my business. 
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Synthetics and Derivatives 


HE market has been quiet with demand limited 
7 principally to small quantities. Some of the bulk 
items for the soap trade have been moving fairly well 
but the inquiry for the finer products and those selling 
at higher prices has been rather poor throughout the 
Sellers have not generally altered their sched- 
ules much in the face of this quiet business. Shading 
of a few real has been noted in 
numerous items through the list, but both makers and 
importers have held their open quotations in line in 
the face of demand which was no better than fair. 


period. 


cents on business 


An encouraging feature has been the large number 
of sample or small lot orders which have come through 
during the early summer. In most directions it is 
believed that this forecasts heavier buying early in the 
autumn with prospects of excellent business. This is 
also partly borne out by the fact that stocks of finished 
goods in the hands of retailers are known to be small 
while buying of toilet goods has not dropped off much 
on the dullness of general business. The result, it is 
anticipated, will be heavier purchasing from manu- 
facturers in the near future and a corresponding in- 
crease in manufacturing and in the purchase of raw 
materials. 

Anethol is a bit lower and still easy owing to the 
weaker tone of the market for the raw material. A 
drop in citronella oil has eased the market for geraniol 
quite sharply and some low prices on good qualities of 
this product are reported. In general, open quotations 
have not been altered but it is reported that one or 
two fair inquiries for soap making have been taken 
care of at reductions in the currently quoted levels. 

The inquiry for artificial musk is fairly good and is 
being filled at full prices according to the maker’s 
report. The importers are unable to operate at the 
moment and while one or two shipments of imported 
came in two months back, they have long since been 
absorbed by consumption. Rhodinol and phenyl ethyl 
alcohol are in fair and neither can be 
sidered weak. 


request con- 

Menthol is steady in importers’ hands and the Japa- 
nese market 
concessions, 


is holding. Occasional lots come out at 
being largely 
Thymol is none too firm. 


merchandise. 
Amyl cinnamic aldehyde is 
firmer with competition not quite so much in evidence. 


distressed 


Vanillin is moving in fair volume but there is still 
talk of lower prices to come. Coumarin is somewhat 
unsettled by resale offerings in the spot market. Ethyl 
vanillin is in fair demand but is keenly competitive 
and not, according to sellers, a profitable 
present price levels. 


item at 


PERFUMER & ESSENTIAL OIL REVIEW 


Essential Oils 
USINESS has continued to drag during the period 
under review and the market is not in very good 
shape from the standpoint of the sellers. The gradual 
decline of prices all along the line has had the reverse 
of the anticipated effect of bringing buyers into the 
market. They are apparently afraid to purchase for 


more than current 


needs regardless of the fact that 
the time to buy oils as well as other things is when 
no one else wants them. 

The decline in prices has not been severe during the 
month, but there has been a steady drop in values 
which has covered practically the entire list of oils and 
has carried to some extent into other groups as well. 
The bottom would seem to have been reached in some 
materials which are priced at levels well below those 
generally considered normal. 
tinues and 


However, shading con- 
keen competition and an 
urgent need for cash in some quarters are still having 
their effect. 


anxiety to sell, 


Floral products have been generally inactive during 
the month. The trade has watched the rose situation 
closely but when it was found that prices would be no 
lower than those of last 
interest speedily 


rose is not an 


and 
went in 
attractive 


year might be a little 
other directions. 
item in America at 
present prices and 22 levas for flowers as against 20 


higher, 
Otto of 


last year can only mean some further curtailment in a 
market which can ill afford it. Rose business will re- 
cover in the United States only when levels fairly 
reached. Meanwhile the use of sub- 
stitutes and other odor bases is rapidly increasing and 
becoming more strongly entrenched in the minds and 
activities of the American perfumers. 

Orange flower conditions will not be as bad as antici- 
pated. 


reasonable are 


There has been a very fair short crop this year 
and there may well be enough to take care of the bulk 
of the demand at unchanged price levels. Jasmin is 
as yet an unknown quantity. The minor crops seem to 
have been well produced in Grasse 
change in values is to be expected. 


and no material 

Weakness has continued in citrus oils in spite of the 
hot weather and a growing demand in consequence. 
Demand has been good but supplies have been equally 
ebundant and the growing competition of American 
orange and lemon. is being felt by the importers al- 
though many of them dislike to admit the stern reality. 
Both lemon and lower than a month 
and import cables are none too firm on them. 
mot is very dull. 


orange are ago 


Berga- 

For really high quality, good prices 

must be paid but for oil of somewhat lower excellence, 

buyers may almost name their own prices. 
(Continued on Page 340) 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers. but 


are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 
Cc 


ESSENTIAL OILS 


Almond Bitter, per lb. $2.75@ 
m f+ ma 3.15@ 
Sweet .60@ 
Apricot Kernel .... 35@ 

Amber, crude 20@ 
rectified .60@ 

Ambrette, oz. 46.00@ 

Ampyris balsamifera.. 2.20@ 

Angelica Root 32.00@ 
seed 28.00@ 

Anise, tech. 85@ 
Lead free, U. § I92@ 

Araucaria 1.75@ 

Aspic (spike) Spanish 1.15@ 
French 1.40@ 

Balsam Tolu, per oz. 4.25@ 

Balsam Peru 6.00@ 

Basil 50.00@ 

Bay, Porto Rico 2.25@ 
West Indies 2.25@ 

Bergamot 2.60@ 

Birch, sweet N. C.... 1.90@ 
Penn. and Conn... 4.00@ 

Birchtar, crude 15@ 

Birchtar, rectified .60@ 

Bois de Rose 1.25@ 

Cade, U. 320@ 

Cajeput, Native 1.00@ 

Calamus 3.80@ 

Camphor, “white” ... -25@ 
sassafrassy .. .... .23@ 

Cananga, Java native. 2.65@ 
rectified 3.35@ 

Caraway Seed, 
fied 

Cardamon, Ceylon ... 

Cascarilla 

Cassia, 80@85 per cent 
rectified, U.S. P... 

Cedar Leaf 

Cedar Wood 

Cedrat 

Celery 

Chamomile 

Cherry laurel 

Cinnamon, Ceylon ... 

Cinnamon, Leaf 

Citronella, Ceylon ... 
Java 

Cloves Zanzibar 

‘ognac 

‘opaiba 

‘oriander 

‘roton 

‘ubebs 

yumin 

Suracao peels 

Surcuma 

Cypress 

Dillseed 

Elemi 

Erigeron 

Estragon 

Eucalyptus Aus. 

Co. 3. 

Fennel, Sweet 

Galbanum 

Galangal 

Geranium, 
gerian 
Bourbon 
Spanish 


recti- 

1.85@ 
35.00@ 
65.00@ 


1.50@ 
1.35@ 
4A6@ 
4.15@ 
8.00@ 
3.50@ 
12.00@ 
11.50@ 
1.75@ 
58@ 
.65@ 
1.90@ 
22.00@ 
.65@ 
5.75@ 
4.00@ 
3.30@ 
7.50@ 
5.25@ 
3.00@ 
5.15@ 
4.25@ 
1.65@ 
1.65@ 
38.00@ 


SOR RRA 


26.00@ 
24.00@ 
Rose, 


16.00@ 


Nominal 


1.65 
1.65 


52 


10.00 
5.00 


15.00 
2.00 
.62 
15 
2.10 
28.00 
80 
6.00 
Nom. 
3.50 
8.00 


6.00 


1.80 


Geranium, cont. 
Turkish (Palma 
Rosa) 
Ginger 
Gingergrass 
Grape Fruit 
Guaiae (Wood) 
Hemlock 
Hops 
Horsemint 
Hyssop 
Juniper Berries, recti- 
fied 
Juniper Wood 
Laurel 
Lavender, 
u. &. FP. 
Garden 
Lemon Italian 
Calif. 
Lemongrass 
Limes, distilled 
expressed 
Linaloe 
Lovage 
Mace, distilled 
Mandarin 
Marjoram 
Melissa 
Mirbane 
Mustard, genuine 
artificial 
Myrrh 10.00@ 
Myrtle 4.00@ 
Neroli, Bigarade, pure170.00@215.00 
Petale, extra ...... 200.00 @ 250.00 
Niaouli 3.60@ 
Nutmeg -70@ 
Olibanum .50@ 
Orange, bitter 2.90@ 
sweet, W. Indian.. 2.70@ 
Italian -75@ 
Spanish 3.20@ 
oo a 3.00@ 
dist. 1.70@ 
Origanum, imitation . 50@ 
Orris Root, concrete 
domestic 7.00@ 
foreign 7.00@ 
Orris Root, absolute 
(0z.) 90.00@100.00 
Orris Liquid 22.00@ 28.00 
Parsley 9.25@ 
Patchouli 6.00@ 6.30 
Pennyroyal, American 2.00@ 2.25 
French .20@ 
Pepper, black .25@ 
Peppermint, natural. 2.90@ 
redistilled 3.20@ 
Petitgrain, So. Amer. .70@ 
French 5.50@ 
Pimento 3.00@ 
Pine cones 3.75@ 
Pine needle, Siberia. . .71@ 
Pinus Sylvestris 2.00@ 
Pumilionis 2.55@ 
Rhodium, imitation.. 2.00@ 4.50 
Rose, Bulgaria. .(o0z.) 17.50@ 25.00 
Rosemary, French... .55@ .60 
Spanish .38@ 43 
Rue 3.15@ 
3.00@ 
135.00@ Nom. 


3.20@ 
5.90@ 
3.20@ 
6.00@ 
2.85@ 
1.20@ 
10.00@ 
4.25@ 
24.00@ 


14.00 


2.50 

.62 

15.00@ 
32.00@ 
2.60@ 
50@ 
1.30@ 
.20@ 
-68@ 
.00@ 
9.00@ 
2.25@ 
7.50@ 
.70@ 
3.75@ 
».25@ 
5.00@ 
15@ 
10.00@ 12.00 
180@ 2.00 


English 
we See 4.75 
55 
1.65 
1.50 
72 
8.00 
22.50 
2.40 


9.00 


3.10 
3.35 
1.90 
7.00 


Orr 


0.40 


.80 


Sandalwood, East In- 
dia 
Australia 
Sassafras, natural... . 
artificial 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Styrax 
Tansy 
Thuja 
Thyme, red 
White 
Valerian 
Verbena 
Vetivert, Bourbon.... 
Java 
East Indian 
Wine, heavy 
Wintergreen, 
ern 
Penn. and Conn... 
Wormseed 3.00@ 
Wormwood 10.50@ 
Ylang-Ylang, Manila. 30.00@ 
Bourbon 8.00@ 
TERPENELESS OILS 
5.75@ 
11.00@ 
5.25@ 


9.00 
6.00 
2.00 

37 
2.75 


11.50@ 13.00 
4.25@ 
1.20@ 

12.00@ 
4.00@ 
1.75@ 
1.00@ 
1.10@ 

10.50@ 
3.75@ 
6.25@ 

10.00@ 

30.00@ 
1.80@ 

South- 


7.75@ 


Bergamot 
Clove 
Coriander 
Geranium 
Lavender 
Lemon 
Lime, Ex. 
Orange, sweet 
bitter 
Petitgrain 
Rosemary 
Sage, Clary 
Vetivert, Java 35.00@ 
Ylang-Ylang 28.00@ 


OLEO-RESINS 


2.50@ 


13.50 
10.00@ 
10.50@ 
60.00@ 
85.00@ 100.00 
110.00@125.00 
5.75@ 6.50 
2.50@ 3.75 
90.00@ 


18.00 


35.00 


Benzoin 5.00 
Capsicum, 
VIII 3.60@ 
Alcoholic 3.50@ 
Cubeb 3.25@ 
Ginger, U. 3.00@ 
Alcoholic 3.25@ 
Malefern 2.00@ 
Oak Moss 15.00@ 
Olibanum 3.25@ 
Orris 17.00@ 
Patchouli 16.50@ 
Pepper, black 4.00@ 
Sandalwood 16.00@ 
Vanilla 6.75@ 
LIQUID ABSOLUTES 
Cassie 105.00@120.00 
Jasmin 160.00@175.00 
Jonquil 140.00@160.00 
Orange Flower ..... 210.00 @ 235.00 
Reseda 
Rose 85.00 @ 100.00 
Tuberose 110.00@125.00 
Violet leaves ........ 95.00 @110.00 


CONCRETES 
70.00@ 85.00 
70.00@ 85.00 


4.60 
2.50 
15.50 


28.00 
18.00 
4.60 


Cassie 
Jasmin 





notice) 


9.00 
6.00 
2.00 
OT 
2.75 
13.00 
4.40 


3.35 
11.50 
32.00 
11.00 


6.00 


13.50 
@ 18.00 


@ 
@100.00 
@ 125.00 
@ 6.50 
@ 3.75 
@ 
a 


35.00 


5.00 


4.60 
2.50 
15.50 


28.00 
18.00 
4.60 
8.75 

'S 
@ 120.00 
@175.00 
@ 160.00 
@ 235.00 
@ 290.00 
@ 100.00 
@ 125.00 


@110.00 


@ 95.00 
@ 85.00 
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Jonquil 

Orange Flower 
Reseda 

Rose 

Tuberose 

Violet leaves 


80.00@ 90.00 
100.00@120.00 
70.00@ 85.00 
60.00@ 75.00 
65.00@ 80.00 
70.00@ 85.00 


DERIVATIVES AND 
CHEMICALS 


2.00@ 
3.50@ 


Acetaldehyde 50%... 
Acetophenone 
Acetyl Iso-eugenol 9.00@ 
Alcohol C 8 20.00@ 40.00 
C9 60.00@ 70.00 
27.00@ 35.00 
45.00@ 60.00 
ae wt ueerunoewn 45.00@ 60.00 
Aldehyde C 8........ 55.00@ 
Cc.9 80.00@140.00 
( 50.00@ 82.00 
C 72.00@ 77.00 
ie} 
( 


4.00 


75.00@105.00 
35.00 
40.00 
1.00 
1.75 


15.00@ 
15.00@ 
85@ 
1.25@ 
2.50@ 


C 16 (so-called)... 
Amyl Acetate 
Amy! Butyrate 
Amy! Cinnamate ‘ 
Amy! Cinnamic Alde- 
hyde 
Amyl Formate 
Amy] Phenyl Acet... 
Amy! Salicylate, dom. 1.15@ 
foreign 1.65@ 
Amyl Valerate ....... 3.00@ 
Anethol 1.60@ 


5.00@ 
1.70@ 
5.00@ 


eons 
eo Cl 
oro 


Anisic Aldehyde, dom. 3.85@ 
3.85@ 


foreign 4.15 
Benzaldehyde, U. 

a Wis. ae ain eistecas 
Benzophenone 
Benzylidenacetone ... 
Benzyl Acetate, dom.. 

foreign 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate .... 
Benzyl Cinnamate ... 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Butyl Cinnamic Alde- 

hyde 
Butyl Propionate 
Butraldehyde 
Carvene 
Carvol 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde .. 
Cinnamyl Acetate 
Cinnamy! Butyrate .. 
Cinnamyl Formate .. 
Citral C. P. 
Citronellal 
Citronellol, dom. 
foreign 
Citronellyl Acetate .. 
Coumarin 
Cuminic Aldehyde ... 
Dibutylphthalate 
Diethylphthalate 
Dimethyl Anthrani- 

late 6.25@ 
Dimethyl Hydroqui- 

none .. 
Dimethylphthalate 


1.90 

5.50 

4.00 
1.00@ 
1.00@ 
1.40@ 
1.05@ 
5.50@ 
7.00@ 9.00 
3.35@ 3.60 
18.00@ 27.00 
2.00@ 5.50 
2.65@ 3.00 
2.60@ 3.35 
4.75@ 
.60@ 


1.65 
2.25 
2.00 
6.25 


5.00@ 
2.00@ 
12.00@ 
1.15@ 
3.75@ 
4.00@ 
3.45@ 4.00 
2.75@ 4.25 
10.00@ 12.00 
12.00@ 14.00 
13.00@ 
2.75@ 
2.85@ 
3.75@ 4.00 
3.75@ 5.00 
6.00@ 10.00 
4.00@ 

62.00@ 

30@ ~=-.36 
32@ 37 


4.25 


3.00 


3.25 


7.00 


6.00 
65@ 


Diphenylmethane 
Diphenyloxide 
Ethyl Acetate 
Ethyl Anthranilate .. 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate .... 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
foreign 
Geraniol, dom. 
foreign 
Geranyl Acetate 
Geranyl Butyrate ... 
Geranyl Formate 
Heliotropin, dom. 
foreign 
Hydratropic Aldehyde 
Hydroxycitronellal 
Indol. C. P. ....(0z.) 
Iso-borneol 
Iso-bornyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate .. 
Iso-eugenol, dom. .... 
foreign 
Iso-safrol 
Linalool 
Linalyl-Acetate 90%. 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone. 
Methyl Anthranilate. 
foreign 
Methyl Benzoate .... 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone ... 
Methyl Heptine Carb. 
Methyl Iso-eugenol .. 
Methyl Octine Carb.. 
Methyl Paracresol 


Methyl Phenylacetate. 


Methyl Salicylate ... 
Musk Ambrette 
Keton 
Xylene 
Nerolin (ethyl ester) . 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate .. 
Paracresol Methyl 
Ether 
Paracresol Phenyl Ac- 
etate 
Phenylactaldehyde 
50% 
imported 
100% 
Phenylacetic Acid 
Phenylethyl Acetate . 
Phenylethyl Alcohol 
dom. 
imported 
Phenylethyl Butyrate 
Phenylethyl Formate. 
Phenylethyl Propio- 
nate 
Phenylethyl Valerate 
Phenylpropyl Acetate 
Phenylpropyl Alcohol 
Phenylpropyl Alde- 
hyde 
Rhodinol, dom. ...... 
foreign 


1.75@ 
1.20@ 

50@ 
5.50@ 
1.80@ 
2.00@ 
3.50@ 
1.00@ 
2.00@ 
2.10@ 


18.00@ : 


1.00@ 
3.60@ 
3.50@ 
2.00@ 
2.10@ 
2.90@ 
10.50@ 
7.00@ 
2.10@ 
2.50@ 
25.00@ 
5.50@ 
3.10@ 
2.30@ 
3.25@ 
2.75@ 
3.00@ 
5.00@ 
5.00@ 
1.75@ 
3.00@ 
4.25@ 
10.50@ 
10.00@ 
4.00@ 
3.00@ 
3.50@ 
2.50@ 
2.90@ 
1.85@ 
3.90@ 
7.00@ 
6.50@ 


6.00 
5.00 
4.00 
12.00 
11.00 
2.40 


27.50 
10.00 
5.50 


3.25 


6.00 


6.00 


20.00@ 36 


10.00@ 


24.00@ 32. 


6.75@ 
4.65@ 
A2@ 
7.00@ 
7.50@ 
2.80@ 
1.50@ 
48.00@ 
32.00@ 


7.00@ 
14.00@ 


5.00@ 
5.00@ 
8.50@ 
3.00@ 
9.00@ 


4.75@ 
5.00@ 
16.00@ 
18.00@ 


18.00@ 
20.00 @ 
12.00@ 
13.00@ 


12.00@ 


6.00 
8.00 
20.00 


7.00 
7.00 
10.50 
4.00 
13.00 


5.50 


5.75 
20.00 


14.00 
15.00 


7.50@ : 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Safrol 

Santalyl Acetate .... 

Skatol, C. P.....(0z.) 

Styralyl Acetate .... 

Styralyl Alcohol 

Terpineol, C. P. 
imported 

Terpinyl Acetate 

Thymene 

Thymol 

Vanillin (clove oil).. 
(guaiacol) 

Vetiverol 

Vetiveryl Acetate ... 

Violet Ketone Alpha. 
Beta 
Methyl 

Yara Yara 
ester) 


22.50@ 
9.00@ 
20.00@ 
20.00@ 
38@ 
.38@ 5S 
90@ 1.1: 
35@ 
2.40@ 
6.25@ 
6.00@ 
20.00@ 
21.00@ 
5.00@ 
5.50@ 
5.25@ 


10.00 


dom. 


3.00 
7.15 
6.90 


25.00 
10.00 
8.00 
8.00 

(methyl 
1.50@ 1.75 


BEANS 

Tonka Beans, Para.. 
Angostura 

Vanilla Beans 
Mexican, whole ... 
Mexican, cut 
Bourbon, whole ... 
Bourbon, cut 
South American 


1.00@ 
2.00@ 


3.50@ 

3.00@ 

1.65@ 

1.40@ 

3.00@ 
TINCTURES 

Ambergris 

Benzoin 

Civet 

Musk, nat. 

Orris, root 

Balsam Tolu 

Vanilla 


SOLUBLE 


Ambrette 
Benzoin 
Castoreum 
Chypre 
Civet 
Galbanum 
Labdanum 
Myrrh 

Oak Moss 
Olibanum 
Opoponax 
Orris Root 
Patchouli 
Peru Balsam 
Sandalwood 
Styrax } 
Tolu balsam 4.50@ 6.00 
Vetivert 15.00@ 25.00 


CERTIFIED FOOD COLORS 
3.50@ 


3.50@ 
3.50@ 


7.00 
7.00 
16.00 
6.00 
12.00 
35.00 
18.00 


16.00 


Amaranth 

Orange II 

Tartrazine 

Ponceau 3R 

Ponceau SX 

Indigo 

Erythrosine 

Guinea Green B 
Light Green S.F. ... 
Fast Green F.C.F. 
Yellow A.B. 

Yellow O.B. 

Sunset Yellow F.C.F. 
Naphthol Yellow C. . 


SUNDRIES 


Alcohol, Cologne 
spirits, per gal... .2.5546@2.6 


8.00@ 
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Nominal 
39.00@ Nom. 
eross 18.00@ 25.00 
8.00@ 12.00 
12.50@ 15.00 
O3te@ 06% 


Ambergris, black Saponin 
gray ... 
Baudruche skins, 
Beaver Castor 
Castoreum a 
Chalk, precipitated .. 
Cherry laurel water, 
wal. ... .. 1.25@ 
Civet, ounce 
Clay, English 
Kaolin 
Lanolin, hydrous 
anhydrous ; 
Magnesium Stearat 
Musk. Cab. pods 
ounce 
Cab., grained 
Tonquin, pods 
Tonquin, gr. .... 
Orange flower water, 
gal. 
Petrolatum, white 
Rose water, gal. 


French 

Italian 
Zine oxide, 
Zine stearate 


Almond Meal 

Balsam Copaiba, 
Para 

Balsam 

Balsam 


3.75@ 
O22 @ 
Ubofa 
18@ 20 
.20@ Lo 
-26@ OU Guarana 
Gum benzoin, 
Sumatra 
Gum galbanum 
Gum myrrh 


9” 


2.50@ Nom. 
Nominal 

20.004 
27.00@ 

Labdanum 

; Lavender 

05% lect 

ordinary. 


1.50@ 
0638 @ 


1.25@ 


Essential Oils 
(Continued from Page 337) 
The domestic group has dropped quite sharply on 
excellent crop all around. Even the 
country factors have been unable to report the annual 
tale of disaster ranging from drought to hail and 
from frost to unheard of temperatures. They admit 
that there will be a good peppermint crop and a fair 


reports of an 


one of spearmint and these admissions are considered 
as signs of extreme weakness by spot interests and by 
large consumers. The result is little buying and a fall- 
ing market. The in wormseed which is 
very low in price and in wormwood which is high 
enough but beginning to decline again. 

Seed and spice oils are irregular with a general 
tendency on the part of sellers to shade on good busi- 
ness. Ginger has steadied. Higher prices on clove are 
forecast in some quarters but are not borne out by 
spice quotations or by the actual condition of the 
market which is still more or less weak and irregular. 

Miscellaneous products have been featured by de- 
clines in eucalyptus owing to lower tariff duties. Bois 
de rose is a shade steadier in most directions. Cedar 
wood, despite a good demand has declined a little. 
Other items are generally subject to shading on real 
business which does not appear often enough to please 
the sellers. 


same is true 


Vanilla Beans 

While the demand has improved materially with the 
advent of hot weather and while spot sales and con- 
tract withdrawals have been considerably larger than 
has been the rule, the position of Bourbons remains 
virtually unchanged on account of heavy stocks and 
large offerings of this type in all qualities. The situa- 
tion in Mexicans, however, remains under quite tight 
control and the market is decidedly firm with offerings 
no better than moderate and being taken up regularly 
by the consuming trade. 


Crude Drugs and Sundries 
There has been very little change in the situation 


all around. Sellers report a quiet market with little 
activity on the part of consumers. 
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Talc, domestic, ton... 


CRUDE DRUGS 


Cardamon seed, decort 


Siam.. 


Henna, powdered 
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1.60@ 
18.00@ 33.00 
40.00@ 45.00 
50.00@ 65.00 
13%@ 15 

.26@ .30 


Olibanum, tears 
siftings 
Orange flowers 
Orris root, Florentine 
powdered 
Verona 
powdered 
Patchouli leaves 
Peach Kernel meal... 
Quince seed 
Reseda flowers, powd. 
Rhubarb root, powd.. 
Rice starch 
Rose leaves, red 
pale 
Sandalwood chips 
Styrax 
Venice, turpentine, 
true, gal. 
Vetivert root 
Violet flowers 


19@ 
12% @ 
A0@ 
19@ 
.29@ 
18@ 
.27@ 
.25@ 
oda 
.75@ 
D0@ 
00@ 
12@ 
15@ 
50@ 
45@ 
A0@ 


of Oo 


.20@ 
v00@ 
.28@ 
2.00@ 
1.380@ 
1.75@ 
3.25@ 
1.75@ 
b0@ 
1.35@ 
A5@ 
16@ 
3.50@ 
30@ 
20@ 


95@ 


45@ 
.20@ 


Lemon and Bergamot in Italy 


Unfortunately no official production figures are avail- 
able later than 1925-26 for oil of lemon and bergamot, 
Later production must be regarded as little 
more than trade estimates. In 1925-26, 570,830 kilos 
of lemon oil and 100,700 kilos of bergamot oil were 
produced. The 1928-29 lemon crop was 
production of lemon oil was below normal. 
bergamot oil was high and in addition the campaign 
opened with heavy stocks of this latter oil. Owing to 
the abundant crop of and the slack demand 
for the fresh fruit, production of lemon oil during 
the current is estimated at double 
the 1928-29 production. The carry-over of lemon oil 
from last year was small, but abundant offers of this 
year’s oil have been reflected in the falling market. 

The situation with regard to oil of bergamot is 
critical. There was a heavy carry-over from the past 
season and an abundant production during the cur- 
rent year. Producers have invoked government in- 
tervention. (See this bulletin for June 16, 1930.) 

The best available estimates of production of vari- 
ous oils are given below: 


figures 


poor and 
That of 


lemons 


season more than 


1927-28 

Kilos 

Lemon 570,000 
Bergamot . 81,000 
Sweet orange 136,000 186,000 

* No figure available. (One kilo equals 2,204 


(Trade Elizabeth 


1928-29 
Kilos 
450,000 


1929-30 
Kilos 
1,043,000 
150,000 
114,000 
pounds. } 
Rome). 


Commissioner Humes, 


Italian Oil of Peppermint 


In order to afford protection to the domestic industry, 
the Central Bureau of Commerce has raised the official 
valuation of oil of peppermint, on which there is a 15 
per cent ad valorem duty, from 35 to 50 lire gold per 
quintal. The Italian peppermint oil industry has 
passed through a serious crisis, and one of the principal 
distilleries has recently sold the controlling interest 
to a French group. This group is reported to be nego- 
tiating with other groups of distilleries, and aims to 
get the entire control of production of peppermint oil 
in Piedmont, the principal producing center.—(Trade 
Commissioner E. Humes, Rome). 
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Soap ®&® 
ndustey Soction 


CONDUCTED BY DOr. E.G.THOMSSEN 


Physical Methods in the Anlaysis of 
Fats” 


by Dr. H. P. Kaufmann 

HE measuring of the luminescence was made with 

the aid of a Pulfrich graduated photometer. It 
proved its value, e. g., in distinguishing pressed and ex- 
tracted cocoa butter. For the latter named purpose 
the interferometric measurement proved also to be 
adapted. It was carried out in the liquid inter- 
ferometer of Haber-Loewe, which was built into a 
thermostat for observing melted fats. The investiga- 
tion of dissolved fats is under way. The lecturer 
treated in detail the chemical and physico-chemical 
proof of hardened fats. The purely chemical methods 
break down, when small quantities of hardened fats 
used in adulteration are to be recognized. In common 
with Dr. M. Keller the presence of the extremely small 
last traces of the material which could not be re- 
moved by the refining process could be proved, which 
is used as catalyzer in the hardening process. The 
fat to be investigated is extracted with ethereal hy- 
drochloric acid, the extraction residue is electrolyzed 
in the proper manner and the nickel is precipitated at 
the point of two copper covered platinum wires. These 
are necessary for the production of a condensed spark; 
the spectrum is taken up in the quartz spectrograph. 
The lecturer looks forward to the elaboration of the 
method discussed for the analysis of fats. 


*Seifens-Ztg., Vol. 55, No. 43, 


Argentina’s Consumption of Soaps 


It is practically impossible to determine the quanti- 
ties of toilet, laundry, and other soaps produced in 
Argentina. The per capita consumption is not, how- 
ever, comparable with consumption in the United 
States. The purchasing power of the people on the 
whole is not great; a large proportion of the houses 
do not have running hot water and many of the houses 
of the poorer classes do not contain bath rooms. 
Moreover, a large percentage of the people use what 
might be considered laundry soaps for toilet purposes, 
while in parts of Argentina far removed from the 
capital it is said that a large part of the population 
uses the very cheapest tallow soaps for the toilet and 
even for shaving. The season for large consumption 
of toilet soaps is from November through March, the 
spring and summer seasons. The scented varieties of 
toilet soaps are in greatest demand.— (Assistant Trade 
Commissioner Charles F. Shephenson, Buenos Aires). 


Uses of Soap in the Boot and Shoe 


Industry 
by Paul I. Smith 

UITE an appreciable quantity of good quality 
neutral soap is used in the manufacture of boots 
and shoes. The utilization of soap for this purpose is 
apparently quite unknown to the majority of manu- 
facturers and representatives and it will therefore be 

of interest to discuss the subject. 

There seems little doubt that authoritative publicity 
concerning the utilization of manufactured products 
helps both manufacturer and consumer. It assists 
the former by enabling him to cover all possible mar- 
kets in his selling campaign and it helps the latter be- 
cause the manufacturer who knows the particular re- 
quirements of his customers will turn out products to 
meet their individual requirements. 

When the boot or shoe is made up or assembled 
it is subjected to a finishing process designed to im- 
prove the appearance and to restore the fresh “new 
leather face.” This process of cleansing or renovat- 
ing has been worked out very thoroughly and effec- 
tively by the chemical and technological staffs of our 
large shoe factories; they have been greatly assisted 
by the Boot and Shoe Manufacturers’ Research Asso- 
ciation. 

As soon as the shoes arrive in the “shoe room” or 
the department where this cleansing or renovating is 
performed the first operation is to indent or emboss 
the sole with trade mark, size and anything else de- 
sired. This is done on a special machine which can 
emboss many hundreds of pairs in a comparatively 
short time. After this the shoes are fitted with thin 
socks which are glued or pasted inside the shoes. The 
next operation is treeing which means that the shoes 
are fitted on special iron feet and the uppers ironed 
over with a hot glazing iron. The object of this is 
to remove all wrinkles, creases and to tighten the 
skin. It should be remembered that the drastic 
“lasting” treatment has opened the pores of the leather. 
In order to effect a fine surface and a firm upper 
leather the pores must be closed as far as possible. 

The washing is performed very effectively by means 
of a solution containing volatile solvent and soap. The 
most popular solvents are methylated ether, benzol 
and chloroform. Marseilles or Castille is the soap 
generally used by the boot manufacturer for cleans- 
ing purposes. The soap is usually cut up very fine 
and then made into an emulsion with the benzol or 
whatever solvent is used. It may be said that the 
chief essential of a dry cleaning soap for boots and 
shocs is a high percentage of free fatty acids. Com- 
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mon soaps containing excess of alkali and varying 
amounts of additives such as rosin or colophony are 
to be avoided on account of the injurious effect of 
these substances on the leather. 

Besides cleansing action 
these soap emulsions have a definite feeding action 
on the leather. The calf given a 
smooth and silky grain which shows up to good ad- 


exercising a pronounced 


fine uppers are 
vantage when the shoes are finally polished. 

Oil, grease and rubber splashes are effectively re- 
moved by means of a suitable solvent such as carbon 
disulphide or tetrachloride; the 
preferable but unfortunately its smell is atrocious and 


carbon former is 
the vapor poisonous. 

The dull 
special dressings and creams when they may be re- 


cleansed shoes are now polished with 


garded as practically ready for dispatch to the re- 
tailer. 


a 


Lime Stability of Soaps’ 


fF\HE customary method for determining the lime 

stability of a soap by titration with water con- 
‘aining lime till a turbidity appears is just as un- 
satisfactory as the similar determination of other cases 
of stability. The unsatisfactory method of determining 
the acid stability by this process I pointed out in 1926 
in “Melliand’s Textile In my judgment the 
following method for determination would lead to 
correct conclusions. Lime water, that is the clear 
solution which is formed in the milk of lime after the 
settling the lime hydrate shows an amount of lime 
which the older dyers used to designate as N/20, and 
this not The lime neutralized 
with hydrochloric acid, and is diluted with distilled 
water to various degrees. From the amount of the 
calcium chloride the degrees of hardness may be com- 
puted. The soaps to be compared are added in parallel 
fashion to each one of the lime solutions in quantities 
of 8 to 5 gms. per liter. The more lime stable a soap 
is, the concentrated may be the lime solution 
which does not become turbid by the soap. 

Now another circumstance is to be considered. The 
prevention of the separation of the lime soap may be 
accomplished in two ways: 1. by such additions to 
the soap as retard or hinder the precipitation—such 
seem to be a few so-called fat solvents, and 2. by per- 
fect change of the fatty acid into a sulfo-fatty acid; 
the lime salts of the latter possess a solubility in water, 
even though very slight. 

If the lime stability is established by the second 
method, it is necessary that the sulfo-fatty acid alkali 
salt be neutral, else .the free sulfo-fatty acid, possibly 
the total acid salt, is salted-out by the lime, and tur- 
bidity sets in, while with a perfect neutralization such 
turbidity does not take place. 


Reports.” 


incorrectly. water is 


more 


Comparative Tests of Lime Stability 


It is the intention to illustrate by one example the 
comparative tests of lime stability of two samples of 
In the first place a water of about 25 German 
hardness, which has been prepared by 
solution of gypsum in distilled water, is used for hard 


water. After determining the lime content of the 


soap. 
degrees of 


ens.--Ztg. Vol. 35 (1928). 
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filtered gypsum water this is diluted with the computed 
quantity of distilled water till a water of 25 German 
degrees of hardness is obtained. 
Let F and F, be the amounts of fatty acid of the 
soap samples. 
2.5 x< 100 
the soap samples weigh off —— 


F 


From 


- gms. of soap cut into chips. These 
weighed quantities of soap are separately dissolved 
by warming each in 100 cc. of the hard water. The 
salt solutions obtained are added each to 900 ce. of 
water, whereupon each quantity is gradually heated 
to the boiling point and kept at this temperature for 
about 10 minutes. Even during the warming up and 
the boiling process the appearance of the soap solutions 
is observed. 

A soap lime-stable with a hard water of 25 German 
degrees must not yield any appreciable flocculations. 

A sample of soap is the more lime-stable, the less 
it flocculates under the test conditions described. If 
the soap samples are lime-stable, they then do not 
flocculate; and then the tests for lime stability are 
repeated with a water of 40 German degrees of 
hardness. The amounts measured out would then be 

4 x 100 4 100 

— —— gms., and —-——_———_ gms., referred each 
F F, 

to one liter of water of 40 German degrees of 

hardness. 

A soap stable for a water of 40 German degrees of 
hardness must, apart from the lime soap formation, 
yield a foaming soap bath. 

Since methods for preparation for much more lime 
stable soaps are known, the tests for this steadiness 
would under certain circumstances need to be under- 
taken also in case of harder waters. 

Hungarians Fancy American Toiletries 

Although exports of perfumes, toilet soaps and 
dentifrices from the United States to Hungary may 
not assume large proportions, the market merits at- 
tention. Exports of these products for the past three 
years have averaged $20.000. 

According to Commercial Attache W. A. Hbddgman, 
Budapest, there is a fair demand for American cos- 
metics. Although the bulk of imports comes from 
France, the public likes American makes, and accord- 
ing to dealers in the line, a fair turnover in American 
products could be developed by satisfactory advertising. 
As it is, during 1929, 35 per cent of all perfumed 
creams, toothpaste and mouthwash originated from the 
United States. 

Although Hungary has a population of 8 million, 
this market can by no means be measured by the 
United States standards. The buying power of the 
population is low and the standard of living as a 
whole is far under that in America, or in the west of 
Europe. Besides, a great number of and 
other European manufactured cosmetics are competing 
in the market. These facts should be taken into con- 
sideration when making an estimate of sales possibili- 
ties. 


domestic 
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Free Alkali in Soaps 


Its Determination and Effect in Soaps, 


and Amounts Allowed 


by Dr. G. Knigge 


HE conception of “free alkali” is different in the 

different countries. In France it means the 

sum of free caustic alkali and the free alkali 
carbonate. 

The English methods distinguish more strictly: total 
free alkali, free alkali carbonate and free caustic 
alkali. They calculate all values as Na,O or K.0. 

The Americans understand, the same as the Ger- 
mans, by the term “free alkali” always alkali hy- 
droxide. If in this article we speak of free alkali we 
always mean free caustic alkali, calculated as NaOH 
or KOH. 

It is of the greatest importance for the maker of 
soaps, that these contain a certain amount, not too 
small, of free alkali. In toilet soaps the requirements 
are that they contain no unsaponified fat, but a suffi- 
ciently high amount of free alkali. It must be re- 
membered that by drying the moist base soap chips 
they come in contact with a great deal of air. The 
carbonic acid of the air saturates the free alkali, It 
is established that soap chips, which, by bringing them 
in the drying closet showed 0.1 per cent free alkali 
and by leaving them had only 0.05 per cent. There- 
fore a base soap which has, after finishing, only 0.02 
per cent NaOH will lose this small amount in the 
drying closet and is entirely neutralized. Now the 
carbonic acid of the air enters in reaction with the 
combined alkali, whereby a corresponding amount of 
fatty acid will be set free. Consequently the toilet 
soap base will lose its stability. It gets yellow, spots 
and becomes rancid. 

Soft potash soaps, which have not a sufficient amount 
of free alkali, become very sensitive against variations 
of temperature, they become turbid and _ liquefy 
gradually. Transparent soaps do not preserve their 
clear transparency unless they contain a certain small 
amount of free alkali. 

What was said before about toilet soaps is, to a 
certain degree, also true for bar soaps. But these do 
not get so intimately in touch with the air as chipped 
base soap. Nevertheless their surface is, in the be- 
ginning, too dry and in storage exposed to the in- 
fluence of the carbonic acid air. It was also observed 
that soaps still a little alkaline on the inside reacted 
acid in their outside layers. 

My explanations so far have shown how important 
a certain amount of free alkali in soaps is for their 
durability and market value. How big shall be and 
can be the quantity in the different kinds of soaps? 
In Germany the toilet soaps seldom have a higher 
amount than 0.02 to 0.03 per cent. This is traceable 
to the excessive severe requirements for government 
terms of delivery. For all grained soaps the absolute 
absence of free alkali is required. Toilet soaps as 
well as bar soaps for washing purposes must be 
entirely neutral. Why this order exists is not com- 


prehensible. Because by using soaps for washing in 
water, there will be, by hydrolytic dissociation, more 
free alkali separated than would equal an amount of 
0.1 per cent free alkali. But it seems that these ideas 
will be changed for the better. For sapo medicatus 
(medicinal soaps), the 5th edition of the German 
pharmacopeia demands absolute neutrality. The pre- 
scription follows: 

“A through moderate heating of the solution of 
one gm. of medicinal soap in 10 ce. alcohol shall rot 
turn red by adding a few drops of a solution of 
phenolphthalein.” 

The same book in its 6th edition gives the following 
prescription: 

“A through moderate heating of the solution of one 
gm. of medicinal soap in 20 ce. alcohol, after adding 
0.5 ee. N/10 muriatic acid, shall not turn red by adding 
of a few drops of a solution of phenolphthalein.” 

The German Pharmacopeia permits recently even 
in medicinal soaps an amount of 0.2 per cent free 
alkali, calculated as NaOH. This position is entirely 
right and is to be welcomed. It is to be hoped that 
the government terms of delivery will be in accord with 
this idea. 

The English Government specifications for soaps 
allow for all kinds of soaps proportionately a high 
amount of free alkali. The maximum amount is: 1. 
For yellow soaps (including hard, pale or light) 0.15 
per cent, calculated as Na.O, which equals an amount 
of 0.20 per cent NaOH. 2. For soaps for laundries, 
free of resin, 0.1 per cent, calculated as Na.O, which 
equals an amount of 0.13 per cent NaOH. 3. For 
toilet soaps (crushed and uncrushed) 0.1 per cent 
Na:O, which equals an amount of 0.13 per cent NaOH. 
4. For soft soaps 0.75 per cent, calculated as K,O, 
which equals an amount of 0.89 per cent KOH. 

Without doubt the English have great experience 
in soap manufacturing and their fancy soaps are very 
durable. The maximum amount of free alkali stipu- 
lated by them deserve particular consideration. 

The North American standards of terms of delivery 
for soaps by the government in co-operation with 
the Bureau of Standards are befittingly not narrow- 
minded in stipulating the amount of free alkali. As 
an example, it allows for crushed and ground toilet 
soaps an amount of 0.1 per cent caustic soda, for 
chipped soaps, for common washing soap an amount 
of 0.5 per cent. What was said of English soaps, 
according to quality and durability, applies at least 
in the same way to the American soaps. On account 
of this the German authorities ought to take American 
terms of delivery as an example and model. 

Just as important as the fact that a soap which 
shall have durability has to have a certain amount of 
free alkali is a right method for determination of just 
this amount of free alkali. It is a matter of fact 
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that it is futile to ask for a soap a certain amount 
of free alkali, if we have no unobjectionable method 
to define this amount of free alkali. 

It is not possible that we adopt the method of our 
grandfathers to lick the soap to determine the amount 
of free alkali in a soap. By that method we had to 
depend too much on subjective sensations, which might 
be very different individually. One with a sensitive 
mucous membrane on his tongue will feel a distinct 
sting, while another with a less sensitive tongue will 
feel nothing. 

Now we have a method which will exactly determine 
the free alkali in soaps. Many investigators doubt it. 
Therefore it is suggested by specialists to drop the 
determination of free alkalies in soaps, because it 
has not the importance that was traditionally at- 
tributed to it. Surely of more importance is the 
hydrolytic dissociation of the solution of soaps 
ready for which is determined by the PH 
measurement. In connection herewith it was reported 
that the PH valuation of a peanut oil soap solution, 
to which, in relation to soap, 0.5 per cent NaOH 
was added, was much less than the PH valuation 
of a neutral coconut oil soap solution. Hereby the 
supposition was expressed that this was the reason 
for the cosmetic action of pure coconut oil soaps, 
which many persons feel. It is acknowledged 
that for the intrinsic value the PH measurement of 
soap solutions is very important and an association 
of German investigators resolved to change opinions 
about this subject with the American Oil Chemists’ 
Society. 

For the determination of the intrinsic value of a 


use, 


soap the ascertaining of free alkali may be omitted 
but for the fabrication of the different soaps it is 


absolutely necessary. The applied methods in the dif- 
ferent countries are different. We will mention them 
here shortly. According to the wording given here 
the Italian standard method is wrong. It does not 
determine the free caustic alkali, but the difference 
between the total and combined alkali, therefore we 
do not need to mention it any more. 

In France they work with the barium chloride 
method. In 50 cc. of 60 per cent alcohol 10 gms. of 
soap are dissolved. The alcohol is neutralized before 
it is used. Soap and carbonates are precipitated with 
10 per cent barium chloride and without filtration 
titrated with N/10 hydrochloric acid. Besides this a 
solution of 10 gms. of soap in 50 cc. of 96 per cent 
neutralized alcohol decomposed with 50 cc. N/10 sul- 
phuric acid, boiled and mixed with about 70 cc. of 96 
per cent alcohol and then back titrated with N/10 
alcoholic potash lye. The finally fixed amount of car- 
bonate and caustic alkali is marked in France as free 
alkali. 

In England the barium chloride method is also used 
with a little modification. 25 gms. of solid soap and 
10 gms. soft soap are covered in a flash with 200 ce. 
95 per cent neutralized alcohol and by warming dis- 
solved in the reflux condenser. Then 20 ce. of a 10 
per cent solution of barium chloride are added. Then 
the flask is warmed by shaking in the steam bath in 
order to deposit the sediment. Then the sediment is 
decanted off, the clear solution is titrated by using 
phenolphthalein as indicator. The flask is shaken out 
again and the decanted product also titrated. Both 
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titration values combined are calculated as K,O or 
Na.O. 

The barium chloride method yields no correct results, 
Baryta soap and especially barium carbonate contain 
free alkali, whereby the obtained results become too 
low. 

According to the American method 10 gms. of soap 
are digested in 200 cc. of alcohol of 94 per cent. The 
alcohol is freshly boiled and neutralized. The solution 
obtained is then strained through a neutralized filter 
and during the filtration protected against carbonic 
acid and other acid vapors. The filtration is then 
titrated with standardized acid. As indicator, 
phenolphthalein is used. If the protection against acid 
vapors is successful, so surely the whole amount of 
free alkali will get into the filtration and this method 
will give right results for solid soaps. But for heavy 
hydrous soaps, like soft soaps and liquid soaps the 
alcohol is greatly diluted and the danger is that hydro- 
lyzed alkali carbonate is also determined as caustic 
alkali. To avoid this mistake, Dr. Davidson, Berlin, 
proposed a method as follows: 

1. For bar soaps “3 to 5 gms. of soap are dissolved 
by heating in a reflux condenser 50 to 70 ce. of 95 
per cent of neutralized alcohol and, after cooling, 
titrated with N/10 hydrochloric acid with phenolphtha- 
lein. With very heavy hydrous soaps, dehydrated 
glaubersalt (sodium sulfate) is used (see under 2) 
and titrated with N/10 alcoholic hydrochloric acid. 

2. For soft soaps, 3 to 5’gms. of soap are diluted 
in 50 to 70 cc. of 95 per cent neutralized alcohol (re- 
flux condenser) cooled and mixed with 4 to 6 gms. of 
dehydrated glaubersalt (chemically pure) — slowly 
added in small quantities. This is then titrated with 
N/10 alcoholic hydrochloric acid using phenolphthalein 
as indicator. The standardization of the alcoholic hydro- 
chloric acid is best done by mixing about 10 gms. of 
hydrochloric acid of specific gravity 1.19 with 1,000 ce. 
of 95 per cent alcohol and the normality established by 
N/10 using phenolphthalein. The control test of the 
normality is necessary after a longer space of time.” 

This method I have re-tested in the most accurate 
manner. Thereby it became evident for bar and toilet 
soaps, that the solution produced in the heat solidified 
to a jelly in the cold. In the soap industry of today 
many hardened fats are used, whereby the soap is more 
difficult to dissolve in alcohol. With bar soaps I had 
to use 2 gms. with toilet soaps to 1 gm. per 100 cc. 
of alcohol in order to get solutions at room tempera- 
ture, which did not solidify and which were capable of 
titration If this is done, good results will be obtained 
by this method even without filtration. 

By using the method depicted under 2, to determine 
the free alkali in soft potash soaps, which contain 
throughout potassium carbonate, a disadvantage was 
noticeable, which was traced to the solubility or hydro- 
lysis of the potassium carbonate. By titration of the 
unfiltered solution with N/10 alcoholic hydrochloric acid 
I did not get a sudden change from red. to colorless. 
The red color changed by careful titration gradually 
to an always paler pink and disappeared after that 
in the upper part of the flask entirely, but rose at 
once from the salts on the bottom and colored again 
the whole solution. The same action was repeated by 
addition of more acid, so that the final point of the 
titration could not be established. The result was 
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always a solution or hydrolysis of the alkali carbonate, 
a mistake that would not happen if, after addition of 
glaubersalt, it was filtered. It is known now that 
through filtration a mistake originates, which is 
attributed by some investigators to absorptive power 
and by others to the influence of carbonic acid in the 
air. 

I have established the degree of this error exactly. 
10 ce. of alcoholic potash lye, which corresponds with 
9.8 ec. of half normal hydrochloric acid, were run from 
a burette and mixed with 70 cc. of absolutely neutral 
and about 5 gms. of glaubersalt. After it had been 
well agitated it was filtered and titrated with phenol- 
phthalein and washed three times with alcohol. For 
the neutralization of the filtrate there were used 
9.5 ec. half normal hydrochloric acid. There were 
therefore lost 0.3 cc. = 0.008415 g. KOH. This is 3.0 
per cent from the total quantity, which was 0.27489 
gms. This amount seems pretty high at first, but 
does not amount to too much. The error would 
amount to 0.003 per cent of 1/10 per cent free caustic 
alkali. In most cases it can be disregarded. But 
should this not be done it is necessary to run a blank 
besides the regular determination of free alkalis in 
the soap that will show the loss of free alkali in the 
filtrate and has to be added to the regular determina- 
tion. 

Because the cause of a filtration loss was often 
attributed to the presence of gelatinous soap on the 
filter, the loss of the filtration could be ascertained 
in the presence of soap. For this purpose an absolutely 
neutral potash soap was produced. 50 gms. of linseed 
oil were saponified with potash lye by the use of 
alcohol, the soap formed was dissolved in distilled 
water and the solution boiled over an open flame to 
drive out the alcohol. The soap solution was then 
decomposed with diluted sulphuric acid, and heated 
until the clear fatty acids floated on top. After re- 
moval of the sulphuric acid the fatty acids were 
washed three times in hot water and after the re- 
moval of these filtered through a hot water funnel. 
About 20 gms. of the fatty acids obtained by this 
means were dissolved in alcohol and titrated exactly 
with half normal alcoholic potash lye. The alcoholic 
soap solution was then evaporated on the water bath 
and dried in the drying oven. 2.5 gms. of dry soap 
was mixed with 2.5 gms. of water and 70 cc. of 
absolute alcohol and dissolved by heat. After cooling 
about 5 gms. of glaubersalt were added and, as above, 
10 cc. of alcoholic potash lye. Then it was filtered 
and washed three times with alcohol. The titration 
of the filtrate required 9.45 cc. half normal hydro- 
chloric acid. After that 0.35 cc. were lost, approxi- 
mately the same amount as by the filtration without 
soap. Now there were mixed 2.5 gms. of the neutral 
linseed oil potash soap with 2.5 gms. of an 8 per cent 
potash solution. The mixture corresponds with 5 gms. 
of potash soap, which shows a content of potash as 
is customary in the practice of the fabrication of 
potash soaps. These 5 gms. of soap were dissolved 
in 70 ec. of absolute neutral alcohol. After cooling 
were added one cc. of alcoholic potash lye. This cor- 
responds with 4.7 cc. N/10 alcoholic hydrochloric acid. 
While agitating about 5 gms. of freshly heated glauber- 
salt were added and then filtered. After washing three 
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times with absolute alcohol the filtrate was titrated 
with N/10 alcoholic hydrochloric acid-4.7 cc. were used. 
In spite of the filtration no loss occurred. But this is 
only apparent. The potash used contained a little caustic 
alkali. It was established that by filtration a little 
caustic alkali was lost. Both these mistakes acci- 
dentally compensated each other. The mode of pro- 
cedure does not correspond exactly with the practice 
of the soap making. Hereby the potash and the oil 
are united in the kettle and the caustic alkali will 
also be saponified with it. In the depicted experiment 
the potash solution resulted in finished soap and the 
caustic alkali present had also to enter into the re- 
action. 

I would like to propose for the determination of the 
free alkalis in soaps the following method: 

1. For toilet and bar maps: 2 gms. of soap 
are dissolved by heating in 100 cc. of 95 per cent 
neutralized alcohol and after cooling titrated with N/10 
hydrochloric acid with phenolphthalein as indicator. 

2. For soft soaps: 5 gms. of soap are dissolved 
by heating in 70 cc. of absolute neutralized alcohol. 
After cooling there are added, while agitating, in 
small doses, 5 gms. of dehydrated glaubersalt. Then 
the mass is filtered through a filter neutralized with 
phenolphthalein. To the contents of the flask we add 
2 or 3 times a little absolute alcohol and then this 
is washed through the filter until the filtrate runs off 
clear. This is titrated with N/10 hydrochloric acid, 
which is produced from absolute alcohol and strong 
hydrochloric acid. For exact determination the loss 
of alkali by filtration will be ascertained through ex- 
periment and added to the titration. 


Sodium Phosphate as Cleansing Agent* 

In recent years trisodium phosphate (Na,PO,12H.0) 
as a cleansing agent has taken a great forward step. 
It is offered te the housewife under all kinds of fan- 
tastic names. The product is much used for cleaning 
metals which are to be galvanized. One advantage is 
that it does not become filled like soap. A solution 
which has been used may be left standing for some 
time, when dirt and oil rise to the surface and may be 
skimmed off. During the cleansing process two suc- 
cessive actions may be distinguished: the dissolving 
off or loosening of the dirt, and its emulsification. 
Sodium phosphate has probably more the former effect. 
For washing plates and cleaning glass bottles it finds 
great use. Also when mixed with soap powders does 
it seem to act very effectively. It renders very good 
service as a softening agent. A mixture of soap and 
trisodium phosphate makes the laundry whiter than 
soap alone. Some deny that it has a proper bleaching 
action and explain that this is due only to the more 
effective removal of the dirt. 


* From Seifens.—Zta 55, 7 (1928). 


Useful and Instructive 
1. F. Godefroy, Mexico 
Your useful and instructive review is always wel- 
come, especially the Trade Notes and Court Rulings. 
We wish you the continued success you justly 
deserve. 
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Constants of Fats and Oils> 


The Significance of the Physical and Chemical Constants 


for the Purpose of Purchase 


by Karl Braun 


N connection with the elaboration of fats and oils 

into soap a distinction is made between greases 

and oils, grained fats and transitional fats. 
Greases and are such fats as have an average 
saponification number of 250 to 260. Here belong coco- 
nut oil, palm kernel oil and Babassu fat’. Grained 
fats are such fats as have a saponification number 
190 to 200. To the transition fats with a saponifica- 
tion number of 225 to 230 belong Japan and butter 
fat. By far the largest number of fats and oils there- 
fore belong to the grained fats. Another division is 
that of animal and vegetable fats and The 
vegetable fats are divided into drying, semi-drying 
and non-drying oils. Drying oils* are such as have an 
iodine number of 130 to 200. Here belong linseed 
oil, sunflower oil and hemp oil. Semi-drying oils are 
such as have an iodine number of 100 to 130, and 
consist of oil of sesame, oil of mustard, rape seed oil, 
cotton seed oil. Non-drying oils have an iodine number 
below 100; such as coconut oil, palm kernel oil, palm 
oil, olive oil. The numbers which are discussed in the 
following lines serve for the characterization of fats 
and oils. However, an urgent warning is given against 
concluding a purchase on the basis of these diagnostic 
numbers, and this above all because the numbers fre- 
quently vary between wide extremes. Climatic con- 
ditions and feeding practices have a large influence 
on the numbers in case of vegetable oils and animal 
fats. A purchase should therefore be made only on 
the samples which are carefully protected 
against light and are to be preserved in well closed 


oils 


oils. 


basis of 


receptacles. 


A. The Physical Numbers 

1.—Specific The specific gravity is de- 
termined with the aid of a pycnometer or of the 
Westphal balance. The latter is especially useful for 
linseed oil. If the specific gravity of the linseed oil 
is less than 0.93 the linseed oil is under suspicion. 
Except castor oil, no oil has so high a specific gravity. 
Castor oil with a specific gravity of 0.960 to 0.973 is 
recognizable by its viscosity. Linseed oil may be mixed 
with rape seed oil, which has a specific gravity of 
0.911 to 0.918. 

2.—Behavior in the Polariscope: Most fats and oils 
are optically inactive in the polariscope. Castor oil is 
optically active. A fat to be usable in the food fat 
industry requires to be optically inactive, since optically 
active fats (Chaulmugra oil) are poisonous. 


Gravity: 


* Deut. 
1 Babassu 
2 The 


Parf. Ztg. No. 23, vol. 14 (1928), p. 
Fat D. P. Z.. vol. 1927, No. 1. 
Collection 


Fats and Oils Goeschen, vol. 335, p. 4. 


8 Braun, The Investigation of Raw Materials, Finished Prod- 


ucts and By-products in the Fat, Oil and Soap Industry. 


3.—Detcrmination of the Titer: By the titer of a fat 
is understood that temperature at which the latent 
melting heat of the fatty acids is set free. The latent 
warmth which is being liberated is recognizable by a 
rise in the temperature. The titer is above all service- 
able in case of tallow. Bone fat and palm oil are like- 
wise tested by the titer. In the preparation of base 
soaps the titer is of special importance. For base 
soaps a tallow should be used which has as high a 
titer as possible. In any case, however, the titer needs 
always to be the same. The titer of a fat is not to 
be confused with the titer of a solution which is 
analyzed in mass. 

4.—Behavior in the Refractometer: The determina- 
tion of the refraction, that is the ability to break the 
light rays, has a special value. The numbers are 
arranged in tables. In the Zeiss refractometer butter 
at 25° C. must show a refraction number of 1.4610. 

5.—Flash Point, Viscosity and Dropping Point: 
The determination of these numbers is for the saponi- 
fiable oils of only subordinate significance. They serve 
above all for the characterization of mineral oils as 
well as that of solid fats. 

6.—Determination of the Melting Point and the Point 
of Solidification: In the purchase of fats and oils 
these numbers also are not of great importance. 


B. Chemical Methods 
1.—The Acid Number: By the acid number is meant 
the number of milligrams of potassium hydroxide 
which are required for neutralizing the free fatty 
acid contained in gram of fat or oil or fatty 
acid. This number varies, limiting numbers cannot 
be given. But if the acid number amounts to more 
than 50 per cent of the fat, the material is to be 
designated as fatty acid. As a condition for determin- 
ing the acid number, is the absence of free mineral 
acids. The higher the acid number, the less is the 
yield of glycerine. Fats therefore should show as 
low an acid number as possible. In case of fatty 
acids, on the other hand, the acid number should be 
as high as possible, since these become worked up into 
soaps‘ in the sense of carbonate saponification with 
soda. Since, however, the technical fatty acids are 
not 100 per cent, the neutral fat needs to be saponified 
with lye. From the acid number the per cent of the 
amount of free fatty acid may be approximately com- 
puted. In the preparation of soap prepared by the cold 
method not more than 5 per cent of free fatty acids 
should be contained in coconut oil or palm kernel oil, 
since otherwise difficulties might easily arise in the 
elaboration. In case of a higher content the material 


Braun, The Significance of Acid—and Saponification No. 
for the Purpose of Purchase, the Elaboration and Computation 
of Price. D. P. Z. 1927, No. 8. 
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needs to be first refined. The acid number is also of 
significance for the observation of the progressive 
splitting in the different fat-splitting processes. In 
the computation of the price the acid number is of 
especial importance. In the food fat industry the 
acidity is expressed in degrees of acid, which are the 
cubic centimeters of normal lye for 100 gm. of fat. 

2.—The Saponification Number: The saponification 
number gives the milligrams of potassium hydroxide, 
which are required for neutralizing the free fatty acid 
(and for saponifying the esters) contained in 1 gm. 
of fat or of oil or of fatty acid. By the aid of the 
saponification number the oils and greases may be dis- 
tinguished from the grained fats as well as the grained 
fats from the transition fats. If the saponification 
number figures higher than normal, there is suspicion 
against it that mineral acids are present. If below 
normal, a larger amount of unsaponifiable matter, also 
water, dirt and the like are indicated. The saponifi- 
cation number is likewise important for the computa- 
tion of the price. Exceptionally low is the saponifica- 
tion number of rape seed oil (168 to 179) as well as of 
castor oil (176 to 188). From the acid number and the 
saponification number the proportion of neutral fat and 
the proportion of fatty acids may be computed, pro- 
vided the fats are pure. The acid number and the 
saponification number of the pure fatty acids is also 
called the neutralization number. 

3.—The Ester Number: The ester number, being 
the difference between saponification number and acid 
number, permits the computation of the anticipated 
yield of glycerine. It is further of importance for the 
computation of the price of such soap, which has been 
prepared on the basis of carbonate saponification. The 
amount of sodium lye to be added in case of the car- 
bonate saponification may be computed from the ester 
number of the fat addition. 

4—The Hehner Number: The Hehner number 
states the quantity of fatty acids insoluble in water 
inclusive of the unsaponifiable matter. The number 
has significance for the purchase of fats and oils only 
when it is determined by the Shaking Method, since 
by this the weight of the water-soluble fatty acids 
is also computed. When the total number of the fatty 
acids is found, the yield of fatty acids at the splitting 
of fats and oils may be computed by any one of 
several methods. Fatty acids usable for the making 
of grained soaps result from the difference between 
total fatty acids and oxy acids. 

5.—The Reichert-Meiss!l Number: This number 
states the fatty acids which are volatile and soluble 
in water (butyric and caproic acids). It states the 
number of cubic centimeters of N/10 potash lye, which 
are consumed for the neutralization of the volatile 
water-soluble fatty acids from 5 gms. of substance. 
This number is important for the distinction between 
the grained fats and the oils on the one hand, on the 
other hand for the distinction between coconut oil and 
palm kernel oil, and further for the identification of 
butter fat. 


6.—The Polenske Number: This number states the 
cubic centimeters of N/10 potash lye which are re- 
quired to neutralize the volatile fatty acids which are 
insoluble in water and are separated from 5 gms. of 
fat (caprylic acid). It has the same significance as 
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the Reichert-Meiss] number. The following table illus- 
trates the statement: 
Designation R.M, No. 
Butterfat ... it - 24-32 


Coconut oil. ere 6-85 


Palm kernel oil. . 47 


Pol. No. 

1.5- 3.5 
16.8-18.2 
8.5-11.0 

7.—Unsaponifiable Matter: There should be as little 
as possible of unsaponifiable matter. 

8.—The lodine Number: The iodine number (better 
halogen number) states the percentage of iodine which 
a fat or fatty acid is able to absorb, and therefore 
forms a measure for the amount in the material to 
be investigated of unsaturated combinations. The 
determination of the iodine number is made according 
to the method of Hanus. By means of the iodine 
number the drying, non-drying and semi-drying oils 
are distinguished from each other. The iodine number 
is the most significant number for the purity of a fat. 
So e. g. linseed oil should have an iodine number of 
170-180. If the number is lower, a cheaper oil as 
e. g. rape seed oil, or even whale oil, may have been 
added to increase the volume. For olein the iodine 
number is said to be about 90. If it is lower, the 
olein contains stearin, if higher linoleic acid or linolenic 
acid or klupanodonic acid may be present. The degree 
of hardening of an oil is determined by the iodine 
number. 

9.—The Normann Hydroxyl Number: This number 
is especially characteristic for castor oil, and serves 
for the determination of the fat addition of a liquid 
soap, or a transparent soap, or a Turkey Red oil. 
Also this number furnishes a starting point for the 
degree of oxidation of heated or blown oils. 

10.—Saponifiability: Saponifiability is not in reality 
a characteristic number. It expresses the sum of 
neutral fat and fatty acid, and is preferably made the 
starting point in the purchase of fats and oils. The 
examination simply requires that a sample of the 
material to be tested, be dissolved in ethyl ether, and 
should be filtered through dried glaubersalts. After 
it is washed with ether and this is distilled off, the 
residue is dried for a short time and is then weighed. 
In this operation good care is to be taken that oils 
are dried at a temperature of at most 60° C., while ir 
case of grained fats the temperature of the drying 
chamber may be raised to 80 to 85° C. In conclusion 
the unsaponifiable matter is to be determined. Other 
methods, e. g. the Vienna method, are to be rejected. 


Terpene-free Lavender Oil and Its Curative 
Value 


From observations made by J. 


Marchand in the 
course of his researches, it appears that terpene-free 
lavender oil is an extraordinarily effective curative 
agent in cases of skin ailments, scalp skin affections, 
such as scurf formation and falling out of hair. 

This announcement is certainly of the greatest im- 
portance for the cosmetic and perfume industries, as 
the cosmetic value of a preparation which is in other 
respects suitable, may now have its value greatly en- 
hanced by the perfuming which is often described as 
superfluous by doctors who view the matter from the 
purely scientific standpoint. The discovery has a 
special bearing on head washes, for which a soft 
lavender perfume is very suitable—(British Soap 
Mfr., vol. 5; No. 54, p. 155). 
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Soap Materials Market 


Vegetable Oils 


Recently there has been a good inquiry for coconut 
oil both for nearby and forward deliveries. Most of 
the bids reaching the market been too low as 
some of the large producers have advanced their views 
a fraction, based on the steadiness of the copra 
market in Manila. But, limited quantities of resale 
coconut oil are available for nearby delivery at un- 


have 


changed prices. 

Palm oils have become firmer since our last review 
and for the present, there is comparatively little being 
offered for future shipment from Africa. Stocks avail- 
able here for nearby delivery are quite small and a 
good demand for nearby deliveries has been noted of 
late. Olive oil foots and commercial olive oil re- 
mained quiet and further reductions in prices have 
resulted. Olive foots, carlots in barrels for nearby 
delivery are available at present at 6 cents pound f.o.b. 
New York and commercial olive oil in barrels around 
70 cents per gallon f.o.b. New York. 

Crude cottonseed oil throughout the South is steady 
at 7% cents a pound to 7%4 cents a pound and only 
limited quantities are available for nearby shipments. 
Crude corn oil during the period just ended has also 
been holding quite steadily at around 7 cents a pound 
tank cars Midwest mills. 


A. H. HORNER. 


Glycerine 


The market has been a dull affair, especially for 
chemically pure and the crude grades. Some light 
summer buying for power interests has sustained the 
dynamite grade a little. Production is naturally down 
slightly with the summer and this has also prevented 
a very severe break. Anti-freeze contracts are slow in 
materializing this year. On the whole, the market has 
been in buyers’ favor and seems likely to remain so for 
the time being. 


Tallow 


safe to state now that the decline in the 
price of tallow has been stopped. The noticeable 
strength in the Middle Western market 
during the past two weeks has been in a measure im- 
parted to the local market with the result that even 
poorer quality outside Extra was sold at an advance 
of 4c per pound last week. Perhaps the most signifi- 
cant feature attached to the improved condition is that 
buyers are now willing to accept July, early August 
shipments whereas hitherto August and forward has 
been stipulated. The larger producers here are hold- 
ing City Extra at 5%c to 5%c per pound loose f.o.b. 
their plant. Fancy is quoted at 5%c to 5%c loose with 
offerings scant. It is reported that bids of 4%c f.o.b. 
seller’s plant have been declined for best quality House 
A good grade of Yellow grease has been moved 


It seems 


generated 


grease. 
at 5c loose. 


A good tonnage of Prime Packers’ tallow was 
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passed to consumers in the Middle West last week at 
5%4¢ per pound loose f.o.b. Chicago and Cincinnati. A 
total of about 30 tank cars was booked to one soap- 
maker alone. 


E. H. Frey, 


Industrial Chemicals 


Business has dragged to some extent during the last 
month and there has been little local activity of a sort 
which might have an effect upon prices. The demand 
for contract deliveries has not been too active although 
a fair volume of this sort of trade has been passing, 
Some tendency on the part of alkalis to pile up in the 
hands of resellers has been noted but it has not been 
severe enough to have any real effect on prices. An 
occasional lot at below the schedule is reported, how. 
ever. Generally, the feeling is that prices will be weak 
until well into the autumn. 


Soap Materials 


Tallow and Grease 


Tallow, New York, Extra 5c. Edible, New York, 
6c. Yellow Grease, New York, 45c. White Grease, 
New York, 4%c. 

Rosin, New York, July 15, 1930. 


Common to good.. 6.3! 


F 


Starch, pearl, per 100 lbs.......... $3.52 
Starch, powdered, per 100 lbs...... 3.62 
Stearic acid, single pressed, per lb.. 13 
Stearic acid, double pressed, per lb.. 
Stearic acid, triple pressed, per lb.. 
Glycerine, C. P., per lb 

Dynamite 

Soap, lye, crude 80 per cent, loose 

per lb. 
Saponification, per lb. 


astor, No. 1, per lb. 

ee =. ee re 
Soconut, Ceylon, Dom., per lb. ...... 
‘orn, crude, per lb. 

otton, crude, per lb. f.o.b., Mill.... 
Sotton, refined, per lb., New York.. 
Olive, denatured, per gal. 
Olive Foots, prime green, per lb.... 
Palm Lagos, per lb 

Palm Niger, per lb 

Palm kernel, per lb. 

Peanut, crude, per 

Peanut, refined, per lb : 
Soya Beans, per lb ; Al 


Chemicals 


Soda ash, 58 per cent, per 100 lbs.. 1.84%@ 2.11 
Soda Caustic, 76 per cent, 100 Ibs.. 2.95 @ 3.76 
Potash, Caustic 88@92 per cent, per 

ig EG ke ana eed aka nanan ined 06%@ 06% 
Salt common, fine per ton 14.00 @20.00 
Sulphuric acid, 60 degrees, per ton.. 11.00 @12.50 
Sulphuric acid, 66 degrees, per ton.. 15.50 @16.50 — 
Borax crystals, per lb 03 @ 03%” 
Borax, granular, per lb 02%@ .08 
Zine, oxide, American, lead free, per 

06% 


& 


06%@ 
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